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The NEW ERA publishes engage-
ment, anniversary and wedding an-
nouncements for residents, former
residents and children of  current and
former residents of  Christian, Todd,
Trigg and Caldwell counties.

The NEW ERA has standard forms
on which all engagement, wedding
and anniversary/renewal of  vows an-
nouncements should be submitted.
These are available at the newspaper’s
front office.

Announcements can also be submit-
ted online at
www.kentuckynewera.com/online_fo
rms.

All announcements are published in
Saturday’s WEEKEND edition. Forms
and photographs must be submitted
no later than noon Friday, nine days
prior to the publication date you re-
quest. 

PAYMENT
All paid announcements must be

paid at the time of  placement. Pay-
ment may be made with cash, local
check, money order or credit card
(MC/Visa, Discover or American Ex-
press). Payment can be made in person
at the New Era office at 1618 East
Ninth St., Hopkinsville. Payment may
be mailed with announcement to P.O.
Box 729, Hopkinsville, KY 42241.
Please do not mail cash. If  submitting
announcement via our secure online
website www.kentuckynewera.
com/online_forms/ you may pay for
your announcement online with a
credit card or call one of  our customer
service representatives at 270-886-4444
to process a credit card over the tele-
phone. Office hours are 7:30 a.m. to 5
p.m. CDT Monday through  Friday.

PHOTOS
VERTICAL photos are required for

all announcements. The photos may
be in color or black and white, but
should be a 5-by-7 or smaller print.

Engagement photographs may be of
the bride-elect or of  the bride-elect and
her fiancé. Wedding photos may be of
the bride or the couple. Photos for an-
niversary announcements must be a
recent photo taken of  the couple, un-

less the Premium + 2 photo option is
selected. An older wedding photo may
be included with this package.

Photographs can be dropped off  at
the NEW ERA office, e-mailed to liv-
ing@kentuckynewera.com, or at-
tached to an online form at www.ken-
tuckynewera.com/online_forms.
Photos must be .jpg file format.

Only high-quality digital photos will
be accepted. A digital photo needs to be
at least 150 dots per inch (dpi) and be
capable of  producing a clear, 5-by-7
inch photo.

All published announcement photos
will be returned with a self-addressed,
stamped envelope included with the
announcement. Published photos will
also be available for pick up at the front
desk at the NEW ERA office.

FOR MORE INFORMATION, call
Mary D. Ferguson at 270-887-3220
(mornings) or the features editor, at
270-887-3237 (afternoons). 

PACKAGES
Engagements:
The STANDARD Engagement An-

nouncement includes: One 1 column x
2.5” wedding photo, names of  bride-
elect and groom-elect, names of  bride-
elect and groom-elect’s parents,
schools and occupations of  the bride-
elect and groom-elect and date, time
and place of  upcoming ceremony.
Cost: FREE

The DELUXE Engagement An-
nouncement includes: One 2 column x
6.3” wedding photo and all the same in-
formation included in the Standard
Engagement Announcement. Cost:
$50

Weddings:
The STANDARD Wedding An-

nouncement includes: One 1 column x
2.5” wedding photo, bride and groom’s
name, names of  bride and groom’s
parents, names of  bride’s and groom’s
grandparents, place and time of  cere-
mony, bridal party names (maid/ma-
tron of  honor, bridesmaids, best
man,groomsmen, ushers, flower girl
and ringbearer), time and place of  re-
ception, wedding trip, couple’s place
of  residence, and bride and groom’s

occupations. Cost: FREE
Note: Any wedding announcement

turned in more than 120 days from the
date of  the ceremony is not eligible for
the Standard wedding option.

The DELUXE Wedding Announce-
ment includes: One 2 column x 6.3”
wedding photo and all the same infor-
mation included in the Standard Wed-
ding Announcement. Cost: $50

The PREMIUM Wedding Announce-
ment includes: One 2 column x 6.3”
wedding photo and all the same infor-
mation included in the Standard Wed-
ding Announcement PLUS: Names of
people assisting with ceremony
and/or reception, name of  guest regis-
ter attendant, ceremony and reception
musicians and deejays, bride’s escort
down the aisle and who gives her in
marriage and prenuptial events. Cost:
$75

Anniversaries: 
The STANDARD Anniversary An-

nouncement (25th, 40th, 50th and any
subsequent years) includes: One 1 col-
umn x 2.5” anniversary photo (recent
photo of  couple), couple’s name, ad-
dress, time and date of  anniversary
event, hosts of  the event, wife’s maid-
en name, date and place of  original
wedding, name of  wedding officiate,
name and addresses of  couple’s chil-
dren, number of  grandchildren, great-
grandchildren, etc. Cost: FREE

The DELUXE Anniversary An-
nouncement (any year) includes: One
1 column x 2.5” anniversary photo and
the same information as the Standard
Anniversary (25th, 40th, 50th). Cost:
$35

The PREMIUM+1 Anniversary An-
nouncement (any year) includes: One
2 column x 6.3” anniversary photo and
all the same information included in
the Standard Anniversary Announce-
ment. Cost: $50

The PREMIUM+2 Anniversary An-
nouncement (any year) includes: Two
1 column x 6.3” anniversary photos
(one recent picture, one older wedding
photo) and all the same information
included in the Standard Anniversary
Announcement. Cost: $50
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Taurean Douglas and Tiesha Crawford an-
nounce their engagement.

The bride-elect is the daughter of  Seantell
Booker, Columbia, Tenn.

Her fiancée is the son of  Velvet Allison, Hop-
kinsville.

The bride-elect is employed by Habitat For
Humanity

The fiancée is employed by Bluegrass Com-
munity and Technical College.

The bride-elect and her fiancée both at-
tended Western Kentucky University.

The wedding is scheduled for August 2012 in
Columbia.

Crawford-Douglas

Larry Huddlestun and Tina Huddlestun and
Tod and Joanne Harrell, Evansville, Ind., an-
nounce the engagement of  their daughter,
Diana Harrell, to Otis Matlock Jr., son of  Otis
and Lucy Matlock, Hopkinsville.

The bride-elect is a graduate of  South Cen-
tral High School, Farina, Ill., and received her
bachelor’s degree from the University of
Southern Indiana.

She works at Evansville State Hospital.
Her fiancé is a graduate of  Hopkinsville

High School and received his bachelor’s degree
from ITT Technical Institute, Evansville.

He works for Pepsi America, Evansville.
The wedding is scheduled for April 14, 2012,

in Evansville.

Harrell-Matlock

NEW YORK (AP) — For
do-most -of - i t -yoursel f
brides, wedding planning
means lists, lists and more
lists, with some spread-
sheets thrown in for good
measure. There are also the
long, endlessly pored-over
documents of  vows, read-
ings, even toasts. Did I men-
tion lists?

Enter Google Docs, the
search company’s free, easy-
to-use online document soft-
ware. With templates for the
spreadsheet-challenged and
a slew of  pretty Web tools,
the service is like the perfect
bridesmaid. She’s calm, col-
lected and full of  good ideas
but not overly pushy, letting
you steer the ship. She’s
there when you need her.

I started earnestly plan-
ning my April 2011 wedding
around this time last year.
After lots of  pen-on-paper
scribbling, I decided to join
the 21st century and move
my planning online. Do you
have a wedding, civil union
or other commitment cere-
mony coming up this year?
Let good old Google help.

I picked Google’s tools
over dedicated wedding-
planning websites such as
The Knot for a few reasons:
n I didn’t want to be bom-

barded with girly girl ads,
think-inside-the-box advice
and expensive “must-have”
lists. No flower girls, cutesy
favors or bright brides-
maids’ dresses for us
(though we did have brides-
mens’ suits).
n I didn’t want to join a

site that asked for my full
name, address and other
personal information. I did-
n’t see why I should have to
provide all that. The Knot’s
privacy policy had not been
updated since 2008. It says it
participates in Facebook’s
Beacon sharing program,
which was shut down more
than two years ago over pri-
vacy complaints. Time for
an update, perhaps?
n Finally, I’ve been using

Gmail since 2004 without a
hitch (I’ll just let Buzz slide).
I saw no reason why I
shouldn’t let Google help me

get hitched.
To start, I armed myself

with a to-do checklist from
the popular wedding blog
Offbeat Bride — another in-
valuable Web tool for inde-
pendently spirited brides.

With my fiancé and now
husband, I took to Google
Docs for our first task. We
listed friends and family
members we hoped would
share our special day. With a
set budget and relatively
small families, this wasn’t
too difficult.

The next step, a bit more
so. Because so few people
send cards and letters
through the mail these days,
one of  the more annoying
tasks in planning a wedding
is hounding your friends
and relatives for their mail-
ing addresses.

Google Docs has auto-
mated this with a simple
email template. Once you’re
on Google’s weddings site at
www.google.com/weddings,
you can click “Plan” in the
top right corner. This will
take you to a set of  planning
documents. Select “Address
Book” from that list, then
click on “use this template.”

You can use that to send a
form email to your guests,
complete with a pretty pic-
ture of  a wedding cake or
whatever else theme you
pick (“Wall St.” anyone?).

The email has boxes that
your guests can fill in with
their street, city and other
address information, along
with their phone number
and any comments. When
friends and family send that
back, Google automatically
adds the information to a
spreadsheet. You can then
tweak the spreadsheet to
add columns for meal
choices and other such de-
tails.

Easy-peasy right? Sort of.
Our young, tech-savvy
friends responded quickly,
and soon we had a spread-
sheet with about half  of  our
guests. But some people did-
n’t seem to know what to do
with the form. Others
thought it was spam. I had to
send regular emails, not

pretty forms, to some people,
saying hey, that form was
not spam, please fill it out.

For many couples, there
might also be those older
folks who do not use the In-
ternet at all and need to be
called to get addresses.

The spreadsheet, once
completed, proved invalu-
able. It’s simple to share doc-
uments through Google by
entering recipients’ email
addresses, or to restrict
them so only you can see
them. I shared the list with
my fiancé and with the peo-
ple who were planning our
bachelor and bachelorette
parties. Over time, we added
columns such as “invitation
sent” and “gift description.”

Besides a DJ and a photog-
rapher, we also hired an on-
line officiant to help put
together our ceremony. A
friend of  ours performed the
actual ceremony after get-
ting ordained over the Inter-
net. Cobbling together the
ceremony was much like
collaborating on a script
among four people in three
locations.

Google Docs again proved
invaluable. And because the
documents are stored re-
motely, on Google’s servers,
there was no danger of  los-
ing them. That’s what hap-
pened to a co-worker who
was planning her wedding
around the same time. Her
computer died, and her care-
fully curated passages were
gone.

Not everyone uses Google
Docs, though. Our online of-
ficiant didn’t, so she sent us
attachments of  her drafts
using Microsoft Word. I con-
verted those to Google Docs
and shared them with my fi-
ancé and the friend who’d be
performing the ceremony.
We all tweaked the script
until it was perfect.

Google lets you share doc-
uments with people as “can
view” and “can edit.” After
the wedding, I shared the
final document with my
mom, so she could keep it for
posterity — but not edit it,
lest she insert some new
vows she’d like my husband

to keep.
You can download docu-

ments to store on your com-
puter in various formats.
These include PDF, Word or
a text file. For those who did-
n’t want to use Google Docs,
I simply downloaded docu-
ments as Word and sent
them as an attachment. No
biggie.

Besides documents,
Google also offers wedding
tools to build your wedding
website (a must-have these
days) and share photos. Al-
though we did not use these
services, they are worth
checking out.

There’s also a budget-plan-
ner template, which we did
not use. It had too many
things that we had no inten-
tion of  using — calligrapher,
flower girl basket, gown
preservation, to name a few.
And come on, a “wedding
planner/organizer” and a
“consultant/coordinator”
sound like the same thing to
me.

I suppose I could have just
put in “0” for all the unused
options, but it would have
been nice to have a range of
budget templates for simple,
average or lavish weddings.
And, this being 2012, it
would be nice to see more
options for same-sex couples
to plan weddings and civil
ceremonies.

Besides the ceremony
script and guest list, we also
scanned in and saved the
seating chart, the passages
and poem that we had our
friends read during the cere-
mony. 

We kept a detailed sched-
ule of  the day’s events that
we gave to the wedding
venue and all the friends
who were helping us. On the
big day, we also printed out a
list of  important phone
numbers and addresses and
extra copies of  everything
— just in case.

The actual wedding could
not have gone more per-
fectly. Though I owe the most
thanks to my tireless friends
and family to help pull it off,
Google Docs certainly made
it a lot easier.

Review: Google Docs, the perfect bridesmaid

LAS VEGAS (AP) — Whether he
wins or loses the Republican presiden-
tial nomination, Ron Paul is celebrat-
ing a milestone. He and his wife, Carol,
have been married 55 years on
Wednesday.

The Texas congressman ended a
press conference by presenting his
bride with a bouquet of  flowers. The
couple shared a kiss and hug.

The Pauls were in Las Vegas, where
Ron Paul is campaigning ahead of  Sat-

urday’s caucuses.
Paul said he had let his wife sleep in

late Wednesday morning and had or-
dered a room service breakfast to be
delivered when she woke up.

The couple planned to go out to din-
ner and attend a performance of
“Phantom of  the Opera”.

The Pauls were married on Feb. 1,
1957, in Pittsburgh. 

They have five children and 18
grandchildren.

Flowers, a show for the Pauls’ 55th anniversary

CONCORD, N.H. (AP) — New Hamp-
shire tourism officials want state busi-
nesses to feel the love with a wedding
planning website to lure couples planning
their big day.

The website features hundreds of  ven-
ues and allows planners to search by in-
door and outdoor facilities and reception
space.

The website www.visitnh/weddings also
helps wedding planners find photogra-
phers, florists, bakers, printers, caterers
and other services.

Tourism officials say the website is a
way to showcase the distinctive wedding
experiences New Hampshire has to offer,
from mountaintops to lakesides to its inns
and grand old hotels.

The travel and tourism department also
is launching a Facebook page to create an
interactive forum for planners and host
properties and service providers.

NH launches
new wedding
planning website


