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RUTH MARCUS

Campaign 2012 — that empty feeling

Jackpot turns out to be no tax win

WASHINGTON — Maybe it’s a hang-
over — metaphorical, not literal — from 
the partying of White House Corre-
spondents’ Association dinner weekend, 
but this is feeling like the most vacuous 
presidential campaign in memory.

OK, there’s a lot of competition in the 
vacuity derby. This is not the first presi-
dential campaign to feature ponderous 
hand-wringers, including yours truly, 
bemoaning the substance-free nature of 
the political debate.

But the 2012 campaign is striking for 
the jarring mismatch between the seri-
ousness of the country’s problems and 
the vagueness of the candidates’ policy 
prescriptions.

During the 2000 race, The New Re-
public’s (now New York magazine’s) 
Jonathan Chait decried the “dumbing-
down” of the election.

“Eight years ago, candidates waved 
graphs and 10-point plans,” Chait wrote. 
A policy manifesto was the price of ad-
mission.

By contrast, he lamented, the 2000 
candidates competed to appear anti-
intellectual (this came more naturally to 
some than others). Their quest to dem-
onstrate fuzzy qualities like “authen-
ticity” and “character” (in the wake of 
Monica Lewinsky) triumphed over seri-
ous policy discussions.

Here’s the difference between 2000 
and 2012: Back then, the flight from 
substance seemed affordable. The seri-
ousness of 1992 was appropriate for the 
times, with the country emerging from 
a painful recession. Eight years later, the 
economy was booming, the budget was 
in surplus and Osama bin Laden was un-
known to most Americans.

And by current standards, ideologi-
cal differences between the presiden-
tial candidates were muted in 2000. Al 
Gore and George W. Bush differed most 
sharply on how best to spend the sup-
posed surplus, and Bush, hard as it may 
be to recall, advertised himself as a dif-
ferent kind of conservative — compas-
sionate and bipartisan.

The 2012 campaign combines the poli-
cy vacuousness of 2000 with the somber 
setting of 1992 — except that the current 
environment, foreign and domestic, is 
much worse.

To take just one measure: In 1992, fed-
eral debt held by the public was under $3 
trillion, or 48 percent of the gross do-
mestic product. By the end of this year, it 
is expected to exceed $11.5 trillion, or 74 
percent of GDP. The problem of skyrock-
eting federal spending on entitlement 
programs, evident in 1992, remains, in-
furiatingly, unresolved — and, by dint of 

dithering, that much harder to fix.
The 2008 Obama campaign has been 

rapped, deservedly, for campaigning 
on gauzy platitudes. Yet the 2008 race 
was, in retrospect, gratifyingly specific 
— specific enough that I was construct-
ing spreadsheets of competing budget 
promises.

Now, the president who proclaimed 
in his inaugural address that “the time 
has come to set aside childish things” is 
campaigning with dog jokes and a “Pet 
Lovers for Obama” Facebook group.

The Obama campaign just unveiled an 
un-illuminating new slogan, “Forward.” 
Compared to what — “Sideways”? Or, as 
my colleague Alexandra Petri wondered, 
“Was ‘Reply-All’ taken?”

Granted, a president running for re-
election has a record on which to be 
judged; his policy proposals are embed-
ded in budget submissions. But Presi-
dent Obama has been decidedly, delib-
erately obscure about the road ahead 
— even the foreseeable issue of how to 
handle the looming “taxmageddon” mo-
ment of expiring tax cuts and spending 
sequester.

Instead, his new campaign ad, attack-
ing Romney as a heartless out-sourcer, 
ends with the tag line “It’s just what 
you’d expect from a guy who had a Swiss 
bank account.”

Meanwhile, Romney is running a cam-
paign so substance-free that his primary 
stump speech featured long chunks of 
reciting verses from “America the Beau-
tiful,” a scene of over-the-top emptiness 
straight out of a Christopher Buckley 
parody.

Romney’s policy specifics are heavy 
on yummy dessert (tax cuts across the 
board), light on unappetizing spinach 
(and paid for by eliminating what tax 
benefit?). He vows spending cuts to 
tackle the deficit, but won’t say where.

He promises to repeal “Obamacare” 
but offers little about what then to do 
about either rising health care costs or 
the growing number of Americans with-
out health insurance. He says he would 
tackle Medicare spending by switching 
to a “premium support” model of giving 
seniors a fixed sum to buy coverage — but 
omits the crucial detail of how fast these 
vouchers would grow.

Indiana Gov. Mitch Daniels, shortly 
after endorsing Romney, offered some 
wise advice. “You have to campaign to 
govern, not just to win,” Daniels said. 
“Go ahead and have the confidence in 
the voters to explain the fix we’re in and 
then tell them with some specificity 
what we can do to get out of it in a way 
that’s good for everybody.”

Tom Purcell

Sheesh! People who hope to win the 
lottery sure are stingy about paying their 
“fair share” of taxes.

I refer to a fascinating Motley Fool ar-
ticle by Rich Smith.

Say you win big and take a $100 million 
lump-sum payout. The highest federal tax 
bracket, which kicks in at about $388,000 
in income, is now 35 percent.

You will owe roughly $35 million in 
federal income taxes. But you’ll also owe 
state and local taxes that can exceed 10 
percent in some states.

Thus, you’d pay about 45 percent to 50 
percent of your windfall in taxes. Out of 
your $100 million jackpot, you’d get to 
keep $50 million to $55 million.

Most folks would be happy to receive 
$50 million. And to hand over half their 
jackpot to various governments. Right?

Wrong.
According to a recent poll by the 

Hoover Institution, average Americans 
believe lottery winners should not be re-
quired to pay more than 10 percent or 15 
percent of their windfalls in taxes — well 
less than what they must pay now.

But Smith points out something even 
more interesting: Most average Ameri-
cans also support “raising” taxes on 
America’s wealthy. The Hoover Institu-
tion also finds that 62 percent of respon-
dents support the “Buffett Rule,” which 
would require that millionaires pay at 
least 30 percent in taxes.

That is, average Americans want people 
who earn big money to pay higher taxes 
than people who win big money in the 
lottery should have to pay.

However, I think many average Ameri-
cans are confused about how much the 
well-off are actually paying in taxes.

The rich already pay the lion’s share 
of taxes in America, according to the 
Congressional Budget Office. The top 10 
percent of income earners pay more than 

half of all federal taxes and more than 70 
percent of federal income taxes.

According to the Tax Policy Center, 
those making more than $1 million al-
ready pay, after deductions, 30 percent 
of their income in total federal taxes (in-
come, payroll and other taxes).

There are about 1,500 Americans who 
earn more than $1 million from invest-
ments. On that income, they’re paying 
only the long-term capital gains tax of 15 
percent — and no federal income taxes. 
That’s how Mitt Romney earns most of 
his money and why his effective tax rate is 
relatively low.

President Obama has been talking 
about such people a lot of late. But even 
making them pay 30 percent on their 
capital gains would generate only about 
$5 billion a year — a paltry sum when you 
consider America is spending hundreds of 
billions of dollars more than it is taking in 
every year.

Meanwhile, says USA Today, house-
holds that make between $50,000 and 
$75,000 pay an average of 15 percent of 
their income in federal taxes. House-
holds making between $40,000 and 
$50,000 pay an average of 12.5 percent 
in federal taxes. Households making be-
tween $20,000 and $30,000 pay 
5.7 percent.

Those percentages are considerably less 
than what the “rich” are paying.

If Obama wants to fix our messy tax 
system, he could embrace the recommen-
dations of his self-appointed Bowles-
Simpson deficit commission.

It recommends that taxes be simpli-
fied, that rates be lowered and that most 
deductions be removed — which would 
result in the “rich” paying more.

Sure, big-time lottery winners would 
still have to pay a top income-tax rate of 
28 percent. That is a far cry from the 10 
percent or 15 percent that average Ameri-
cans want them to pay, but it sure beats 
the current 35 percent rate.

POLITICAL COMMENTARY

POLITICAL COMMENTARY

The Obama 
campaign just 
unveiled an 
un-illuminating 
new slogan, 
“Forward.” 
Compared to 
what — “Side-
ways”? Or, as 
my colleague 
Alexandra 
Petri wondered, 
“Was ‘Reply-
All’ taken?

According to 
the Tax Policy 
Center, those 
making more 
than $1 million 
already pay, af-
ter deductions, 
30 percent of 
their income 
in total federal 
taxes (income, 
payroll and 
other taxes).

There are 
about 1,500 
Americans 
who earn more 
than $1 million 
from invest-
ments. On that 
income, they’re 
paying only the 
long-term capi-
tal gains tax of 
15 percent — 
and no federal 
income taxes. 
That’s how 
Mitt Romney 
earns most of 
his money and 
why his e� ec-
tive tax rate is 
relatively low.

to day ' s
r ec i p es

to  g o !

t u e s d a y ,  0 4 . 2 7, 2 0 1 0   |   t h e  l e d g e r  i n d e p e n d e n ts e c t i o n  b w w w . m a y s v i l l e - o n l i n e . c o m / l i f e s t y l e s

life+travel

to day ' s
n ews

to  g o !

t u e s d a y ,  0 4 . 2 7, 2 0 1 0   |   t h e  l e d g e r  i n d e p e n d e n t w w w . m a y s v i l l e - o n l i n e . c o m / n e w s

region+state

t u e s d a y ,  0 4 . 2 7, 2 0 1 0   |   t h e  l e d g e r  i n d e p e n d e n ts e c t i o n  b w w w . m a y s v i l l e - o n l i n e . c o m / e n t e r t a i n m e n t

entertainment to day ' s
r ec i p es

to  g o !

 s e v e n t y - f i v e  c e n t s

life+food
today's 
recipes 
to go!

the ledger independent

sports
today's 
scores 
to go!

entertainment
today's 
news
to go!

region+state
today's 
news
to go!

opinion
today's 
views 
to go!

WWW.MAYSVILLE-ONLINE.COM/NEWS   SATURDAY, 05.5.2012  |  B4

ROBERT L. HENDRICKSON PUBLISHER
M A RY A N N  K E A R N S
MANAGING EDITOR

K E L L I E  C RAC RA F T
BUSINESS MANAGER

PAT T Y M O O R E
ADVERTISING MANAGER

M I ST Y M AY N A R D
CIRCULATION MANAGER

C H R I S  K E M P F
PRODUCTION MANAGER

HOW YOU SEE IT
A NEW HOPE

I sure hope that the Aberdeen Council doesn’t treat the 
new mayor like the old one. You people need to work to-
gether. You shouldn’t make decisions that are your feelings, 
but decisions for the people. You were elected to represent 
the people.

BUDGETING QUESTION

I wonder if it ever occurred to our judges and clerks of our 
judiciary that if we had not spent so much for our new judi-
cial center and establishing them with such elaborate secu-
rity systems that resembles the Banana Republic, that they 
might have enough money for their staff salaries without 
cuts and furloughs.

ANXIOUS FOR COMPLETION

When will the paving begin on East Second Street? After 
they installed all of the new pipelines, it is really bad driving 
up the street to our homes.

The Comment Line is 606-564-4045. A tape recorder is 
used to record messages. Please speak slowly and clearly and 
keep background noises low. It is not necessary to leave your 
name in order to participate in the Comment Line, however 
we ask that callers not dominate the medium. The Ledger 
Independent reserves the right to edit comments for libel, ob-
scenities or other inappropriate material.

THE CINCINNATI ENQUIRER, ON OHIO’S 
JOB TRAINING INITIATIVES

By any reasonable standard, Ohio’s job training initiatives 
are a tangled mess — 77 programs scattered among 13 state 
agencies, administering $290 million in workforce funds 
with a jumble of different rules, procedures and application 
forms. The system is so confusing that two thirds of em-
ployers don’t get involved in it — and more than 80,000 jobs 
go unfilled each year as a result.

It’s ripe for reform — but not simply because reform 
would make the state’s flow chart neater, or even because 
workforce funds would be used more efficiently.

It’s because making the system simpler and more trans-
parent would better serve the people these programs are 
supposed to serve — to get them trained and employed.

It’s all about jobs, says Rich Frederick, who was appointed 
by Gov. John Kasich in February to direct the new Office of 
Workforce Transformation.

“Our goal is to guide the customer to the most appropriate 
place,” Frederick said in an Enquirer interview. “The whole 
idea is to make people aware of all the options that exist for 
them.”

We applaud that effort. It’s the kind of common-sense 
reform that’s bound to get push-back from programs and 
agencies with turf to protect, but will benefit Ohioans 
struggling to regain their economic footing. ...

It’s a smart, targeted effort that indeed could help trans-
form Ohio’s job picture.

Online: http://cin.ci /IwsWsO

HOW THEY SEE IT

“This may well be the state that decides who the 
next president is.” — Mitt Romney told supporters in 
coastal Portsmouth, Va. as the state is quickly becoming the 
hottest new battleground in the race for the White House.

“If the regime’s intransigence continues, the inter-
national community is going to have to admit defeat.” 
— White House press secretary Jay Carney, saying that it 
may be time for the world to acknowledge that a cease-fire 
is not holding in Syria.

“This is bad, there’s no question about it.” — Yankees 
manager Joe Girardi, after revealing that closer Mariano Ri-
vera tore a ligament in his right knee while shagging fly balls 
during batting practice.
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