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CORN
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Dec 12 747 754.75 745.50 753.25 +6.75

Mar 13 752.25 759.25 750.25 757.75 +5.75

May 13 753 760 751.50 758.50 +5.50

Jul 13 747.75 755 746.50 752.75 +4.50

Sep 13 663.75 668.50 662 667 +3.25

Dec 13 641.50 647 640 645.50 +3.75

Mar 14 649.75 654.75 649.50 653.50 +4

SOYBEANS
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Jan 13 1456.25 1479.75 1454.25 1479.25 +23.75

Mar 13 1451.25 1474 1448.25 1473.75 +23.50

May 13 1427.75 1451 1427 1450.75 +22.75

Jul 13 1417 1439.50 1415.25 1439.50 +22.75

Aug 13 1397.50 1412.75 1394.75 1412.75 +21

Sep 13 1355.25 1370.75 1351 1370.75 +19.75

Nov 13 1315.25 1332.25 1310.50 1332 +17.75

AK Steel AKS 4.07 +.14 -50.7
AT&T Inc T 33.91 -.01 +12.1
AlmostFam AFAM 20.87 +.42 +25.9
Amazon AMZN 253.96 +1.47 +46.7
AEP AEP 43.20 +.85 +4.6
Ashland ASH 74.80 +1.90 +30.9
BB&T Cp BBT 27.86 +.17 +10.7
Beam Inc BEAM 57.74 +.98 +12.7
BrownFB s BF/B 68.43 -.31 +27.5
CSX CSX 20.16 +.52 -4.3
ChrchllD CHDN 63.64 -.73 +22.1
CocaCola s KO 37.31 +.16 +6.6
CmtyTrBc CTBI 32.52 +.19 +10.5
DeltaNG s DGAS 19.93 +.15 +16.0
Dillards DDS 83.04 -.83 +85.0
Disney DIS 49.59 +.29 +32.2
DukeEn rs DUK 64.46 +.86 ...
ExxonMbl XOM 87.73 +.54 +3.5
FarmCB FFKT 12.30 +.15 +173.9
FifthThird FITB 14.36 +.22 +12.9
FFinSvc FFKY 1.93 -.17 +26.1
FordM F 11.31 ... +5.1
GnCable BGC 28.69 +.19 +14.7
GenElec GE 21.23 +.37 +18.5
Humana HUM 65.06 -.08 -25.7
IngerRd IR 48.44 +.59 +59.0
IBM IBM 188.65 -.71 +2.6
JPMorgCh JPM 41.20 +.63 +23.9
KY FstFd KFFB 8.44 ... -8.1
KindredHlt KND 10.93 -.07 -7.1
Kroger KR 26.71 -.16 +10.3

L-3 Com LLL 76.18 +.19 +14.2
Lexmark LXK 24.27 -.09 -26.6
Macys M 38.87 +.60 +20.8
McClatchy MNI 3.28 -.03 +37.2
McDnlds MCD 86.97 -.23 -13.3
NorflkSo NSC 61.59 +1.38 -15.5
Omncre OCR 36.25 +.54 +5.2
PNC PNC 55.89 +.81 -3.1
PPL Corp PPL 29.35 +.39 -.2
PapaJohns PZZA 52.89 +.09 +40.4
PepsiCo PEP 69.71 +.39 +5.1
ProctGam PG 69.41 +.10 +4.0
RepBncp RBCAA 19.98 -.21 -12.8
Sherwin SHW 149.91 -1.24 +67.9
Smucker SJM 88.29 -.63 +12.9
Sypris SYPR 4.07 +.03 +3.8
TempurP TPX 27.40 -.01 -47.8
TexInst TXN 29.86 +.26 +2.6
3M Co MMM 90.76 +.64 +11.0
TW Cable TWC 94.45 -.52 +48.6
Toyota TM 85.27 -.25 +28.9
UPS B UPS 73.50 +.46 +.4
US Bancrp USB 31.76 +.33 +17.4
Ventas VTR 64.12 -.39 +16.3
VerizonCm VZ 44.10 +.43 +9.9
WalMart WMT 71.65 -.07 +19.9
WausauPap WPP 8.23 -.11 -.4
Xerox XRX 6.97 -.01 -12.4
YumBrnds YUM 65.90 +.01 +11.7

Name Last Chg YTD Name Last Chg YTD

CATTLE
 Open High Low Settle Chg 
40,000 lbs.- cents per lb.

Dec 12 126.30 126.72 125.60 126.15 +.03

Feb 13 130.22 131.05 129.77 130.52 +.37

Apr 13 134.32 134.92 134.00 134.60 +.35

Jun 13 130.70 131.20 130.32 130.92 +.20

Aug 13 130.20 130.67 129.85 130.57 +.40

Oct 13 133.50 133.90 133.45 133.90 +.35

Dec 13 135.30 135.30 134.90 135.30 +.30

FEEDER CATTLE
 Open High Low Settle Chg 
50,000 lbs.- cents per lb.

Jan 13 145.70 146.72 145.42 146.40 +.83

Mar 13 148.47 149.35 148.00 149.05 +.78

Apr 13 150.10 150.60 149.67 150.50 +.68

May 13 151.90 152.32 151.45 152.30 +.58

Aug 13 156.37 157.00 156.25 156.97 +.55

Sep 13 157.25 157.50 157.25 157.50 +.10

Oct 13 158.65 158.65 158.65 158.65 +.50

CHICAGO BOARD OF TRADESTOCKS OF REGIONAL INTEREST

CHICAGO MERCANTILE EXCHANGE

MARKET DAY
KENTUCKY MARKETS

Cash grain
 Corn Soybeans Wheat
Central Ky. 7.43-7.68 14.32-14.44 7.73-7.84
Louisville 7.78 14.93 8.75
Cumberland ---- ---- ----
Ohio Valley 7.70-7.75 15.19 8.60

Cattle markets
All reports are yesterday’s markets. Information 
is provided by Federal-State Market News Ser-
vice. Price trends are compared with last sale.
  Mt. Sterling Russell Co.
CATTLE
Receipts  1,105 1,178
SLAUGHTER COWS
Price trend  firm 2-3 down
Breakers  67-70 63-67
Boners  68-70 65-70
High Yield  71-76 72-74
Lean  59-65 60-64
SLAUGHTER BULLS
Price trend  firm 1-2 down
Yield grade 1-2  83-106 88-97
FEEDER STEERS
(Medium No. 1)
Price trend  stdy-3 down 2-6 down
300-400 lbs.  172-196 165-174
400-500 lbs.  146-184 150-163

500-600 lbs.  139-154 140-157
600-700 lbs.  133-145 125-143
700-800 lbs.  125-137 128-143
800-900 lbs.  125-134 132
900-1,000 lbs.  130-133 121-125
1,000-1,100 lbs.  --- no test
HOLSTEINS
(Large Frame No. 2)
Price trend  --- ---
300-400 lbs.  102-115 ---
400-500 lbs.  --- ---
500-600 lbs.   --- ---
600-700 lbs.  --- ---
700-800 lbs.  --- ---
800-900 lbs.  --- ---
FEEDER HEIFERS
(Medium No. 1)
Price trend  stdy-2 down 3-6 down
300-400 lbs.  142-153 130-146
400-500 lbs.  128-146 120-133
500-600 lbs.  125-140 120-132
600-700 lbs.  120-137 115-127
700-800 lbs.  124-129 122-127
800-900 lbs.  --- no test
900-1,000 lbs.  --- no test
PER HEAD
STOCK COWS  730-1,000 1,100-1,250
COWS W/CALVES  910-1,100 no test
STOCK BULLS  no test no test
CALVES  200-320 100

LOUISVILLE — Liquor 
producer Brown-Forman’s 
second-quarter net income 
rose 10 percent as a revenue 
spike from recent price in-
creases for many of its pre-
mium brands helped sluggish 
sales.

Buoyed by strong interna-
tional demand and improving 
U.S. sales in the first half of 
its fiscal year, the company 
also on Wednesday raised 
its full-year earnings outlook 
to a range of $2.58 to $2.70 
per share, up from its prior 
forecast of $2.40 to $2.67 per 
share.

Despite quarterly earnings 
on the upswing, the maker of 
Jack Daniel’s whiskey said its 
net sales growth in the quarter 
was hampered by distributors 
and retailers stocking up in 
advance of the price increases 
for many of its products.

“Our brands continue to 
deliver strong and balanced 
underlying growth in an un-
certain global environment,” 
Brown-Forman CEO Paul 
Varga said. “We are pleased 
with the balance in both geo-
graphic and portfolio mix.”

Brown-Forman said its net 
sales growth also was affected 
by the sale of its Hopland, 
Calif.-based wine business 

last year.
The company sounded up-

beat about improvements in 
its U.S. business during the 
first half of its fiscal year.

It noted an “improving 
environment for spirits,” 
with consumers trading up 
to drink more premium, and 
pricier, brands.

Sales at U.S. bars and 
restaurants — known in the 
industry as “on premise” con-
sumption — was hit hard by 
the economic downturn and 
has struggled to regain mo-
mentum during the sluggish 
recovery.

The company said its first-
half sales growth was driven 

by continued expansion 
into emerging markets, with 
strong sales in Russia, Brazil, 
Turkey, Mexico and Poland.

The Louisville-based com-
pany reported net income of 
$173 million, or 80 cents, per 
share, for the three months 
ended Oct. 31. That’s up from 
$157.6 million, or 73 cents 
per share, a year ago. Net 
sales were flat at just more 
than $1 billion.

Analysts surveyed by Fact-
Set expected earnings of 78 
cents per share on revenue of 
$946.7 million.

During the first half of its 
fiscal year, net sales rose 9 
percent for its flagship Jack 

Daniel’s brand when exclud-
ing currency swings. The 
upswing was the result of vol-
ume gains and price increases 
taken earlier in the year, the 
company said.

Jack Daniel’s Tennessee 
Honey, which debuted last 
year, had global net sales 
growth exceeding 50 percent. 
The honey-laced product is 
part of an industrywide trend 
toward infusing new flavors 
into spirits to attract custom-
ers.

Sales for the struggling 
Southern Comfort brand im-
proved in the United States 
for the second straight quar-
ter, with year-to-date net sales 

up 2 percent, the company 
said. But global results for the 
overall brand were down 5 
percent for the first half, due 
to soft demand in the United 
Kingdom and Australia, key 
international markets.

Brown-Forman launched a 
new TV advertising campaign 
for Southern Comfort earlier 
this year to try to rejuvenate 
sales. The company said it is 
expanding its new ad cam-
paign to other key markets 
around the world.

Sales for its super-premi-
um brands, including Wood-
ford Reserve, Herradura and 
Chambord, rose 17 percent in 
the six-month period.

Brown-Forman reports robust first half, raises outlook
By Bruce Schreiner

Associated Press

FRANKFORT — When 
twins Chris and Clinton Mills 
started an Internet company 
at age 15, they were in over 
their heads.

In 1999, the brothers, who 
were sophomores at Bowling 
Green High School, had stum-
bled onto an Internet market-
ing concept that caught on 
quickly. Within six months, 
they had more than 10,000 
clients. But they had no idea 
what an occupational sales 
tax was or how to write up a 
business plan.

They didn’t know what So-

cial Security was.
The twins turned to the 

Small Business Administra-
tion for help. “But the SBA 
is not geared towards two 
15-year-olds,” Chris Mills said 
Wednesday at a news confer-
ence in Frankfort.

Now, young entrepreneurs 
like the Mills brothers will 
have a place to get that kind 
of training.

Gov. Steve Beshear an-
nounced Wednesday the 
launch of the Governor’s 
School for Entrepreneurs, a 
three-week summer camp for 
high school students that will 
teach kids innovation, cre-
ative thinking and entrepre-
neurship.

The vast majority of new 

jobs created in Kentucky and 
the country are started by 
small-business owners like the 
Millses, Beshear said.

The state’s economic de-
velopment and technology 
leaders realized recently that 
there was no program in Ken-
tucky to foster and encourage 
young entrepreneurs. Based 
on the successful model of 
the Governor’s Scholars and 
the Governor’s School for the 
Arts, state officials decided to 
launch the Governor’s School 
for Entrepreneurs this year.

The program will begin 
in June 2013 at Georgetown 
College. As many as 50 stu-
dents will be selected to at-
tend the camp. Students will 
learn about company start-up, 

product validation, design and 
marketing. By the end of the 
summer, students should be 
able to launch a real company 
or product.

“Students will be selected 
to participate through a com-
petitive and creative applica-
tion process,” said Laurie 
Daugherty, director of the 
Governor’s School of Entre-
preneurs.

“We will be looking for stu-
dents who thrive in a creative 
and innovative environment, 
and function well as a team,” 
Beshear said.

Applications will be avail-
able beginning next week on 
the program’s website, GSE.
kstc.com. The deadline is Feb. 
15, Daugherty said.

She already has toured 
high schools to explain the 
new program and drum up 
interest. There will be no cost 
to the students.

The program was started 
with a $50,000 grant from the 
Cabinet for Economic Devel-
opment. The remaining mon-
ey — $125,000 to $150,000 
— will come from the private 
sector.

The Governor’s School 
for Entrepreneurs will go a 
long way to developing an 
entrepreneur “farm system,” 
Beshear said.

Hitcents, the Mills’ com-
pany, has grown into a soft-
ware-development company 
with 60 employees. It recently 
broke ground on a new head-

quarters in downtown Bowl-
ing Green.

Chris Mills said the com-
pany has been able to grow 
and remain competitive be-
cause of Kentucky’s low cost 
of doing business.

Mills said he and his 
brother would have benefited 
from a Governor’s School 
for Entrepreneurs when they 
were 15. 

“The more we can do to 
acclimate these students to 
these kind of concepts, the 
more they are going to be 
able to use it in their career,” 
Mills said.

SUMMER CAMP WILL  
OFFER LAUNCHING PAD

State to help start up teen entrepreneurs
By Beth Musgrave

bmusgrave@herald-leader.com

Beth Musgrave: (502) 875-3793. 
Twitter: @BGPolitics. Blog: blue-
grasspolitics.bloginky.com

The Belle of Louisville churned along the Ohio River in front of Louisville’s skyline. Lonely Planet awarded the city top honors.
JOHN F. REVELL | LOUISVILLE CONVENTION & VISITORS BUREAU

Travel thrills in the ’Ville

Louisville has been named 
the top domestic destination 
of 2013 by a popular inter-
national publisher of travel 
guides.

Australia-based Lonely 
Planet, which has printed 
more than 100 million books 
and says it’s the world’s most 
successful travel publisher, re-
leased its list of top U.S. travel 
destinations Wednesday. The 
United States-based editors 
teamed up with the authors 
of the BBC Worldwide-owned 
company’s guidebook  to de-
velop the list of “destinations 
that are prime for the next 
year,” the publisher said.

In its citation for Louis-
ville, Lonely Planet editors 
wrote, “Could it be that the 
new Portland is in … Ken-
tucky?”  Portland, Ore., is 
known for its  culture and its 
food. “Louisville has asserted 
itself as a lively, offbeat cultur-
al mecca on the Ohio River,” 
the editors wrote.

It went on to extol the 
city’s up-and-coming East 
Market District, or NuLu, 
area; the hipster strip  along 

Bardstown Road; the Ken-
tucky Derby; and the 21c Mu-
seum Hotel.

“This is the traditional 
jump-off for the Bourbon 
Trail,” editors wrote. “With 
bourbon’s current wave of 
popularity, new upstart micro-
distilleries, including some in 
and around Louisville like the 
small-batch Angel’s Envy, are 
giving the old names in bour-
bon a run for their money.”

Jim Wood, president and 
CEO of the Louisville Con-
vention and Visitors Bureau, 
said in a statement, “If you 
haven’t been to Louisville in 
some time, now is the time for 
you to plan a visit. The city’s 
tourism product has seen in-
credible growth over the last 
several years, and 2013 will 
be no exception with the re-
turn of bourbon distilleries to 
downtown’s Whiskey Row.”

Other top U.S. destinations 
for 2013 are  Fairbanks, Alaska; 
San Juan Islands, Wash.; Phila-
delphia; American Samoa; the 
Eastern Sierra of California; 
and northern Maine .

Read the report at Bit.ly/
UdbSbl  

LOUISVILLE NAMED TOP U.S. TRAVEL SPOT
Herald-Leader Staff Report


