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COS COB, Conn. — “It was a re-
minder that love costs nothing, but
means everything to a mother and her
daughter.” 

at’s how Malinda Dunlap Fill-
ingim felt when her 5-year-old daugh-
ter worked hard to give her two
quarters for Christmas. Her daughter,
Hope, knew her
mom loved to
read the newspa-
per. ey couldn’t
afford to get a
paper delivery
and always read
the paper to-
gether when they
could find it for
free. 

Years later,
when Hope went
to college, Ma-
linda gave her daughter a jar of quar-
ters, “a reminder that her love was
priceless to me.” Malinda, like the
other contributors to “Chicken Soup
for the Soul: e Magic of Mothers &
Daughters” (Chicken Soup for the Soul
Publishing, LLC, March 13, 2012, 978-
1935096818, $14.95), knows that while
mother-daughter relationships will
evolve over the years, they’re always
something to be cherished.

Harrodsburg resident Bobbie Right-
myer has a story in “e Magic of
Mothers and Daughters.” It is titled
“Ripped Pants,” and is located in
Chapter 7, “Learning From Each
Other.”

From tales of growing up, to encour-
agement, to learning from each other,
the stories in “Chicken Soup for the
Soul: e Magic of Mothers & Daugh-
ters” illustrate this special relation-
ship. ese stories will make you
laugh, make you cry, and help you ap-
preciate the special bond between
mothers and daughters.

As Amy Newmark, co-author of this
book and publisher of Chicken Soup
for the Soul, writes in the introduction,
“As they get older, our daughters be-
come more and more like us. ... e lit-
tle girl who wanted to be just like her
mommy, wearing matching night-
gowns, turned into the somewhat dis-
dainful teenager who wanted to create
her own identity, and then turned into
the young adult who smiles when she
is told ‘you are just like your mother.’” 

Newmark recounts that her 20-
something daughter has turned out as
Version 2.0 — a better version of her
mom.

Many contributors share stories of
supportive mothers, like Caitlin Q.
Bailey O’Neill, who writes that her
mother encouraged her and her sib-
lings to be confident and creative.
Whether it was a unicorn, a hammer-
head shark, an actress, or an English
major, her mother’s answer was al-
ways the same: “Whatever you want to
be.”

Mothers will see it’s OK to let their
daughters grow up, like Victoria Koch,
who had to accept her daughter had
started driving. Readers will be uplifted
when they read stories of reconcilia-
tion such as Lynn Sunday’s. She had a
strained relationship, barely speaking,
with her mother ever since her father
died when she was a teenager. When
her mother was 91 years old, mother
and daughter learned it’s never too late
to make amends. Contributor Lisa Tif-
fin sums it up like this: “Plenty of peo-
ple joke they are afraid of becoming
like their mothers, but for me I can
only hope that I might be like her —
kind, caring and in tune with what
other people need.”

Whether they are looking for a little
inspiration to improve their relation-
ship, or just enjoy reading great stories
from other mothers and daughters,
this new “Chicken Soup for the Soul”
book makes for a heartwarming and
entertaining read and a wonderful gift.

Since 1993, books in the “Chicken
Soup for the Soul” series have sold
over 112 million copies, with titles
translated into over 40 languages.
Chicken Soup for the Soul Publishing
also licenses the right to use its fa-
mous trademark to high quality li-
censees. e company is currently
implementing a plan to expand into all
media, is working with TV networks
on several TV shows and is developing
a major Internet presence dedicated to
life improvement, emotional support,
inspiration and wellness. 

In 2007, USA Today named
“Chicken Soup for the Soul” one of the
five most memorable and impactful
books in the last quarter century. For
more information visit: www.chicken-
soup.com.
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Making a 
statement
Colorblocking popular

new spring fashion trend
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NEW YORK — Most of us can pair one
bold color with another — it just takes a lit-
tle confidence. But colorblocking, that’s
more of an art, and it’s one to be mastered
this spring season.

The highest standard of colorblocking
was set by Yves Saint Laurent, who trans-
ferred the graphic, pop-art look of painter
Piet Mondrian onto fabric. The YSL look
was an instant hit as it fit so nicely into the
fresh, no-frills mod fashions of the mid-
1960s.

Since then, Lisa Perry, known for her
bright traffic-stopping color combinations
on simple silhouettes, says the style has
become a classic that sometimes hits as a
bona fide trend. This is one of those
years, she says. It’s part of a broader
movement away from the earth tones
that dominated runways and stores for
a while.

“I never consider it trendy because
we’ve done it since season one. It hap-
pens to be a trend now because things
go in cycles, so you’ll see it more and
more. That’s great,” Perry says, “but I
think it’s timeless and always looks
good.”

A general definition of colorblock-
ing is the pairing of chunks of con-
trasting colors. Perry likes it all on a
single garment — her specialty being a
dress — while she calls an outfit of,
say, a pink top, red pants and a blue
belt more “color mixing.” But, she al-
lows, it’s a fine line.

Tana Ward, chief merchandising of-
ficer for American Eagle, which hopes
to ignite this trend among younger
shoppers who can be fearless when it
comes to color rules, likes to see a
rainbow of layers: a bandeau, a tank
top over it and then the anorak or
hoodie.

“I love when the colors are unex-
pected, when they’re opposites of the
color spectrum. ... There aren’t a lot
of rules. A lot of mixing and match-
ing looks very fresh. Cobalt blue and
orange, or you can do neon lime and
cobalt blue.”

Even if colors look good, though,
Perry advises you to be aware of
the message you might be sending
with your combination. Do you
look like a sports mascot or a hol-
iday decoration?

“A blue dress with orange
pockets? It’s the Mets. And I will
never do a black dress with or-
ange pockets — Halloween, or
yellow, because that’s a bum-
blebee. But no sports team is
going to do acid green or pur-
ple with black unless they’re
the coolest team in the world,”
Perry says.

Sometimes she’ll use gray as
the binding neutral color, espe-
cially with turquoise or hot pink
which have a little bit of a tropical
vibe, she says, and her best-selling dress is
black with hot-pink pockets.

Barneys New York devoted a good chunk of real es-
tate (and some of its famous Madison Avenue win-
dows) to these playful looks.

One of the key colors is mint green, says Amanda
Brooks, the retailer’s former fashion director. It can be
the bridge to either pastels or surf-inspired neons, she
says. All of these notice-me colors are good for busi-
ness, she adds. “A lot of customers are drawn into
stores and to racks with color. No one would walk up to
a rack of black.”

What combination will she be wearing? Tonal
shades, such as red with fluorescent pink. She’ll proba-
bly go for a dress because there’s less legwork in put-
ting it all together, Brooks says, and if you add gray,
white or beige as a third color in the mix then it makes
it easier to find complementary accessories.

Giovanna Randall, founder and designer of the col-
lection Honor, sometimes uses color to carve out a
mood. In this year’s late winter and early spring it was a
lot of yellow-and-white combinations to offset the gray
and brown landscape. In the fall, when the leaves are
all those shades of brown and orange, she pulls out
bright raspberry and pairs it with deep jewel tones.

Her runway looks for fall featured chunks of royal
blue and purple set against black, which should take
out the color fear factor for just about everyone.

“I hardly ever think about things in such a deliberate
way as ‘colorblocking,’ but I do love mixing colors,”
Randall says.
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Most of us can pair one bold color
with another — it just takes a little
confidence. But colorblocking, with
contrasting chunks of color, is more
of an art, and it’s one to be mastered
this spring season.  


