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BUSINESS DOW:  
14,450.06

2.77

NASDAQ: 
3,242.32

10.55

S&P 500: 
1,552.48

3.74

CRUDE OIL: 
$92.54

0.48

GOLD: $1,591.50
13.70

SILVER: $29.13
0.32

NATURAL GAS: 
$3.65 unchanged

EURO: $1.3026
0.0012

WEDNESDAY, MARCH 13, 2013

To report a news tip Call (859) 231-1447 or toll-free at 1-800-950-6397  »  Email hlbusiness@herald-leader.com

KENTUCKY MARKETS

Get enhanced market news and tools online at                             including:
■ Real-time market indexes throughout the day.    ■ A-to-Z lists of stocks and mutual funds.    ■ Create a portfolio of stocks and funds you follow.

CORN
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Mar 13 735 743.25 734 741 +6.50

May 13 709.75 717.75 708.75 714.25 +3

Jul 13 688.75 697 688.25 693.75 +3

Sep 13 576.50 583.75 576.50 582 +3.25

Dec 13 552.50 559.50 552 557.25 +3.25

Mar 14 562.50 569 562.25 567 +3.50

May 14 570 575.75 568.50 574 +3.50

SOYBEANS
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Mar 13 1516 1516 1488.75 1489.75 -25

May 13 1478.25 1480.50 1465 1468.75 -10.75

Jul 13 1454.25 1456.25 1439 1445.75 -9

Aug 13 1406.50 1408 1392.75 1399 -8.25

Sep 13 1320 1323.50 1310.75 1319.75 -2.75

Nov 13 1270 1273.25 1259.25 1269.50 -.50

Jan 14 1263.25 1276.50 1263.25 1273 +.50

AK Steel AKS 3.66 -.11 -20.4
AT&T Inc T 36.72 +.12 +8.9
AlmostFam AFAM 20.61 -.01 +1.7
Amazon AMZN 274.13 +2.89 +9.3
AEP AEP 47.29 -.09 +10.8
Ashland ASH 81.09 -.36 +.8
BB&T Cp BBT 31.37 -.41 +8.5
Beam Inc BEAM 61.37 -.09 +.5
BrownFB s BF/B 68.17 -.02 +7.8
CSX CSX 23.38 +.04 +18.5
ChrchllD CHDN 65.08 -.41 -2.1
CocaCola s KO 38.96 -.35 +7.5
CmtyTrBc CTBI 34.24 -.43 +4.5
DeltaNG s DGAS 21.10 -.14 +7.9
Dillards DDS 80.38 -.17 -4.0
Disney DIS 57.11 -.55 +14.7
DukeEn rs DUK 69.54 -.25 +9.0
ExxonMbl XOM 89.16 ... +3.0
FarmCB FFKT 17.38 -.18 +41.9
FifthThird FITB 16.25 -.10 +6.9
FFinSvc FFKY 3.25 ... +65.0
FordM F 13.39 +.05 +3.4
GnCable BGC 35.00 +.34 +15.1
GenElec GE 23.41 -.21 +11.5
Humana HUM 68.54 +.21 -.1
IngerRd IR 55.03 +.20 +14.7
IBM IBM 210.55 +.47 +9.9
JPMorgCh JPM 50.28 -.20 +15.1
KY FstFd KFFB 8.06 +.02 +8.2
KindredHlt KND 11.03 -.07 +1.9
Kroger KR 30.81 -.14 +18.4

L-3 Com LLL 77.42 +.11 +1.0
Lexmark LXK 24.37 +.70 +5.1
Macys M 41.97 +.26 +7.6
McClatchy MNI 3.11 ... -4.9
McDnlds MCD 98.76 -.13 +12.0
NorflkSo NSC 74.48 -.54 +20.4
Omncre OCR 38.25 +.33 +6.0
PNC PNC 65.42 -.45 +12.2
PPL Corp PPL 30.39 +.12 +6.1
PapaJohns PZZA 59.70 +.04 +8.7
PepsiCo PEP 76.89 +.04 +12.4
ProctGam PG 77.17 -.18 +13.7
RepBncp RBCAA 22.51 +.11 +6.5
Sherwin SHW 167.63 -.10 +9.0
Smucker SJM 97.47 +.08 +13.0
Sypris SYPR 4.10 -.10 +3.5
TempurP TPX 45.49 -.48 +44.5
TexInst TXN 35.62 +.10 +15.3
3M Co MMM 105.13 -.68 +13.2
TW Cable TWC 91.58 +.81 -5.8
Toyota TM 102.76 -1.43 +10.2
UPS B UPS 84.53 -.15 +14.6
US Bancrp USB 34.34 -.07 +7.5
Ventas VTR 70.46 -.14 +8.9
VerizonCm VZ 48.36 +.55 +11.8
WalMart WMT 73.60 +.62 +7.9
WausauPap WPP 10.17 -.18 +17.4
Xerox XRX 8.59 -.07 +26.0
YumBrnds YUM 68.73 +.89 +3.5

Name Last Chg YTD Name Last Chg YTD

CATTLE
 Open High Low Settle Chg 
40,000 lbs.- cents per lb.

Apr 13 128.12 129.07 128.07 128.70 +.58

Jun 13 123.50 124.05 123.25 123.87 +.45

Aug 13 124.70 125.42 124.40 125.27 +.62

Oct 13 128.77 129.50 128.55 129.35 +.53

Dec 13 129.95 130.62 129.65 130.50 +.53

Feb 14 131.00 131.55 131.00 131.55 +.65

Apr 14 132.25 132.30 132.20 132.30 +.60

FEEDER CATTLE
 Open High Low Settle Chg 
50,000 lbs.- cents per lb.

Mar 13 138.12 139.15 137.90 138.80 +.60

Apr 13 141.30 142.60 141.12 142.20 +.83

May 13 143.70 144.40 143.70 144.07 +.32

Aug 13 150.55 151.65 150.20 151.22 +.90

Sep 13 152.40 153.25 152.40 153.25 +.95

Oct 13 153.77 154.40 153.77 154.40 +.90

Nov 13 155.00 155.20 154.85 155.20 +.90

CHICAGO BOARD OF TRADESTOCKS OF REGIONAL INTEREST

CHICAGO MERCANTILE EXCHANGE

MARKET DAY
Cash grain

 Corn Soybeans Wheat
Central Ky. 7.34-7.50 14.51-14.76 6.71-7.11
Louisville 7.50 14.91 7.20
Ohio Valley 7.55-7.56 15.18-15.19 7.29

Cattle markets
All reports are yesterday’s markets. Information 
is provided by Federal-State Market News Ser-
vice. Price trends are compared with last sale.
 Blue Grass Oklahoma City
CATTLE
Receipts 1,363 9,818
SLAUGHTER COWS
Price trend steady steady
Breakers 75-79 83-86
Boners 76-80 85-90
High Yield 80-84 92-94
Lean 70-74 76-82
SLAUGHTER BULLS
Price trend steady steady
Yield grade 1-2 98-100 93-114
FEEDER STEERS
(Medium No. 1)
Price trend 2-5 down steady
300-400 lbs. 182-189 196-212
400-500 lbs. 155-181 174-201
500-600 lbs. 152-159 157-179

600-700 lbs. 139-150 141-163
700-800 lbs. 120-128 133-142
800-900 lbs. 120-126 125-135
900-1000 lbs. 111-123 117-127
1000-1100 lbs. ---- ----
HOLSTEINS
(Large Frame No. 3)
Price trend no test light test
300-400 lbs. ---- ----
400-500 lbs. ---- ----
500-600 lbs. ---- ----
600-700 lbs. ---- 94
700-800 lbs. ---- ----
800-900 lbs. ---- ----
FEEDER HEIFERS
(Medium No. 1)
Price trend 2-5 down 1-3 down
300-400 lbs. 147 169-182
400-500 lbs. 30-144 140-165
500-600 lbs. 122-132 137-160
600-700 lbs. 122-130 130-146
700-800 lbs. 111-122 119-133
PER HEAD
STOCK COWS 1,040-1,390 1,060-1,385
COWS W/CALVES 1,320-1,570 1,150-1,360
STOCK BULLS ---- ----
CALVES 160 ----

KENTUCKY

Beshear to lead 
trade mission 

to Canada
Kentucky Gov. Steve Beshear 

says that he will lead a trade mis-
sion to Canada in June and that 
international businesses interested 
in participating should sign up 
quickly due to limited spacing.

Beshear said the trip to 
Toronto will be the first trade 
mission held by the Kentucky 
Export Initiative. The goal of the 
event from June 4-7 is to increase 
commerce between Kentucky and 
Canada. Beshear says Canada is 
the No. 1 destination for exported 
Kentucky goods and services, “but 
there is plenty of room to grow.”

The trip will include a recep-
tion June 5 during which busi-
nesses from Kentucky and Canada 
can build better relationships.

Kentucky part of 
multistate Google 

settlement 
over Street View
Kentucky and 37 other states 

and the District of Columbia on 
Tuesday announced a $7 million 
settlement with Google over 
privacy concerns involving the 
capture of consumers’ and busi-
nesses’ private wi-fi data by its 
Street View service.

Google’s Street View program 
used specially equipped vehicles 
to capture images between 2008 
and 2010 for use in Google’s 
future geolocation services. 
However, it was later discovered 
the vehicles were also collecting 
information from unsecured wi-fi 
networks as they rolled by homes 
and businesses on public streets, 
according to a news release from 
Kentucky Attorney General Jack 
Conway.

Kentucky will receive more 
than $315,000 under the settle-
ment.

Google has since disabled or 
removed the equipment and soft-
ware in question from its Street 
View vehicles and agreed not to 
collect any additional information 
without notice to consumers and 
their consent. 

Google has also segregated 
and secured the payload data 
that was collected and, under the 
terms of the agreement, will de-
stroy that data as soon as legally 
practicable. 

STAFF, WIRE REPORTS

Apple has dominated the 
mobile device market since 
basically inventing the sector 
with the iPhone and iPad, but 
tablets running the Android 
operating system will over-
take the iPad in 2013 much as 
Android-based smartphones al-
ready have with the iPhone, ac-
cording to analyses from IDC. 

A study released Tuesday 
by the technology analysis 

firm reported Apple’s major-
ity rule of the tablet market 
will end in 2013 for the first 
time since the iPad was in-
troduced, with the company’s 
share of the market expected 
to drop from 51 percent in 
2012 to 46 percent in 2013. 

Android devices will grow 
from 41.5 percent of the mar-
ket in 2012 to more than 48 
percent in 2013, the study 
concluded, because smaller 
devices running Google’s op-

erating system have proven 
extremely popular. 

“One in every two tablets 
shipped this quarter was be-
low 8 inches in screen size. 
And in terms of shipments, 
we expect smaller tablets to 
continue growing in 2013 
and beyond,” IDC research 
analyst Jitesh Ubrani said in 
a news release. “Vendors are 
moving quickly to compete in 
this space as consumers real-
ize that these small devices 

are often more ideal than 
larger tablets for their daily 
consumption habits.” 

Apple, noticing this trend, 
moved into the market for 
smaller tablets in 2012 with 
the iPad Mini, but the smaller 
device is likely hurting sales 
of the larger iPad more than 
competing Android tablets, 
which Apple CEO Tim Cook 
has noted, using the industry 
term “cannibalizing.” 

“Our base philosophy is 
to never fear cannibalization. 
If we do, somebody else will 

just cannibalize it, and so we 
never fear it,” Cook said in 
Apple’s first-quarter earnings 
report conference call. 

Cook’s theory is the tablet 
market will eventually over-
take the personal-computer 
market, allowing the iPad to 
continue to grow sales at a 
rate that will keep Apple very 
profitable, an idea the IDC 
numbers support. 

IDC increased its projec-
tion for 2013 tablet sales to 
190.9 million in Tuesday’s 
report, while the firm proj-

ects PC sales will decline for 
the second consecutive year 
to 345.8 million; by 2017, the 
two are expected to be close 
to even, with IDC projecting 
350 million tablet sales and 
382 million PC sales. 

Apple is also facing more 
competition in the smart-
phone market, as rival Sam-
sung has overtaken it while 
the two tech giants fight in 
court on accusations that 
Samsung copied the iPhone 
and iPad in creating its Gal-
axy line of mobile devices. 

ANDROID SYSTEM EXPECTED TO OVERTAKE IPAD LATER THIS YEAR

Forecast: Apple’s mobile rule nearing an end
By Jeremy C. Owens
San Jose Mercury News

WASHINGTON — Send-
ing people into space is a 
tough way to make a buck. 
Not only is it risky, but it’s 
hard to turn a profit given 
the sky-high cost of rocketing 
into the upper atmosphere or 
beyond.

But recently, a handful 
of entrepreneurs, marketers 
and, yes, even rocket scien-
tists, have announced plans 
to build private space sta-
tions, blast astronauts 
back to the moon, 
and even mount 
the first manned 
expedition to 
Mars. 

As impor-
tant, they’re 
looking at new 
ways to pay 
for it, including 
an Axe body-spray 
promotion that would 
send 22 contest winners into 
space.

Led by SpaceX of Califor-
nia, which recently delivered 
another round of supplies to 
the International Space Sta-
tion, the efforts have given 
rise to hopes that the long-
awaited era of private space 
exploration is about to begin.

“People are thinking in big 
terms, which wasn’t happen-
ing before,” said Marco Cac-
eres, a senior space analyst 
with the Teal Group, which 
tracks the aerospace and de-
fense industries.

Consider:
■ The January sale of 22 

suborbital flights by XCOR 
Aerospace to the parent com-
pany of Axe body spray. The 
flights are the centerpiece of 
a global marketing campaign, 
which included a Super Bowl 
commercial and a contest 
that has attracted more than 
500,000 aspiring astronauts.
■ A landmark deal in 

January between NASA and 
Bigelow Aerospace that gives 
the Nevada company a $17.8 
million contract to attach 
one of its inflatable habitats 

to the space station. The 
milestone is one 

step toward the 
construction of 
private space 
stations for 
use by for-
e ign  space 
agencies and 

maybe tourists 
— the ultimate 

goal of hotelier 
Robert Bigelow.

■ The announcement in 
late February of a privately 
financed flyby of Mars set 
to begin in 2018. Multimil-
lionaire Dennis Tito, the first 
space tourist, hopes to take 
advantage of a rare planetary 
alignment between Earth and 
Mars to send two people, a 
man and a woman, on the 
501-day expedition. A release 
noted it would be “funded 
primarily through private, 
charitable donations.”
■ Plans to resume hu-

man flights to the moon. 
The Apollo redux missions 
would cost $1.5 billion apiece 
and could launch by the end 

of the decade. Like Bigelow 
Aerospace, the company — 
Golden Spike — aims to at-
tract foreign space agencies 
and tourists. The venture 
would use existing spacecraft 
or those under development.

The moon effort is being 
led by ex-NASA official Alan 
Stern, who is blunt about the 
biggest challenge for him and 
other space entrepreneurs.

“How do you fund this? 
How do you make a business 
of this?” Stern said.

Even with an annual 
budget of about $18 billion, 
NASA hasn’t sent people to 
the moon since 1972, and it 
never has tried to take a crew 
to Mars.

By Stern’s estimate, it 
would cost $8 billion to de-
velop the rockets, capsules, 
spacesuits, etcetera needed 
for the first private trip to 
the lunar surface. To pay for 

it, he’s trying several ideas.
First he’s soliciting wealthy 

adventurers and foreign space 
agencies. Next, he intends to 
turn each lunar launch into 
the space equivalent of the 
Olympics, with plenty of ad-
vertising and sponsorship 
opportunities. The company 
even has launched a 10-week 
crowd-funding effort on the 
online site Indiegogo aimed 
at raising $240,000 — rough-
ly a dollar for every mile to 
the moon.

XCOR Aerospace, a Cali-
fornia-based space-plane and 
tourism company that has 
considered launching from 
Kennedy Space Center, is 
pioneering the marketing of 
space tourism.

XCOR’s sale of 22 flights 
to the Britain-based Unilever 
Group for its Axe Apollo 
campaign has raised the pro-
file of its expeditions, which 

are designed to blast two 
people — a pilot and tour-
ist — to about 328,000 feet 
for five-minute stays in the 
weightless environment of 
suborbital space.

It’s a publicity boon for 
Axe — which now has a way 
to advertise directly to the 
540,000 people who have 
signed up for the contest — 
as well as for XCOR, which 
has yet to fly a single tourist. 
(Test flights are expected to 
start this year, with “paid par-
ticipant” flights, at $95,000 
apiece, in early 2014).

His company also has a 
competitor — Virgin Galactic, 
founded by billionaire entre-
preneur Richard Branson — 
that wants to launch tourists 
to suborbital space aboard 
six-passenger space planes for 
$200,000 each. At least 530 
people have made reserva-
tions with the business.

FINAL 
FRONTIER 

GOING 
PRIVATE?
More for-profit dreamers 

think big, gear up for liftoff

By Mark K. Matthews
Orlando Sentinel

A SpaceX Falcon 9 rocket launched March 1 from Cape Canaveral Air Force Station for its second 
resupply mission to the International Space Station. Is private space exploration about to begin?
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