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Robert D. Bell

Heads State Parks
Kentucky's State Parks Com-

missioner Robert D. Bell has an
interest in parks development
and progress dating back to 1950.
Then the parks agency was a
division in the State Conserva-
tion Department, and Bell was
executive to the conservation
commissioner, Henry Ward.

The Lexington na-

tive was named parks commis-
sioner in 1963 by Governor Ed-

ward T. Breathitt. He brought
to the job a background of nine
years experience In State gov-

ernment and five years of pri-

vate business.
In addition to his service in

the one-ti- parks division, Bell
has also been a deputy commis-
sioner of highways and State Rev-

enue Commissioner.

JOIN THE NATION

KENTUCKY
VACATION
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Shepherd Trail atop Pine Moun-

tain, the pioneer traces are seen
everywhere.

The Kentucky Highlands cap-

tures repeat vacationers year
after year. Here along the east-
ern border the Big Sandy River,
with its many branches and forks,
leads the way from Ashland in
the north down past Jenny Wiley
State Park and beyond the Breaks
Interstate Park on the Kentucky-Virgin- ia

border. Along the way,
through the Highlands, the moun-

tain spirit and hospitality arc
prevalent and the mountain food
is delicious.

Visit Any Time

Any time is a good time to
vacation in Kentucky. Prom the
first rustics of spring the green-
ing meadows and hillsides are
refreshing. Long summer days
bring fresh-gro- produce from
Kentucky gardens and lazy hours
or busy playtime in the golden
sunshine.

Then come Indian-Summ- er and
autumn-ma- ny say Kentucky's
best season.

Woodlands Abound

Nearly half of all Kentucky's
variety-pack-ed acres are in
woods or forest lands and the
state is in the direct path of
the fortunate strip of the VJS.

where leaves turn every brilli-
ant hue and blanket the ground
with fallen gold in autumn.

The vacationer not only can
choose from a dozen choice va-

cations and return year after
year for new pleasures in Ken-

tucky's distinctive regions - he
can pick his own favorite va-

cation season.
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Kentucky's Travel Industry

. . And How It Grew
Kentucky was actually, if unofficially, the

first national park in America. The various
Indian tribes set aside this land south of the
Ohio for a mutual camping and hunting ground.
The first "tourists" here were the Indians
who found in the "Happy Hunting Ground" a
paradise of wildlife, fishing streams and camp-
ing spots in the lush and bountiful land.

These first travelers to Kentucky were drawn
by word-of-mo- publicity - from tribe to
tribe - with perhaps a few smoke signals
thrown in - and while no records of "tourist
revenue" are available from those early days.
Indications are that the first Kentucky visitors
took out much more in buffalo, fish, wild
turkeys and other game than they ever con-

tributed to the state's prosperity.
Kentucky today still maintains its repu-

tation for good hunting, fishing and camp-
ing, and with the modern additions of resort
parks, new man-ma- de lakes, and ultra-mode- rn

highways to case the traveler's way, the tour-

ists of the 1960's are flocking to the Blue-gra- ss

State in record numbers.
Kentucky no longer depends on word-of-mo-

advertising alone to tell the story of
the state's attractions. Every means of mod-
ern communication is used to attract more
and more travelers.

Development of Kentucky's tourist industry
has been highly successful. Out-of-st- ate visitors
to Kentucky in 1964 alone totaled more than 22
million - and they spent more than $238 mil-
lion while they were here - an increase of 183
per cent since 1948.

Tourism Big Business
Travel and tourism as a potential multi-milli- on

dollar industry was not really recc
nized in Kentucky until the post-Wor- ld War II

days, although development of the first State
Park - at Pine Mountain - had begun in 1924,
and the first national park - the Abraham Lin-
coln National Historical Site at Hodgenville --

dated back as far as 1909. (Mammoth Cave,
discovered around 1798, was a public show-pla- ce

by 1837 but did not join the national
park system until 1941.)

The first big organized parks push was
begun In 1948 by then-gover- Earl C. Cle-
ments and was followed by his successor Law-

rence W. Wetherby. Prior to 1948, 17 State
parks and shrines had been dedicated, but
the real resort-sty- le attractions available to-

day had not been developed. By 1955, these

two governors had devoted $8.3 million to
development of Kentucky's recreation areas.
Tourist expenditures increased by an average
of $8.8 million a year during the eight-ye-ar

period, rising from $84 million in 1948 to
$146 million in 1955.

Both Kentucky Dam Village and Kenlakc
State parks were dedicated in 1948, and the first
modern resort lodge was built at Kenlake in
1951. Lake Cumberland State Park was dedi-

cated in 1954, and a lodge and vacation cot-

tages were added. Isaac Shelby State Shrine
and Carter Caves Park were added to the sys-

tem, as were the Kentucky-Virgin- ia Breaks
Interstate Park and the National Cumberland
Gap Historical Park. Improvements were made
all over the existing parks system.

One park was dedicated during the period
from 1955 to 1960 - General Burnside Is-

land in 1955.
1960 Parks Boost

In 1960, the parks program received its
second big boost. In November of that year
Governor Bert Combs asked for and received'
from the public approval of a $10 million
bond issue for parks development. An addition-
al $9.9 million was made available in 1962

and, in 1965, under Governor Edward T.Breath-
itt the program continued with $3 million pro-
vided for parks improvements. A bond issue,
slated for submission to the voters in the fall
of 1965, will contain an additional $4.5 million
for parks which, matched by available
Federal funds, will bring the total to $9 mil-
lion.

During the $20 million expansion period
that began in 1960, nine new parks were dedi-
cated - at Big Bone Lick, Falmouth Lake,
Greenbo Lake, Buckhorn Lake, Jenny Wiley
at Dewey Lake, Kingdom Come atop Pine
Mountain, Lake Malone, Rough River at Falls
of Rough, and Boonesborough on the Kentucky
River.

New Lodges Built
Twelve of the State parks now have modern,

architecturally-note- d vacation lodges - eight
of them new, two with new additions, and two
completely remodeled since 1960.

The funds provided in 1965 are building
additions to lodges at several parks and pro-
viding 600 new camping sites and 160 covered
boat slips. Money from the 1965 bond issue
will be used to develop two new full-sca- le
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Pine Mountain scenery In Letcher County.

resort parks, for which land has been ac-

quired - the Barren River Reservoir Park
in southern Kentucky, and the Barkley Lake
Park at the site of newly-impound- ed, 45,600-ac- re

Barkley Lake In western Kentucky. Sev-

eral other sites for new parks or shrines are
being investigated for development in the up-

coming expansion program.
But parks expansion and development do not

write the whole story of Kentucky's success-
ful tourist Industry, expecting to pull a quarter
of a billion dollars from out-of-st-ate travelers
this year, and already employing some 65,400
people in travel-relat- ed businesses.

New lakes have been built. Big new Land
Between the Lakes National Recreation Area
will be a great magnet, and - most impor
tant of all - private Industry has made great
Investments to serve the traveler. New res-
taurants, motels, hotels, swimming pools, golf
courses and other entertainment facilities have
been built.

Promotion Grows
Promotion of Kentucky's scenic beauties,

water paradises, parks and private vacation
spots, and many other attractions, has devel-

oped at a fast pace.
Determined to develop the tools needed to

make Kentucky an outstanding state for tour-
ists, the State recognized the need for an agen-

cy to promote Kentucky's attractions.
The Department of Public Information was

created in 1961 to do this Job and the budget

for attracting travelers was doubled. A broad
but intensive program to reach the tourist
was developed.

In 1965 alone more than five million color
travel folders are being printed and distrib-
uted - 12 times as many as in 1960. Close
to a half-milli- on pieces of literature are
passed out at annual exhibits in out-of-st-ate

travel and sports shows.
A national advertising campaign in major

newspapers and magazines helps draw trav-
elers to the Bluegrass. The department's mall,
asking for information on Kentucky attractions,
averages nearly 7,000 requests a week six
months out of the year.

Movies are filmed for both in and out-of-st-ate

showing, and this year three new films
with more than a hundred prints will be placed
on distribution.

While the department malls frequent stories
and photographs to publications and editors
across the country, with special press kits
to 600 publications each spring and fall, the
State recognizes the value of also having out-of-st-ate

travel writers see for themselves the
beauty of the Commonwealth.

Travel Tours

Travel writers from leading ate

publications are squired on special tours, in
groups of 20 or 30, in the spring and fall.
This year, the department snagged a special
plum when it convinced the Society of Amer-
ican Travel Writers to hold its annual con-

vention in Kentucky. Representing some of
the nation's top publications, this group will
spend nine days this fall, meeting and ex-

ploring Kentucky's travel assets.
The 1964 Kentucky Legislature, provided

$115,000 for a new Kentucky travel adver-
tising matching fund. Starting July 1 this money,
with local matching funds , is helping to pro-
mote tourist attractions across the state.

Information centers, speeches, contacts with
automobile clubs, tour services and cooper-
ation with many citizens, companies and or-
ganizations also engaged in promoting Ken-

tucky are all part of the work to attract
tourist dollars to Kentucky.

Kentucky currently has an estimated $750
million travel service and transport business.
Close to 15,000 firms in the state are en-

gaged in the travel business - about a fifth
of the total number of business firms in the
state.

That Kentucky does not plan to slow down
or stop the growth of travel is evident in
the plans for the future - more highways
and parks being developed and increasing pro-
motion for the whole travel picture. Kentucky's
travel industry will continue to grow, bring-
ing more happy travelers and more tourist
dollars and jobs for Kentucklans.


