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Pat Isaman created this wall-hanging, left, after being inspired to help
a local musician come up with a CD cover. Above is another of
Isaman’s wall-hangings.
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Q uilting was a
women’s do-
mestic activity

to provide comfort and
warmth, says Pat Isaman.
She emphasizes was. As
April’s featured exhibiting
artist in the Community
Arts Center’s Farmers Na-
tional Bank Gallery,
Isaman wants to make
sure the public knows how
much that has changed. 

“Women made ornate
quilts in a time where it
was their only way of ex-
pressing their creativity,”
she says. ey had special
quilts only put out when
the pastor came for Sun-
day dinner. Whether or

not those women looked
at them as an actual art
form, we don’t know, she
says. 

Isaman points to 1971,
when the Whitney Mu-
seum of Art in New York
held an Amish quilt ex-
hibit, changing the world
of quilting from that point
on. 

“Amish quilts are tradi-
tionally kept within their
community, not usually

seen outside of it, so that
was a very big deal. And
they were exhibited in an
established art museum,

so the public finally
started to view them as a
serious art form.”

is triggered the way
we look at quilts today,
she says. 

“It opened it up for
women to use to their tra-
ditional needlework as
more of an artwork. It ex-
panded from there …”
Isaman, who obviously
knows her quilting his-
tory, also knows how to
listen to the materials, and
let the colors do the talk-
ing. 

“I just let them do what
they want to, it just speaks
to me, really …” she says,
overlooking earthy toned

patterns of green, beige
and yellow. Other blocks
are wild and colorful, full
of pinks, purples and reds.
Some are almost psyche-
delic in appearance; oth-
ers complete a traditional
pattern, or even a serene
landscape. 

From taking the quilt
off the bed, hanging it on
the wall to be displayed
and looked at, admired as
a creative outlet has just
exploded, Isaman says. 

“Now, people manipu-
late fabric. It’s being
painted and embellished
…” she says. It used to be
all about the stitches –
how many per inch, she

says. But now, it’s all about
the fabric. 

“It’s about the total de-
sign,” she says. 

As far as what visitors
take away from her exhibit
– Isaman hopes it will
open up many minds to
the possibility that quilt-
making can rank right up
there with all other art
forms. Also, there’s a lot of
art quilters out there, she
says both men and
women, who make a living
this way. 

“I would like this to
raise awareness for them,”
she says. “Maybe more
will support them as seri-
ous artists.” 

SEMI-FINALIST 

Pat Isaman’s
quilt “Pat’s
Promise,” right,
has been selected
as a semi-finalist
out of more than
1,000 entries in the
American Quilter’s
Society’s 2012 Quilt
Contest. The con-
test winners will be
announced April
24. Isaman made
the quilt in January
2011, “… thinking
about spring and
my garden.” 

Artist wants others to get a taste of quilting as serious art form 
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SO YOU KNOW
Pat Isaman will be the fea-

tured presenter at a special
Lunch with the Arts noon-1
p.m. April 18. The cost is $10
to reserve lunch, or $5 at the
door (bring your own). Also,
two special Liberated Basket
Quilt sessions are offered 1-4
p.m. on May 7 and 21. The
cost is $45 per session. Both
events may be registered for
at www.communityartscen-
ter.net. 

If you have a Face-
book, Twitter, LinkedIn
or another popular social
media account, you’re
being scored and may
not even know it.

Embarrassingly
enough, I didn’t realize I
was being scored until I
devoured the book “Re-
turn On Influence: e
Revolutionary Power of
Klout, Social Scoring,
and Influence Market-
ing” in just one weekend.
I’m not a casual social
media user either. I’ve
blogged extensively in
my own name or as a
ghostwriter, I’ve been on
Facebook since long be-
fore it became a house-

hold name, I Tweet regu-
larly and even reunited
with an old high school
friend — who became a
serious romance in my
life for a few years —
thanks to the now-dying
MySpace.

What does social
media scoring mean for
you as an individual or
business owner? Major
Twitter influencer, busi-
ness consultant and au-
thor Mark W. Schaefer
engagingly handles this
weighty question and so
much more in “Return
On Influence.”

He talks about a col-
lege student who checks
the social media score of
potential dates that also
deems anyone who fol-

lows more people than
follow him on Twitter as
a “loser.” en he goes
into detail about people
and businesses reaping
the rewards of having
great social media Klout.

Yes, Klout is the name
of the game. It’s the main
organization whose aim
is to gather and process
your social media foot-
prints to determine

whether you are an on-
line influencer.

Schaefer, who does not
represent Klout in any
way, breaks down the
best ways to improve
your social media score.
And they seem to work.
When I registered for
Klout last Friday, my
score was a pitiful 19. By
Monday, my score was a
much more respectable
45. 

If you want to be an
online influencer and re-
ceive plenty of online at-
tention or have
companies like Audi and
Virgin offer you perks,
you need a score of 50 to
100.

Most people’s scores
fall between 0 and 20.
Only one person is a per-
fect 100, teen idol Justin
Bieber. at made me
laugh, but Klout meas-
ures online influence and
he indeed has a rabid fol-

lowing of fans who liter-
ally hang onto his every
word.

I won’t give away all of
Schaefer’s tips on how to
improve your online
Klout, but I will share
that if you’re the type of
person who cares about a
rank you should create
content that people want
to retweet on Twitter or
share on Facebook.

Besides engaging prac-
tical tips and social com-
mentary, “Return On
Influence” offers a meaty
and informative appen-
dix to inform newbies to
social media all the in’s
and out’s of different net-
works and tools to help
you automate your Twit-
ter experience so you
don’t have to sit at a
computer day and night
to become a prolific
tweeter.

Klout is controversial
online, to say the least.

It’s like the cool crowd in
high school, Schaefer
notes. You either desper-
ately want in or you scorn
it entirely. But you can’t
ignore it, no matter how
hard you try. Some com-
panies are using Klout
scores to determine hir-
ing for positions, espe-
cially in social media or
marketing. At least a few
people use it to deter-
mine whether someone
is dateable. And as the
years pass, people and
companies will probably
find even more ways to
create classes among so-
cial media users.

Whether you love, hate
or feel indifferent about
Twitter and Facebook,
“Return On Influence” is
a fun and easy read. But
don’t be mistaken, this
book will engage your
mind and may turn you
into a social media
junkie.

Author shows how you can enhance your Klout
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