
R. Michael Wimmer, artist
Artist R. Michael Wimmer was recently selected to create a piece for
the 2012 New Albany Public Art Project: Bicentennial Series.
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As executive director of the Kentucky Pro
Football Hall of Fame, Frank Minnifield is busy
getting ready for the hall’s 10th anniversary and
induction ceremony on June 15 at the Louisville
Palace. A former player for the University of
Louisville and the NFL Cleveland Browns, Min-
nifield took a moment to reflect on the very first
time he played football.

The very first time I ever played organized
football was at Castlewood Park in Lexington
and I was 9 years old. The coach started me in
the very first game on the offensive line. In little
league football, they always put the bigger kids
at running back and the smaller kids as offen-
sive lineman. I’m not sure if I was very good but
I was a starter, and I do remember knowing I
had to clap at the break of the huddle when they
called out the plays. I remember that I was
hooked immediately, and that I wanted to play
again.

For some reason, crashing into someone else
was just fun. It was more fun than riding bikes
or running around the neighborhood. I remem-
ber feeling invincible and strong with my helmet
and shoulder pads on.

Playing football came natural to me and my
friends because it was an important part of our
community and neighborhood. We always talked
about it — always asking each other what teams
we liked, who our favorite players were, and
every summer we looked forward to football
season.

The funny thing was, when we played, we
didn’t even need a football. We would bundle a
bunch of clothes together or anything that
worked as a football, something we could just
toss around. And if you owned an actual football
— well, you were everyone’s best friend.

When I went on to play at Henry Clay High
School in Lexington, it just seemed like the thing
everyone was supposed to do. It was after I
graduated high school and went to play for the
University of Louisville when football really
changed my life and taught me the importance
of making big decisions. And it all started on
that little league football field when I was 9
years old when I played football for the very
first time.
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Minnifield
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Online addiction: I
love the mix of features on
Jezebel.com — from seri-
ous essays taking on the
issues of the day to which
lipstick is really worth
spending the money. How
astonishing: I think AND I
like to look pretty.

Biggest time-waster:
Checking Twitter … again.

Staple refrigerator
food: I try to make sure
we always have cucum-
bers. They’re great for
breakfast!

Person from history
you’d most like to meet:
Edith Wharton. I don’t
know that I would like her
in person but I’ve love to
find out.

Favorite Kentuckian,
past or present: Can I say
my parents? If not them,
Loretta Lynn.

Favorite all-time
band/composer/musi-
cian: Impossible question.
I have deep love in my
heart for Charles Ives,
Caetano Veloso, Leonard
Cohen, Bjork, Rachmani-
noff, Joe Strummer, Ella
Fitzgerald, and a recent
discovery for me, an
amazing Afro-Spanish
flamenco singer named
Buika.

Favorite radio pro-
gram: Another impossible
question. I love “This
American Life” so much, I
wrote my master’s thesis
on it! I also love the way
“Radiolab” pushes the
form.

Most obscure song
request ever received:
Got a request recently for
“The Streak” by Ray Ste-
vens, which I thought was

only a song I had halluci-
nated as a child. But it’s
real! And I played it!

Go-to restaurant, or
specific meal, in Louis-
ville: Lima beans at the
Mayan Cafe!

Last good movie
you’ve seen: I really

liked “Tinker, Tailor,
Soldier, Spy” for its
storytelling.

Favorite fashion
statement: Scarves. A
holdover from my days in
classical singing, where
everybody’s always pro-
tecting their throat.

Tara Anderson,
WFPK radio host

What should I do tonight:
watch TV or surf Facebook?

Increasingly, people are
doing both simultaneously.
And checking their email. And
interacting with actors or
news anchors.

It’s called “social TV,” using
a second screen to engage on
social media sites while tuning
into shows. Advertising and
TV station executives have
noticed. They say the trend is
changing the way people use
TV, making it more of a social
activity because of the Web.

On Monday night, Allie
Becher, 16, tuned in for the
season finale of ABC Family’s
“Pretty Little Liars” and chat-
ted back and forth with a
friend. Becher from her Boca
Raton, Fla., home, her friend
from Boston.

“It’s an easy way for both of
us to do something together, so
we can stay in touch,” said
Becher, who dished on her
laptop. “It’s more fun.”

A recent study by ratings
service Nielsen found that
about 40 percent of smart-

phone and tablet owners in the
U.S. used their devices daily
last year while watching TV.
Although many of them are
checking emails, about 42
percent of these users also are
logged onto social media such
as Facebook and Twitter.

This year’s Super Bowl,
which drew a record 111 mil-
lion viewers, led to about 12
million comments posted on
social media sites during the
game. Around 252 tweets per
minute were sent during the
royal wedding in April. And
about 8,800 tweets were dis-
patched in a second when sing-
er Beyonce revealed she was
pregnant during the MTV
Video Music Awards in Au-
gust.

“It’s a backchannel con-
versation,” said Mike Proulx,
co-author of the new book,
“Social TV: How Marketers
Can Reach and Engage Audi-
ences by Connecting Televi-
sion to the Web, Social Media,
and Mobile.”

“People are sharing mo-
ments while they are watching

TV,” he added. “They can have
access to people well outside
the boundaries of their living
room to share in the TV shows
they are passionate about.”

TV viewing has always been
a social experience. In the
early days, families would
huddle around a TV set to
watch Milton Berle on NBC’s
“Texaco Star Theater” or Lu-
cille Ball’s “I Love Lucy.” Over
time, viewers called each oth-
er to discuss shows or met
around the water cooler at
work the next day to gab about
shows like CBS’ “Survivor” or
Showtime’s “The L Word.”
Today, more people own smart-
phones and tablet computers
and can use them virtually
anywhere.

Scott Thaler, executive vice
president and chief interaction
officer at Fort Lauderdale,
Fla.’s Zimmerman Advertising,
said social TV emerged be-
cause people are busier and
therefore multitasking more.

“Whether it be a tablet or
TV or a smartphone, all of
them are giving people some

of their time back,” Thaler
said. “In all cases, it will cre-
ate new opportunity for brands
and televisions to garner
greater engagement and
sales.”

The trend is also catching
the attention of TV officials
and advertisers who use that
interactivity to draw viewers
and clients.

It’s no longer just about
Nielsen ratings. TV and ad
officials say social media com-
ments about a show are dis-
cussed in sales meetings.

The social information can
help TV officials get a better
understanding of what may be
working on a show, or find out
who or what has a buzz factor
online, according to a 2011
study by eMarketer. Each
week, tech website mashable-
.com also ranks the top 20 TV
shows with the most social
buzz.

Shows are increasingly
inviting viewers to Tweet or
use Facebook during broad-
casts, which in turn keeps
people tuned in and can boost

ratings. NBC’s new reality
show, “Fashion Star,” has de-
signers competing a la “Pro-
ject Runway” and encourages
viewers to buy the winning
design in each episode.

Thaler and his wife, Lara,
who watch the show with
smartphones or iPad tablets in
hand, sent Twitter updates as
they tried to buy a design re-
cently featured on the show.
By the end of the show, they
learned it was sold out.

Viewers also are using
Facebook and Twitter to inter-
act with TV anchors during
newscasts — with some an-
chors replying in real time.

TV station officials and
their web producers encour-
age the social media back-and-
forth between their viewers
and on-air talent because it can
cultivate news tips and foster
loyal viewership. During the
NBC morning show “Today,” a
crawl asks viewers: “Do you
Tweet? We do. Follow us.”

Johnny Diaz writes for the (Fort
Lauderdale, Fla.) Sun Sentinel.
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Social TV means never watching alone

I had moved to Chattanooga and
was there for six years. Then I came here

because my girlfriend is from Jeffersonville. I
looked around New Albany and found a nice art

program and an easygoing city. I loved the
architecture and everything downtown.

I’ve only been here since November, and we opened a
WE Gallery (324 E. Main St.) a couple of weeks ago. Not
long after I moved here, another artist asked me if I had
heard about the public art project. So I checked into it

and found out I had two weeks before the deadline.
I spent one week researching the history of New Albany.

It was fascinating finding out all the people who
graduated from New Albany High School and
about the radio station, WNAS. I thought about

how the growth that accompanies education
is always evolving like a plant.

How did you come
to learn about New
Albany and become
involved in its public

art project?

R. Michael
Wimmer’s
design for
the
sculpture he
will install
for the 2012
New Albany
Public Art
Project:
Bicentennial
Series.
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