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Probably the most signifi-
cant aspect of Nixon's ec-

onomic plan involves the
long range interests of Am-
erican corporations operating
in the Pacific Basin. A hand-
ful of large companies are
both anxious to protect their
markets in Japan, and in
consort with the Japanese to
extend them elsewhere in
Asia. To follow and under-
stand the manuevering that
is now taking place, it is
useful to look at some of the
more basic Pacific trading
patterns.

Japan is the most important
energy market in the world,
and is virtually dependent on
imported fuels. Oil provides
two thirds of all energy;
most of it comes from the
Middle East and is provided
by four major international
firms. Caltex, owned joint-
ly by California Standard
and Texaco, provides 15 per-
cent of all Japan's oil. Jer-
sey Standard and the Royal
Dutch Shell group each ac-

count for 11 percent. Thus,
37 percent of Japan's b? ic
energy resource is controlled
by four large oil companies,
three of them US. In addi-
tion, US oil companies par-
ticipate in major refining
activities and take part in the
search for oil off shore Japan.

The Japanese would lik
to be less reliant on Middle
Eastern oil, and to shak.
loose the "seven sisters" as
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the companies in th e in-

ternational oil cartel are
called. Japanese compan-
ies are involved in the
search for oil around the
world; Japan has producing
wells in the Middle East,
and is looking in Alas ka.
But most Japanese compahies
are small in size and don't
have the capital to mount
extensive drilling programs.
Thus, it is difficult for them
to avoid taking in the big
international companies as
partners. For instance, when
Japan, a government oil
company, did not hit oil off
Indonesia, the Japanese go-

vernment withdrew support.
Gulf immediately moved in
and made an advantageous
deal, agreeing to put up
$2 million in exchange for
a 50 percent interest in the
Japan operation. The Japan-
ese government had already
spent $27 million in drilling.
In an effort to avoid depend-
ence on the international
companies, the Japanese
government now encourages
oil companies to band to-

gether in joint ventures.
Even so they can muster
capital of little more than
$80 million, not much when
compared to Gulf's $5 bil-
lion.

The Japanese energy mar-
kets will double in size by
1973; California Standard,
benefiting from the terrific
demand for oil, reported
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record high profits recently.
Thus, from the standpoint
of the oil companies it is
imperative that the Japanese
market remain captive.
That means controlling oil
and gas in the South China
sea. Control of oil supplies
allow the seven sisters to
maintain advantageous prices.

The Japanese steel industry,
third largest in the world,
depends on imported iron
ore and coking coal. Most
of the coal and iron ore came
from outside southeast Asia.
They are provided by a few
international corporations
again most of them US based.
For example, Kaiser Industries
is a major supplier of iron ore
to Japan. - Kaiser sh ips
some ore from its mines in
the western US; but .most of
it comes from vast iron mines
partly controlled by Kaiser
in Australia. Utah Construc-
tion & Mining, a San Fran-
cisco based company, is a
major supplier of coking coal
to the Japanese steel industry.
Utah ships coal from its coal
mines, also in Australia.
In addition. Kaiser is readying
immense strip mines in British
Columbia to provide the
Japanese steel makers with
coal.

This profitable trade might
be undercut if the Japanese
successfully concluded agree-
ments with the Russians, pro-
viding for Import of coal
fromsiber, or if Japan
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BETHLEHEM ADVERTISING CASE

MAY SET PRECEDENT FOR WORK

OF FEDERAL TRADE COMMISSION

By CLAIRE GILLESPIE

(Editor's note: The writer is a

master's degree candidate in
the University of Missouri
School of Journalism Washing-

ton reporting program.)

The Federal Trade Com-

mission nvestigation into
Bethlehem Steel advertising
has raised for the first time
the question of whether the
FTC has jurisdiction over
cases posing an issue of free
speech.

The advertising in question
were full-pa- ge ads that ran
last March in national ma-

gazines. The ads sought to
promote a favorable image of
the company by picturing
the company's strip mining
operations for coal in the
Appalachian mountains as
beneficial to residents.
Specifically, the ad stated.
"Every acre of land surface-mine- d

by Bethlehem is
promptly and effect vely re-

stored to be of more
beneficial use than before
it was mined. "
Because the ads do not

attempt to sell a product,
they are classified as "non-produ- ct

ads. " The question
now is whether the FTC can
rule on such ads.

If a company through ad-

vertising falsely misleads
a consumer into buying a pro-
duct, then the company can be
formally charged by he FTC.

"If the ad simply tells an
untruth, though, it may be
protected by the first amend-
ment, " said Chuck Bangert,
member of Sen. Philip Hart's
anti --trust and monopoly sub-

committee staff which invest-
igated the case.

Thomas Grady, FTC attorney
who is investigating the Beth-

lehem Steel advertising case,
believes the FTC does have
jurisdiction, but he must prove

were to undertake a major
fuels trade with China.
North Vietnam has import-
ant mineral deposits, es-

pecially coal, and there is
always the question of how
US companies can control
or profit from this trade when
the figMing stops.

Despite resistence by the
Japanese auto industry, US
auto makers have been per-
mitted to buy into the Japan-
ese auto industry. These new
holdings, by GM, Chrysler
and Ford, will give Detroit
a better position from which
to develop mass markets in
Asia (a benefit to the oil
industry as well.) Holdings
in Japanese companies may
enchance Detroit's entry into
China, where the Japanese
firms already sell motor ve-

hicles. Probably more im-
portant it allows Detroit to
profit from foreign car sales
in the US, and from the in-
creasing sale of automobile
spare parts, also made by
the Japanese. Investments
in Japanese companies could
turn out to be a relatively in-
expensive way for Detroit
to experiment with new types
of na engine sys-
tems, which could eventually
be introduced into the US.

While Japan provides a
fundamental market for US
corporation, the idea is
to make the Japanese function
as willing agents for US com-
panies in areas where they
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this to begin work on the
possible deception in the ad-

vertising.
Ed Downs, FTC attorney in

the Bureau of Consumer Pro
tection, said a decision will
be made in the next several
weeks.

"We're not sure that this
is an area the FTC should
become involved in, " he said.

Sen. Hart, prompted by
the complaints of residents in
the area, asked the FTC to
investigate.

"For example, " he told the
FTC, "one ad proclaims that
the beautifully forrested moun-
tains pictured --have been
strip-mine- d. In reality, I'm
told the mining was done on
the side of the mountains
not in the picture. "

(The advertising in question
involves Bethlehem's partici-
pation in the development of
Fish Jond Lake near Payne Gap
in Letcher County.

(The lake was the site of a
massive clean-u- p effort several
weeks ago just before Grady
visited Letcher County as a
part of his investigation , but
company officials and others
involved in the clean-u- p cam-
paign denied there was any
connection between the Grady
visit and the clean-u- p work.

(The advertising picturing
Fishpond appeared in color in
Newsweek, Time and other
national magazines.)

THE MOUNTAIN EAGLE is pub-
lished every Thursday at 120 W.
Main Street, Whitesburg, Let-
cher County, Kentucky, 41858.
Thomas E. Gish is the editor
and publisher. Second-clas- s

postage paid at Whitesburg, Ky.
Subscription rates, $5 a year in
Kentucky; $7 a year outside
Kentucky. Single copies, 15
cents each. This is Number 20
of Volume 64.

could not enter easily on their
own. The automobile indus-

try in China is one example.
In addition, the Japanese
are playing an increasing
role in Vietnam, helping to
build hydro electric pro-
jects, irrigation schemes, and
discussing plans for establish-
ment of free zones" where
goods can be cheaply as-

sembled for export. The
Japanese can probably trade
with both North and South
Vietnam. Thus, investment
in a Japanese firm operating
in Vietnam is likely to be
safer for US corporation than
establishing offices on their
own. The same may holdt
true for the off-sho- re oil
bidding in South Vietnam.
Japanese fronts for American
controlled ventures would
probably be a much shrewder
move over the long-ter- m

than out-rig- ht ownership.
In this sens , an important
part in Nixon's Vietnam! --

aztion program may come
to be the replacement of
American GIs by Japanese
businessmen.
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