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SPECIAL
65% OFF
CLEARANCE
Special
17.32-24.32.
Orig.* 49.50-69.50.
Dress shirts & ties.

SPECIAL 17.99
4-QT. CHAFING DISH
Reg. 39.99. From Kitchen Trend
in stainless steel.

SPECIAL 50% OFF BELLA CHOICES FOR ENTERTAINING
Special 14.99-74.99. Reg. 29.99-149.99. 2-qt. triple buffet server, #13573 (! WebID 605121)
or 6.5 qt. chafing dish, #13508 (! WebID 504706).

SPECIAL 79.99
LENOX 4-PC. PLACE SETTINGS
Reg. $143-$172. Chirp round or square.
Also: 40% off open stock & accessories.
! WebID 291980.

SPECIAL
89.99
BLAZERS
Reg. $250-$275.
From MICHAEL
Michael Kors &
our Alfani Red.

SPECIAL
50% OFF
MEN’S DRESS
PANTS
Special 37.50.
Reg. $75. Select
men’s dress pants
from Kenneth Cole
Reaction® &
Perry Ellis Portfolio.
Microfiber
polyester.
Waists 30-42.

SPECIAL
EXTRA
20% OFF
AMERICAN
DESIGNER
Special 14.70-77.70.
Reg. 24.50-129.50.
Shirts, cropped
pants & more.
Misses.

SPECIAL
65%
OFF
NAUTICA
SLEEPWEAR
Special
10.50-29.40.
Orig.* $30-$84.
Clearance
selections.

SPECIAL
60% OFF
DRESSES
Special
15.20-31.20.
Reg. $38-$78.
From Rare Editions,
Bonnie Jean,
Sweetheart Rose,
more.
Girls' 2-16,
infants'
3-24 mos.

SPECIAL
29.99
DIAMOND**
JEWELRY
Reg. $90. All boxed
1/10 ct. t.w.‡ pendants
in sterling silver or
18k gold over sterling
silver. Shown: Heart
(! WebID 620859)
& cross (! WebID
576402).

SPECIAL $99
3-PC. SET
Reg. $300. Cultured freshwater
pearl and diamond ring, earrings
& pendant.! WebID
506019.

SPECIAL $199
GREEN QUARTZ
& DIAMOND RING
Reg. $600. In 14k white gold.
! WebID 365424. Also in amethyst.
! WebID 447162.

SPECIAL 19.99
6-PC. SHEET SET
Reg. $90-$100. Includes 4 pillowcases in 250-
thread count cotton/polyester. Queen or king.

Fine jewelry specials are only at stores that carry fine jewelry. Macy’s Card/pass discount does not apply to specials.
" REG. & ORIG. PRICES ARE OFFERING PRICES AND SAVINGS MAY NOT BE BASED ON ACTUAL SALES. SOME ORIG. PRICES NOT IN EFFECT
DURING THE PAST 90 DAYS. EASTER SALE PRICES IN EFFECT NOW-4/7/2012, EXCEPT AS NOTED. *Intermediate price reductions may have been
taken.‡All caratweights (ct. t.w.) areapproximate; variancemaybe .05carat. Jewelryphotosmaybeenlargedorenhanced toshowdetail. Fine jewelry

at select stores; log on to macys.com for locations. Almost all gemstones have been treated to enhance their beauty and require special care, log on to macys.com/gemstone or ask your sales
professional.Extrasavingstakenoffalreadyreducedprices,“special”pricesreflectextrasavings.Orig./NowandSpecialPurchaseitemswill remainatadvertisedpricesaftereventandareavailable
while supplies last. Advertised merchandise may not be carried at your local Macy’s and selection may vary by store. Prices and merchandise may differ at macys.com. Electric items shown carry
warranties; toseeamanufacturer’swarrantyatnochargebeforepurchasing,visitastoreorwrite to:Macy’sWarrantyDept.,POBox1026MarylandHeights,MO63043,attn:ConsumerWarranties.
!Enter the WebID in the search box at macys.com to order. N2030017

2-DAY SPECIALS FRI & SAT
DURING OUR EASTER SALE

OR, EXTRA 15% OR 1O% OFF† WHEN YOU USE YOUR MACY’S CARD OR PASS
†EXCLUSIONS APPLY; SEE PASS. MACY’S CARD/PASS DISCOUNT DOES NOT APPLY TO SPECIALS.

FREE ONLINE SHIPPING EVERY DAY + EXTRA 15% OR 1O% OFF!
FREE SHIPPING WITH $99 ONLINE PURCHASE. USE PROMO CODE: EASTER FOR EXTRA SAVINGS; OFFER VALID 4/5-4/8/12. EXCLUSIONS APPLY; SEE MACYS.COM FOR DETAILS.

EXTRA 15% OFF

WOW! PASS
EXTRA SAVINGS ON ALL SALE &

CLEARANCE APPAREL!
(EXCEPT SPECIALS & SUPER BUYS)

EXTRA 1O% OFF ALL SALE & CLEARANCE
WATCHES, COATS, SUITS, DRESSES, INTIMATES; SUIT
SEPARATES, SPORTCOATS & SHOES FOR HIM AND

SELECT HOME ITEMS

SELECT SALE & CLEARANCE APPAREL FOR HIM, HER & KIDS,
PLUS FINE & FASHION JEWELRY,

Excludes: Everyday Values (EDV), shoes for her, specials, super buys, furniture,
mattresses, floor coverings, rugs, electrics/electronics, cosmetics/fragrances,
gift cards, jewelry trunk shows, previous purchases, special orders, selected

licensed depts., special purchases, services, macys.com. Cannot be combined
with any savings pass/coupon, extra discount or credit offer except opening a

new Macy’s account. EXTRA SAVINGS % APPLIED TO REDUCED PRICES.

VALID 4/5-4/7/2012

OR TEXT “CPN” TO MACYS (62297)

OR, TAKE AN
EXTRA 15% OR 1O% OFF

when you use your Macy's Card or pass during
our Easter Sale †Exclusions apply, see pass.

OPEN A MACY’S ACCOUNT FOR EXTRA 20% SAVINGS THE FIRST 2 DAYS, UP TO $100, WITH MORE REWARDS TO COME. Macy’s credit card is available subject
to credit approval; new account savings valid the day your account is opened and the next day; excludes services, selected licensed departments, gift cards, restaurants,
gourmet food & wine. The new account savings are limited to a total of $100; application must qualify for immediate approval to receive extra savings; employees not eligible.

WASHINGTON — Presi-
dent Barack Obama has
shown a willingness to
campaign against the Su-
preme Court if the justices
strike down his 2010 health-
care law. It’s a strategy
that’s as risky as it is rare.

Obama ratcheted up the
political stakes this week
by saying a decision to re-
ject the law and its require-
ment that Americans get
insurance would be “judi-
cial activism” by “an un-
elected group of people.”

Taking on the court
would mean fighting an in-
stitution that polls show is
historically the most ad-
mired branch of govern-
ment.

That’s one reason no ma-
jor party nominee has
made the court a central is-
sue since 1968, when Rich-
ard Nixon tapped into vot-
ers’ unease about rising
crime by attacking the ex-
pansion of suspects’ rights
under Chief Justice Earl
Warren.

“The risk any president
faces is that criticism of
the Supreme Court can
backfire,” said William G.
Ross, a constitutional law
professor at Samford Uni-
versity in Birmingham,
Ala., who has written about
the role of judicial issues in
presidential campaigns.
“People can perceive it as
unduly disrespectful of an
institution that commands
tremendous amounts of
public respect.”

Still, the court’s approv-
al ratings have declined in
recent years, and there are
indications the public sees
politics infusing the big-
gest rulings. In a Bloom-
berg National Poll conduct-
ed March 8-11, 75 percent
of respondents said they
expect politics will influ-
ence the health-care deci-
sion, while only 17 percent
said they believe the case
will be decided solely on its
legal merits. Eight percent
said they weren’t sure.

Democrats are increas-
ingly questioning the mo-
tives of the court and its
majority of five Republi-
can appointees. A decision
striking down the law
would almost certainly be
along party-based lines,
with the five Republican-
appointed justices joining
to invalidate the measure
and the four Democratic
appointees dissenting.

Obama was training his
sights on the court even be-
fore the health-care case
landed there. The presi-
dent used part of his 2010
State of the Union address
to criticize a court decision
letting corporations spend
unlimited sums on political
advertising, saying it
would “open the flood-
gates” for special interests
to “spend without limit in
our elections.”

Last week’s three-day
argument — the longest in
44 years — suggested the
court might turn down at
least the core of the health-
care law, the insurance
mandate. The session at
times took on almost a po-
litical air as the justices de-
bated whether Congress
would be able to re-enact or
repeal parts of the law.

This will mark the first
time the court has ruled on
a president’s signature leg-
islative accomplishment in
the middle of his re-elec-
tion campaign. The deci-
sion will probably come in
late June, less than five
months before the election.

Obama twice this week
said he was confident the
court will uphold the law,
which would expand health
insurance to at least 30 mil-
lion people and reshape an
industry that makes up
one- sixth of the U.S. econo-
my.

In almost the same
breath, he went on the at-
tack, saying a ruling
against the law would be
the very type of “judicial
activism” Republicans
have long denounced. The
phrase has become a stan-
dard Republican line for

criticizing Supreme Court
decisions backing abortion
access, expanding gay
rights and limiting the
death penalty.

Sen. Mitch McConnell

of Kentucky, the top Senate
Republican, said an inter-
view that Obama is “trying
to intimidate them into
making a decision on Oba-
macare that he favors.”

The Kentucky senator
added, “And the threat is, if
you don’t decide the way I
want you to, I will make you
an issue in the campaign.”

In remarks prepared

for delivery to the Rotary
Club of Lexington, Ky.,
Thursday, McConnell said
Obama “crossed a danger-
ous line this week” and
needs to “back off.” Obama McConnell

Obamawantscourtascampaign issue
Risky strategy
could backfire
By Seth Stern
Bloomberg News
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