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Corn
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Dec 12 748.25 751.50 741 746.50 -2.50

Mar 13 753.75 757 746.75 752 -2.75

May 13 753 756 746.75 753 -1.25

Jul 13 746.50 749 741 748.25 +1.25

Sep 13 661.50 664 657.25 663.75 +2

Dec 13 639 642 635.75 641.75 +2

Mar 14 647 649.50 645 649.50 +2

Soybeans
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Jan 13 1453.50 1461 1436 1455.50 +1.75

Mar 13 1447.75 1455.25 1430 1450.25 +2

May 13 1426 1432.50 1407.50 1428 +1

Jul 13 1419 1420.75 1396.75 1416.75 

Aug 13 1386.25 1392.75 1380.25 1391.75 -.25

Sep 13 1348.50 1353.25 1338.25 1351 -2

Nov 13 1317 1319.75 1296 1314.25 -3

AK Steel AKS 3.93 +.05 -52.4
AT&T Inc T 33.92 -.22 +12.2
AlmostFam AFAM 20.45 +.59 +23.3
Amazon AMZN 252.49 +2.16 +45.9
AEP AEP 42.35 +.07 +2.5
Ashland ASH 72.90 +2.44 +27.5
BB&T Cp BBT 27.69 -.22 +10.0
Beam Inc BEAM 56.76 +.19 +10.8
BrownFB s BF/B 68.74 -.98 +28.1
CSX CSX 19.64 +.07 -6.7
ChrchllD CHDN 64.37 +.47 +23.5
CocaCola s KO 37.15 -.23 +6.2
CmtyTrBc CTBI 32.33 -.21 +9.9
DeltaNG s DGAS 19.78 -.13 +15.2
Dillards DDS 88.92 -.09 +98.1
Disney DIS 49.30 +.01 +31.5
DukeEn rs DUK 63.60 -.37 ...
ExxonMbl XOM 87.19 -.42 +2.9
FarmCB FFKT 12.15 +.53 +170.6
FifthThird FITB 14.14 -.27 +11.2
FFinSvc FFKY 2.10 -.06 +37.3
FordM F 11.31 -.10 +5.1
GnCable BGC 28.50 +.15 +14.0
GenElec GE 20.86 +.04 +16.5
Humana HUM 65.14 +.08 -25.6
IngerRd IR 47.85 -.11 +57.0
IBM IBM 189.36 -.12 +3.0
JPMorgCh JPM 40.57 -.24 +22.0
KY FstFd KFFB 8.44 -.01 -8.1
KindredHlt KND 11.00 -.06 -6.5
Kroger KR 26.87 +.09 +10.9

L-3 Com LLL 75.99 -.45 +14.0
Lexmark LXK 24.36 +.26 -26.3
Macys M 38.27 +.17 +18.9
McClatchy MNI 3.31 -.04 +38.5
McDnlds MCD 87.20 +.14 -13.1
NorflkSo NSC 60.21 +.78 -17.4
Omncre OCR 35.71 -.14 +3.7
PNC PNC 55.08 -.23 -4.5
PPL Corp PPL 28.96 -.11 -1.6
PapaJohns PZZA 52.80 -.30 +40.1
PepsiCo PEP 69.86 -.01 +5.3
ProctGam PG 69.31 -.27 +3.9
RepBncp RBCAA 20.19 -.07 -11.8
Sherwin SHW 151.15 -1.06 +69.3
Smucker SJM 88.92 +.19 +13.8
Sypris SYPR 4.04 +.04 +3.1
TempurP TPX 27.41 +1.29 -47.8
TexInst TXN 29.61 -.01 +1.7
3M Co MMM 90.12 -.18 +10.3
TW Cable TWC 94.97 -.17 +49.4
Toyota TM 85.52 -.14 +29.3
UPS B UPS 73.04 +.77 -.2
US Bancrp USB 31.43 -.62 +16.2
Ventas VTR 64.51 +.37 +17.0
VerizonCm VZ 43.67 -.43 +8.8
WalMart WMT 72.12 +.78 +20.7
WausauPap WPP 8.34 +.08 +1.0
Xerox XRX 6.98 +.19 -12.3
YumBrnds YUM 65.89 -.90 +11.7

Name Last Chg YTD Name Last Chg YTD

Cattle
 Open High Low Settle Chg 
40,000 lbs.- cents per lb.

Dec 12 126.80 126.90 126.02 126.12 -.88

Feb 13 130.77 130.90 130.10 130.15 -.62

Apr 13 134.92 134.97 134.12 134.25 -.60

Jun 13 131.27 131.47 130.60 130.72 -.68

Aug 13 130.62 130.70 130.07 130.17 -.58

Oct 13 133.55 133.55 133.25 133.55 -.05

Dec 13 134.70 135.00 134.65 135.00 +.20

Feeder cattle
 Open High Low Settle Chg 
50,000 lbs.- cents per lb.

Jan 13 145.67 145.87 145.17 145.57 -.03

Mar 13 148.00 148.30 147.82 148.27 +.05

Apr 13 149.70 149.90 149.52 149.82 

May 13 151.60 151.80 151.37 151.72 +.05

Aug 13 156.20 156.45 156.20 156.42 -.18

Sep 13 157.25 157.40 157.17 157.40 

Oct 13    158.15 
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Records-management 
firm to add 100 workers 

VASTEC, a company that provides document 
scanning and other records-management services, 
plans to hire 100 workers for its operation in 
Mount Vernon.

The work involves processing a backlog of 
 disability claims for the U.S. Department of 
 Veterans Affairs, according to a statement. 

The positions, which involve data entry, pay 
$10 to $14 hourly, and job assignments are 
 expected to last between one year and three years.

To apply, go to VASTEC.com.

NATIONAL

October home prices up  
6.4 percent over last year
Home prices increased 6.3 percent in October 

from a year earlier, the biggest year-over-year 
gain since 2006, according to research firm 
CoreLogic. Prices dipped 0.2 percent in October 
from  September, but such a drop was expected at 
the end of the home-selling season, the firm said 
Tuesday. 

October marked the eighth straight month of 
year-over-year price increases and added to recent 
evidence of growing strength in the housing market. 
CoreLogic reported Monday that foreclosures were 
down 17 percent in October from a year earlier. 

“The housing recovery that started earlier in 
2012 continues to gain momentum,” said Mark 
Fleming, CoreLogic’s chief economist. “The 
 recovery is geographically broad-based with  almost 
all markets experiencing some appreciation.”

Disney purchase of Lucasfilm 
gets OK from regulators

Federal antitrust regulators have cleared 
Disney’s $4 billion deal to buy Lucasfilm, the 
filmmaking empire behind the Star Wars franchise. 
Notice of the clearance was issued Tuesday.

When the deal was announced in October, no 
formal closing date was announced.

The purchase stoked Star Wars fans because 
along with the surprise announcement, Disney 
said it would make sequels to the six-part series 
with plans to release the first in the next trilogy, 
Episode 7, in 2015.

Lucasfilm founder George Lucas is to receive 
about half of the $4.05 billion purchase price in 
cash and half in newly issued Disney shares. He 
has said he would donate much of it to charity.

STAFF, WIRE REPORTS

Flying for the holidays has gotten a bit 
more expensive this year.

The average airline ticket price for do-
mestic flights departing in the last two 
weeks of December was recently $469, a 4 
percent increase over the same period last 
year, according to ticket sales on Priceline.
com, one of the world’s largest travel web-
sites.

The increase is in line with airfare hikes 
earlier in the year of about 4 percent, ac-
cording to Airlines for America, the trade 
group for the nation’s airlines.

A spokeswoman for the trade group said 
airline prices have not risen as fast as infla-
tion over the last few years. “So air travel is 
still a good deal,” Jean Medina said.

In addition to higher prices, holiday 
travelers can also expect crowded planes. 
Airline mergers and consolidations over 
the last few years have cut the number of 
available seats on the nation’s airlines. As a 
result, empty seats are rare, particularly on 
popular routes.

The airline trade group predicts the av-
erage plane will be 80 percent full during 
holiday travel.

To find the best deal, travel agents sug-
gest booking early because airfares begin to 
rise dramatically 21 days before the depar-
ture date.

The average ticket price of $469 is based 
on bookings made in the last two weeks of 
November, according to Priceline.com. For 
holiday travelers who booked in early Octo-
ber, the average price was $430, according 
to the website.

“For anyone who still has to buy holiday 
air tickets, the message is simple: The clock 
is ticking,” said Brian Ek, a travel expert for 
Priceline.com.

People looking for lower-cost flights in 
the second half of this month should con-
sider departing Dec. 17, 18, 25, 27 or 31, 
according to the website.

FLIGHTS MORE CROWDED, TOO
By Hugo Martin
Los Angeles Times

Holiday 
airfare 

going up

LOS ANGELES — Netf-
lix’s video subscription ser-
vice has trumped pay-TV 
channels and grabbed the 
rights to show Disney movies 
shortly after they finish their 
runs in theaters.

The multiyear licens-

ing agreement announced 
Tuesday represents a break-
through for Netflix as it tries 
to add more recent movies to 
a popular service that streams 
video over high-speed Inter-
net connections.

Netflix will have exclu-
sive U.S. rights to offer the 
first-run movies through its 

streaming service during the 
period normally reserved for 
premium TV network such as 
HBO, Starz and Showtime. 
That period starts about 
seven months after movies 
leave theaters. The exclusiv-
ity does not extend to DVDs, 
a service Netflix is trying to 
phase out.

Netflix gets rights to Disney films
By Michael Liedtke

Associated Press

KENTUCKY MARKETS
Cash grain

 Corn Soybeans Wheat
Central Ky. 7.37-7.62 14.08-14.21 7.69-7.81
Louisville 7.67 14.65 8.54
Cumberland ---- ---- ----
Ohio Valley 7.77 14.95-14.96 8.57

Cattle markets
All reports are yesterday’s markets. Information 
is provided by Federal-State Market News Ser-
vice. Price trends are compared with last sale.
 Blue Grass Oklahoma City
Receipts 1,873 9,865
SLAUGHTER COWS
Price trend Steady Too early
Breakers 65-70 ----
Boners 66-70 ----
High Yield 71-77 ----
Lean 58-65 ----
SLAUGHTER BULLS
Price trend Steady Too early
Yield grade 1-2 86-100 ----
FEEDER STEERS
(Medium No. 1)
Price trend Steady Mixed
300-400 lbs. 170-193 200-223
400-500 lbs. 153-176 160-188
500-600 lbs. 140-155 148-166

600-700 lbs. 134-147 136-156

700-800 lbs. 127-148 142-150

800-900 lbs. 130-140 142-149

900-1000 lbs. 134-136 132-139

HOLSTEINS

(Large Frame No. 2)

Price trend Lite test No test

300-400 lbs. 110 (few) ----

400-500 lbs. ---- ----

500-600 lbs. ---- ----

600-700 lbs. 92 (pkg) ----

700-800 lbs. 101 (load) ----

800-900 lbs. ---- ----

FEEDER HEIFERS

(Medium No. 1)

Price trend Steady Mixed

300-400 lbs. 141-143 (few) 153-176

400-500 lbs. 127-143 140-157

500-600 lbs. 120-134 135-149

600-700 lbs. 119-134 132-145

700-800 lbs. 114-130 132-142

PER HEAD

STOCK COWS 940-1,030 (few) Too early

COWS W/CALVES 1,170 Too early

STOCK BULLS 1,270 No test

CALVES 200 No test
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The price of 
a holiday song

12

$2,776 

The Christmas Price Index is up
4.8 percent compared with last year in the 

whimsical analysis by PNC Wealth 
Management based on prices of gifts in the 

holiday classic, “The Twelve Days of 
Christmas.”

Drummers 
drumming

1

$205

Partridge in a 
pear tree

2

$125

Turtle
doves

3

$165

French
hens

4

$520

Calling 
birds

7

$7,000

Swans-a-
swimming

Trend in the cost of assembling the 12 days 
of Christmas, in thousands

5

$750

Gold
rings

8

$58

Maids-a-
milking

9

$6,294

Ladies
dancing

10

$4,767

PNC Christmas Price Index

Lords-a-
leaping

11

$2,562

Pipers
piping

6

$210
Geese-a-laying

NOTE: Prices rounded

$25,431

$25,431

12,674

2012 total

WASHINGTON — Brows-
ing for the best deal on the 
Internet during this holiday 
season can make even the 
savviest shopper feel like a 
high-stakes gambler.

Online prices for every-
thing from food processors to 
flat-screen TVs can fluctuate 
by hundreds of dollars, from 
site to site, day to day, or even 
hour to hour. For bargain-
hunting Web surfers, such 
volatility presents a vexing di-
lemma: Click “buy” now, only 
to see the product selling for 
less the next time you log on, 
or hold off and risk the price 
jumping out of reach.

A Nikon D7000 digital 
camera with lens, for ex-

ample, starts at a list price 
of $1,496.96. After Best Buy 
published a Black Friday teas-
er price of $999, other retail-
ers slashed prices online.

At 12:58 a.m. EST on 
Thanksgiving, CompUSA of-
fered the camera for $996.95, 
according to price-tracking 
website Decide.com. Sev-
enty minutes later, Wal-Mart 
dropped its price to $999. 
Within the hour, Target fol-
lowed suit, and before dawn 
Friday, competitors Amazon.
com B&H and other sellers 
had done the same.

The following week, the 
Nikon D7000 jumped to a 
range of $1,196.95 to $1,396.95 
on those same websites.

“It’s always been true ‘let 
the buyer beware,’ and now 
we can say that’s also true 
online,” said Jeffrey Ches-
ter, executive director of the 

nonprofit Center for Digital 
Democracy in Washington. 
“Today’s better deal may be 
tomorrow’s raw deal.”

Price wars rage with par-
ticular intensity during the 
holidays, but skirmishes go on 
year-round. Prices rise as often 
as they fall, and it’s all but im-
possible for shoppers to discern 
any method in the madness.

“The bottom line is this 
is so confusing and so data-
intensive that it’s a job for a 
machine,” said Oren Etzioni, 
a computer science professor 
at the University of Washing-
ton in Seattle.

Online price changes are 
driven by software that en-
ables retailers to react to com-
petitors in real time and make 
personalized pitches to con-
sumers based on their brows-
ing and purchase histories.

Complex algorithms calcu-

late factors such as inventory 
levels, how many sellers are 
carrying a product, how long 
it’s been on the market and 
when a new model is expect-
ed. Retailers also use browser 
data to target customers with 
discounts or free-shipping of-
fers for products they might 
like depending on where they 
live, their demographic pro-
files, the pages they’ve clicked 
on, the items in their baskets 
or even the local weather.

The information used to 
customize your online shop-
ping experience is culled from 
your click history and “cook-
ies,” tiny data files saved on 
a computer’s hard drive while 
visiting a website. If you’re a 
repeat customer or a member 
of a loyalty program, market-
ers know even more about 
your tastes. The goal is to 
turn the store’s website or 

app into a virtual “personal 
shopper” for each visitor.

“Retailers have a much bet-
ter idea of who you are and 
what you’re willing to buy,” 
said Jason Buechel, a senior ex-
ecutive at Accenture, a technol-
ogy outsourcing and consulting 
company. “Instead of having 
you price-compare across mul-
tiple websites, they’re trying to 
drive you to close the sale as 
soon as possible.”

Does that mean retailers 
might offer you a different 
price from another customer 
for the same product? It’s hard 
to say. Although the technolo-
gy exists, industry profession-
als say it’s not a widely accept-
ed practice, mainly because 
companies fear a backlash.

Retailers often use the Web 
as a laboratory to test pricing 
strategies, said Joe Stanhope, 
a customer intelligence ana-

lyst for Forrester Research. 
“Sometimes it’s as simple 

as trying to determine if 
people prefer a certain dollar 
amount off, or a certain per-
centage off, and which type 
of offer resonates better with 
customers,” Stanhope said. 
“They’re trying to understand 
what the real parameters are 
in pricing. The reason they 
like to do it on the Web is you 
have a lot of traffic and a lot 
of people buying things.”

The lack of transparency 
troubles consumer advocates.

“Your financial future is 
increasingly going to be de-
termined by these secret al-
gorithms powered by comput-
ers,” said Chester, from the 
Center for Digital Democracy. 
“All that’s happening under the 
radar or behind the curtain in 
a digital wizard’s lab, and I 
think it’s incredibly unfair.”

RETAILERS TAILOR 
OFFERS TO BUYERS

Online shopping involves risks, rewards
By Lindsay Wise

McClatchy Newspapers


