
SCENE
Maggie Peak never steps out without putting on a few accesso-

ries.
“I’m a big accessories girl,” says the public-relations manager at

Brown-Forman. “I never leave the house without wearing some type
of accessory. Don’t underestimate the importance of accessories
and the versatility of them.”

Maggie gets the most mileage out of her wardrobe by changing
up outfits with accessories.

“You can take a standard little
black dress and dress it up or dress it
down. I will wear it with a pair of cow-
boy boots and a big sweater, or change
it up and put on my favorite cork heels
and a really nice necklace,” she says.

“It can be the same little black
dress, but when you change out the
accessories, it makes it so much more
versatile, and I think that’s really
important.”

Because she wears black most
days, “I like to add a splash of bold
color to accessorize the basic color of
the dress, pants or sweaters I am
wearing. … I have a bright canary-
yellow clutch and a bright fuchsia
clutch or fuchsia tights that I like to
wear.”

Maggie is a frequent traveler and
often buys accessories during her
trips.

“Some people collect spoons or shot
glasses, but I like to get pieces of jewelry,” she says.

She describes her style as “bohemian chic” but says she doesn’t
get caught up with designer names.

“I’m not into labels at all. I love getting stuff at T.J. Maxx,” she
says. “I love having to dig around for it because you never know
what you’re going to get.”

She also likes shopping at H&M when she’s out of town “because
they have really good basics and staples,” and Work the Metal in
Louisville is her “go-to place for jewelry.”

Maggie’s not one to fall for fashion fads.
“I like to be inspired by trends, but not necessarily follow them,”

she says. “Sequins are really in, but it doesn’t mean that I have to go
buy a gold sequined top. It just kind of opens my thinking to other
options.”

At her Jeffersontown home, Maggie likes her decor to exude a
warm and inviting vibe.

“My decorating is very cozy. We love to entertain at our house.
We have friends and family, young and old, over at our house all the
time,” she says. “So it’s a very welcoming environment.”

To nominate yourself or someone you know for a Stylemaker, email Christa
Ritchie at critchie@courier-journal.com.
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MAGGIE PEAK
Age: 34.
Hometown: Mount
Washington.
At home: Her husband,
Adam.
Education: She has a
bachelor of arts in com-
munication from Bellar-
mine University.
Career: Maggie is the
public-relations manager
at Brown-Forman and
represents the company’s
vodka brands, including
the new Little Black
Dress, as well as Finlandia
and Chambord.

“I’m a hat girl” and “the
fleur-de-lis design is just

perfect,” Maggie says.
“They are my go-to, fun heels,” Maggie
says of this Nine West pair made of cork.
“They go with everything.”

Maggie enjoys collecting
jewelry on her travels. She
picked up this bracelet in
the Philippines.

Maggie
bought this
necklace at
Work the
Metal in the
Butchertown
Market. “I
can’t go
there
enough. I
love Work
the Metal for
my fun
accessories.”

accessories
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SHINE A
LITTLE LIGHT...
Brighten your corner
of the world with
a little lamp.
Page S3

Ribkoff show
The Willow Tree will hold a two-

day Joseph Ribkoff trunk show next
week, spotlighting fashions from the
designer’s spring collection.

The line, dubbed “Fashionably
Fit,” is marked by bright colors and
features dresses for day and eve-
ning, as well as skirts, pants and
jackets. Check it out between 10 a.m.
and 6 p.m. Thursday or between 10
a.m. and 2 p.m. Friday.

Designer rep Doyle Baker will be
at the store, 657 S. Hurstbourne
Parkway, to assist shoppers with
their selections. Joseph Ribkoff is
also the official designer for Miss
America 2012 Laura Kaeppeler.

F.A.T. Friday
The F.A.T. Friday Trolley Hop

next week will help kick off March’s
Red Cross Awareness Month at par-
ticipating shops, galleries and res-
taurants along the Frankfort, Mell-
wood and Story avenues corridor.

The Friday-night event will also
celebrate the Louisville Red Cross’s
upcoming fundraiser, Wrapped in
Red Gala, to be held March 10 at the
Marriott Louisville Downtown, 280
W. Jefferson St. Members of the
“Red Army” will have a booth at
Eyedia, 1631 Mellwood Ave., to dis-
tribute information and sell tickets
to the gala.

Many retailers and businesses
along the hop will adorn their store-
front windows with red merchan-
dise, place red ribbons on their doors
and ask employees to wear red. Free

trolleys will run from 6 to 10 p.m.
Among other highlights:
» A Reader’s Corner Bookstore,

2044 Frankfort Ave., will have live
music from 6:30 to 9 p.m. Refresh-
ments served.

» The Wine Rack, 2632 Frankfort
Ave., will have a sampling of Little
Black Dress vodka and Kenny’s
Cheeses from 6 to 8 p.m. The Ragans
will perform from 6 to 8:30.

» Gallery Janjobe, in the Mellwood
Arts & Entertainment Center, 1860
Mellwood Ave., will have a new show,
“You Gotta Have Heart,” on exhibit.
The first 25 people who visit the store
wearing red will receive a gift. Light
refreshments served.

» Louisville designer Kelly Galanos
will be at Urban Farmhouse Market,
2830 Frankfort Ave., which is carrying
her vintage silver spoons and table-
ware. Refreshments served.

SHOP TALK
Christa Ritchie

Joseph Ribkoff‘s“Fashionably Fit” line See more ShopTalk on Page S2
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