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NEW YORK — Wen-
dy’s has dethroned Bur-
ger King as the country’s
second biggest hamburg-
er chain.

A report by the food
industry research firm
Technomic Inc. set to be
released next month will
show that Wendy’s edged
out Burger King in U.S.
sales volume for the first
time last year since Wen-
dy’s was founded in
1969.

Wendy’s had sales of
$8.5 billion in 2011, com-
pared with $8.4 billion
for Burger King. McDon-
ald’s remained far larger
than both with $34.2 bil-
lion in sales.

The figures are based
Technomic’s estimates of
system-wide sales at fran-
chise and company-
owned restaurants, rather
than corporate revenue,
which includes fees from
franchise operators.
Worldwide, Burger King
still has far more restau-
rants than Wendy’s and
remains the second
biggest hamburger chain.

Both Burger King and
Wendy’s have struggled
in recent years to keep up
with the growth of Mc-
Donald’s, which has
managed to keep prices

low through the reces-
sion, while also introduc-
ing new menu items and
remodeling restaurants.
Sales are up 26 percent in
the past five years at
McDonald’s, up 9 per-
cent at Wendy’s and flat
at Burger King, accord-
ing to Technomic.

Burger King has been

reevaluating its business
since it was acquired by
investment firm 3G
Capital in 2010. The pri-
vately held company
that’s based in Miami re-
cently retired its mascot
“The King” last year and
launched a new advertis-
ing campaign focused
more on food.

Despite its edge over
Burger King, Wendy’s
also has been on a mis-
sion to reinvent itself as a
higher-end hamburger
chain with new items like
the Dave’s Hot ’N Juicy
burger introduced last
fall. CEO Emil Brolick,
who called the Dublin,
Ohio-based company’s
poor performance in re-
cent years “self-inflicted
wounds,” also laid out
plans this year to raise
standards for employees
and update stores with an
airier, more modern
look.

The sales rankings for
the top five restaurant
chains have undergone
another dramatic shift in
the past five years, ac-
cording to Technomic. In
2006, the No. 2 and No. 3
spots were held by Bur-
ger King and Wendy’s re-
spectively, making the
top three companies all
hamburger chains.

Subway now is No. 2
with $11.4 billion in sales
last year and Starbucks is
No. 3 with $9.8 billion.
U.S. sales at both compa-
nies have grown at a
much faster rate than the
top three hamburger
chains, with Subway sales
up 48 percent from five
years ago and Starbucks
sales up 39 percent.

As I write this column on the
“official” last day of winter, the
high temperature is forecasted to
be 81 degrees. With temperatures
in the 70s and 80s much of the
last week, the warm-up has been
nice, but certainly unusual. This
recent warm spell led me to ask
myself, “Just how unusually warm
has it been?” With that question in
mind, I ventured over to the UK
Ag Weather website
(www.agwx.ca.uky.edu) where I
pulled up historical weather data
for the Nolin Lake Weather
Station from present day back to
1971. 

While there, I compared the
average daily temperatures from
March 1 to March 18 for each
year. The average temperature for
2012 was 53.7 degrees. First, I
compared that average tempera-
ture to some recent years. In 2011,
it was 48 degrees, almost 6 de-
grees lower than this year. 2010
was 45 degrees. Certainly warmer
than the last two years. 

In fact, I found that the first 18
days of March 2012 have been the
warmest in the last 10 years. The
only two years in the last 10 that
were even close to this year’s
records were 2006 and 2007,
which had average temperatures
of 51.7 and 50.3 degrees, respec-
tively. Keep these two years in
mind, and I’ll get back to them.

As I scrolled through the data
back to 1971, only two years stuck
out as having average daily tem-
peratures comparable to this
month. They were 1990, which
had an average daily temperature
of 52.5 for those days, and 1973,
which had an average daily tem-
perature of 55.2 degrees for

March 1-18 — 1.5 degrees warmer
than the first 18 days of March
this year. 

What about the remainder of
the month in those years? 43.9 de-
grees in 1990 and 48.9 degrees in
1973, which is cooler than normal.

Digging deeper, I looked into
2006 and 2007. In 2006, the aver-
age daily temperature from March
19-31 was 43.6 degrees, 8.1 de-
grees cooler than the first 18 days
of the month. 2007 is when things
got interesting. The average daily
temperature from March 19-31
that year was 63.5 degrees, more
than 13 degrees warmer than the
first of the month. Then what hap-
pened in April? The average daily
temperature for the first two
weeks of April 2007 was 49.0 de-
grees. … Anyone remember the
Easter freeze of 2007? Now take a
look at a 10 day forecast: 70s and
80s predicted for the next 10 days,
or through March 28. Now, I’m
not predicting a late spring freeze
or saying  April will be cooler
than normal, I just think it’s inter-
esting and worth noting how the
two years compare. One should
just keep in mind spring can be
unpredictable and we have a lot
of spring left this year. Plus, this
season’s unusually warm tempera-
tures are setting us up for a cata-
strophic event should a freeze oc-
cur in April. 

So why worry about when the
spring warm up occurs? As men-
tioned before, a freeze in April, af-
ter a warm March allowed plants
to break dormancy early and be-
gin spring growth, could be a dis-
aster. Also, early warm tempera-
tures allow earlier-than-normal
weed growth and earlier insect in-
festations. Farmers should adjust
scouting strategies accordingly. 

Whatever the next few weeks
bring, producers should be pre-
pared to adjust management
strategies in a timely manner.

For more information on pest
management and agronomic
scouting strategies, contact the
Hardin County Extension Service
at 765-4121.

Matt Adams is a Hardin County
Extension agent for agriculture and

natural resources. 
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Opening bids for Tuesday, March 20, by elevators/mills to farmers:

U.S. No. 2 U.S. No. 2 U.S. No. 1 U.S. No. 2 
Yellow White Yellow Soft Red
Corn Corn Soybeans Winter

Wheat

Trend: Down 9-14     Down 9 Down 7-10 Down 20-21

Louisville 6.71 13.61 6.58         
Pennyrile 6.92 7.84        13.57 6.62       

(Milling Quality)   6.40     
Purchase 6.77                    13.69 6.51           
Central Bluegrass 6.31-6.74 13.14-13.46 6.08      
Cumberland Lake                                                      
Mammoth Cave 6.83-6.89 13.57-13.61 6.32-6.42  
Lincoln Trail 6.60-6.78 13.30                   

U.S. No. 2 U.S. No. 2
Oats Feed
Extra Heavy Barley

Trend: Down 9 Down 8
Mammoth Cave 6.74 4.82

Opening contract prices for new crop delivery: 
U.S. No. 2 U.S. No. 1 U.S. No. 2 Soft
Yellow Yellow Red Winter
Corn Soybeans Wheat

Louisville 5.39 12.91 6.49       
Pennyrile 5.81 13.06 6.46     

(Milling Quality) 6.49 
Purchase                                                     
Central Bluegrass 5.37-5.45 12.90 6.09-6.26
Mammoth Cave 5.50 12.90-12.96 6.25-6.26 

U.S. No 2 U.S. No 2
White Corn Feed Barley

Pennyrile 6.15
Mammoth Cave

Source: USDA-Kentucky Department of Agriculture Market News, Louisville 
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Oil prices top $108
per barrel

Oil prices rose above
$108 per barrel Monday as
optimism grows about a
strengthening global econo-
my.

A private survey of the
U.S. homebuilding industry
on Monday found compa-
nies are increasingly hope-
ful home sales will rise in
coming months. Internat-
ional Monetary Fund Man-
aging Director Christine

Lagarde also said over the
weekend the global econo-
my has “stepped back from
the brink.”

A pipeline company also
is getting closer to opening
a new transportation route
to the Gulf Coast, relieving
a glut of oil in the Midwest
that has depressed the price
of U.S. crude.

Benchmark U.S. crude
added $1.03 to end the day
at $108.09 per barrel in
New York. The price has in-
creased by nearly $3 per
barrel in the last two trad-
ing days.

M A R K E T WATC H M O N D AY

G R A I N R E P O R T

U.S. STOCKS DRIFT HIGHER BUT CAN’T MATCH LAST WEEK.

U.S. stocks drifted higher Monday but lost the momen-
tum from their biggest week of the year. A dividend from
Apple, a deal for UPS and the promise of greater demand
for U.S. Steel drove those stocks to gains. An index of
homebuilder confidence came in unchanged. Without ma-
jor economic news or headlines out of Europe, the markets
were steered by announcements from a handful of well-
known companies. Apple rose 2.7 percent to $601.10, its
first close above $600, after announcing it would pay a
shareholder dividend and buy back $10 billion of its stock
over three years. 

From wire reports.

MATT
ADAMS

Warmer than normal? 

LIMESTONE FARM LAWN 
WORKSITE

801 NEW GLENDALE ROAD
ELIZABETHTOWN, KY. 42702-1145

(270) 769-2341 • (888) 769-2341

Call The WRIGHT LEGACY GROUP, LLC now 
to reserve your seat(s)!

All workshops are 12:00 Noon and 6:00 PM
TUESDAY, MARCH 20, 2012

Steve Wright
Managing Member

FOCUS ON FINANCE WORKSHOPS
Presents: SPRING CLEANING 

YOUR INVESTMENTS!
Save the date!

270-723-2225

HARDIN COUNTY
CATTLEMEN’S MEETING

The Hardin County Cattle-
men’s Association holds a gener-
al membership meeting at 6:30
p.m. March 29 at the Hardin
County Extension Service office.
Doug Shepherd and Matt
Adams, Hardin County Exten-
sion agents for agriculture, will
present an exciting new com-
pound called “SmartGrass,”
which is a gibberilic acid com-
pound that promotes early grass
growth during cool weather. A
meal will be served. For more in-
formation on this meeting, con-
tact the Hardin County Exten-
sion Service office at 765-4121.

REED SAXON/The Associated Press

Wendy’s edged out Burger King in U.S. sales volume for the
first time last year since Wendy's was founded in 1969,
according to a report by the food industry research firm
Technomic Inc. that’s set to be released next month. 

Wendy’s takes over No.2
spot from Burger King

Groupon launching appointment scheduling tool
The Associated Press

NEW YORK — Groupon is
launching an online scheduling
tool so small businesses can let cus-
tomers book appointments more
easily.

The tool launched Monday lets
Groupon users book appointments
for massages, haircuts, guided

tours and other services they pur-
chase deals for. Businesses also can
use it to book appointments that
are not sold through Groupon Inc.

The Chicago-based online deals
company said it is offering the
scheduler free of charge to busi-
nesses that use Groupon. It also
will be free for merchants that sign
up in the next three months, even

if they haven’t offered any Grou-
pon deals. The company didn’t say
how much the service will cost lat-
er.

Restaurants and hotels aren’t el-
igible. Groupon said they usually
have their own scheduling systems
in place and the tool, called
Groupon Scheduler, doesn’t sup-
port these types of businesses.

How stocks of local and statewide interest fared Monday as compiled by The
Wright Legacy Group. 
, as compiled by The Wright Lega Group. 
Company Price Change Volume 52wkL-H
Cardinal Health (CAH)
Churchill Downs (CHDN)
Corning Inc. (GLW)
Dow Chemical (DOW)
First Fncl Svcs Corp. (FFKY)
Ford Motor Co. (F)
General Electric (GE)
Humana Inc. (HUM)
Lexmark (LXK)
Papa John’s (PZZA)
PNC Fin. Svcs (PNC)
United Parcel Service (UPS)
Verizon Comms (VZ)
Wal-Mart Stores (WMT)
Yum! Brands (YUM)

Local stocks

41.23 -0.36 1,439,624 37.53-47.06 
57.47 +1.89 63,253 36.67-60.00 
14.28 -0.05 18,755,583 11.51-22.05 
35.44 +0.14 6,747,111 20.61-42.23 
3.35 +0.15 1,700 1.00-5.17 

12.63 +0.12 52,396,491 9.05-16.18 
20.21 +0.01 42,130,926 14.02-20.85 
87.17 +0.53 1,311,748 64.06-96.46 
35.30 +0.24 649,089 25.87-38.69 
37.20 +0.04 142,125 26.95-40.82 
63.64 +0.22 2,962,551 42.70-64.37 
81.11 +2.70 11,885,021 60.74-81.79 
39.65 +0.08 10,244,172 32.28-40.48 
60.74 -0.10 8,175,300 48.31-62.63 
69.06 +0.66 2,039,479 47.15-69.35 


