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Mallard Fillmore

To know
me is to
love me —
or not.

One of the very things that
makes fictional characters
a bunch of fun may also

be one of the worst
characteristics of ac-
tual people.

Called, “compart-
mentalization,” it is the
ability to close off one
identity and switch on
another.

Mild-mannered
Clark Kent is really ...

Superman!
e prim librarian whips off her

glasses and shakes down her long
hair and is suddenly “the hot librar-
ian.”

A Saturday morning cartoon
Sheepdog and Coyote clock out
after a long day of battling wits and
are, for a time, the best of buds.

In the Showtime TV series “Dex-
ter,” the main character is a Miami
police forensics expert by day and a
cold-blooded serial killer by night.
It’s OK, though, because Dexter is
really likable, plus the people he
kills all are bad guys.

e reason the show is so fun is
because of the disparate natures of
the main character: nice guy/killer.

When it happens for real, it’s not
nearly as fun.

e combat soldier sits across
from his family at an Applebee’s just
days after returning from missions
on foreign soil where he did things
he simply refuses to think about,
ever again.

Grown men come forward to re-
veal the secret identity of an other-
wise inspirational mentor in their
lives who also used them when they
were young boys for sexual gratifica-
tion.

Former President Bill Clinton
stared directly into the camera and
declared that he “Did not have sex
with that woman!” He came off as
telling the truth because, in a way,
he was. is “Clinton” didn’t. It was
the other, late-night-probably-too-
much-brandy-Clinton. His worlds
collided publically, and it was hard
to watch. I doesn’t matter now how
much good the former president
does for humanity during the rest of
his life, he will always be that Clin-
ton to me.

Which brings me — finally — to
my point. Compartmentalization is
becoming increasingly encouraged.
Compartmentalization is bad.

Facebook and other social ex-
change and networking mediums
increasingly offer options to filter
who sees what about us. I can share
various versions of me with my tar-
get audience. To not do so is consid-
ered irresponsible.

Sort of like how Dexter’s sister
sees him one way and his next vic-
tim sees him in an entirely different
way. In the show, it’s just fun, but
out here in the real world, I find it
disturbing.

I have good days and not so good
days. I pepper my prose with exple-
tives from time to time and am not
always camera-ready in my appear-
ance. I put my foot in my mouth so
often it has become a comfortable
fit.

I might argue it’s an honest way
to be. I might also be a bull in a
china shop.

But isn’t the core reason we don’t
trust our politicians and preachers,
and even each other, because we
don’t know how many versions of
the person exists?

We have the words “murder
room” in our vernacular, after all.

What once was considered being
two-faced and hypocritical is now
prudence.

Here’s an idea: Be who you are
all the time.

“Compartmentalization” requires
hushing the voice that knows a
thing is immoral or illegal or just
plain wrong. Might it not be better
to strengthen the voice of con-
science as opposed to reinforcing
the walls of the (murder room!)
compartments?

It was Marlon Brando who said, “I
am candid to the point of indis-
crete.” I like that in a man.

I’d rather you know me and not
like me than like me and not know
me.

Join “The Conversation” by leaving
your comments on the Opinion page at
www.amnews.com.
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David Axelrod, an
Obama spokesperson,
claims anyone who ad-

vocates increased
drilling is peddling
“snake oil.” At the
same time he, his
colleagues, and the
administration call
for both energy inde-
pendence and in-
creased oil output
from Persian Gulf

countries. President Obama also
touts high levels of domestic pro-
duction but rules out any positive
effect from additional drilling be-
cause we “have only 2 percent of
the world’s oil supply, while we
consume 20 percent of world out-
put.”

Let’s review some basic oil eco-
nomics. e president says the re-
serves that matter are “proven oil
reserves.” Proven reserves are the
industry’s inventories of oil ready
to be pumped. Like all invento-
ries, rational firms try to minimize
inventory investment and carry

only what they need to support
current production. Today’s
proven reserves are much the
same as they were in 1945. e
size of “proven reserves” is a
grossly misleading number when
referring to our potential oil out-
put.

e relevant reserve number is
“potential reserves.” is number
is an estimate based on current
drilling/recovery technologies,
what we know from existing ex-
ploration, and the geologic evi-
dence that suggests oil can be
found in places where we have
not yet drilled. It is an inherently
conservative number because we
know recovery and drilling tech-
nology will continue to improve.
If you include oil recovered from
oil shale you get an even larger
number for potential reserves.
Add in oil from Canada and Mex-
ico and the number is in excess of
a trillion barrels of oil.

Contrary to what President
Obama says, we do not have a
shortage of oil reserves; in fact we

could make ourselves energy in-
dependent within a decade and
we could stay independent for a
century thereafter. We will never
“run out of oil” because we will
move on to alternative energy
sources long before that happens.

e lag between the time
drilling permits are let and oil be-
gins to be produced varies from
five to 15 years, depending on
whether the new well is a devel-
opment well or a wildcat well in a
previously undrilled area. A de-
velopment well is a new well in an
area already known to have oil
and is likely to be close to existing
pipelines; hence, it can reach the
market in a shorter period of time.
It can take a decade or more be-
fore a new strike can reach the
market.

Most of the new U.S. produc-
tion now reaching the market
began the trip well before Presi-
dent Obama came to office; he
has no business taking credit for
other people’s work. Further, most
of the current production is com-

ing from private land over which
the administration has no control.
In fact, the administration has
blocked further drilling on federal
leases both onshore and offshore;
as they have blocked the XL
pipeline. In addition, they are
openly hostile to the U.S. oil in-
dustry and are advocating higher
taxes on the industry.

From the beginning the admin-
istration’s policies were designed
to drive energy costs up; now that
higher gasoline prices are here
and President Obama is in real
political trouble he is denying he
had anything to do with higher
prices. e president’s position
reflects either a profound igno-
rance of basic energy economics
or a chilling cynicism that voters
are too stupid to see through his
policies. e only “snake oil sales-
men” in this whole sorry scenario
are found in the Obama adminis-
tration.

Bob Martin is Emeritus Boles Profes-
sor of Economics at Centre College.

Bob Martin
Contributing
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Who’s really selling the ‘snake oil?’

THE CONVERSATION A rose isn’t always a rose, but a code 
WASHINGTON —

What’s in a name?
Most of us, perhaps

regrettably, do not
get to select our
own names and
are saddled with
our parents’ pro-
jections of what we
might be. It is en-
tertaining to con-
sider what name
we might select for

ourselves and what that name
might suggest about us. Mitt
Romney and Rick Santorum re-
cently got this chance when they
selected their Secret Service
code names. 

Customarily, presidents are
assigned a code name, but can-
didates get to choose their own.
Romney picked “Javelin” and
Santorum picked “Petrus,” both
telling titles, though even the
least cynical among us can ap-
preciate the ironies attached to
each. 

ere’s some discussion about
whether Romney’s refers to a ve-
hicle or a weapon, but either
would tie into his biography. e
Secret Service offered “Javelin”
for that reason, according to
Romney’s campaign. 

Javelin was the name of a
“pony” car built between 1967
and 1974 by American Motors

Corp., which was once run by
George Romney. A two-door
hardtop, it was the sort of car
one might expect to appeal to
guys who liked to go fast — or
who saw themselves as kinda
cool in a slicked-back hair kind
of way. It was, in fact, one of
Romney’s first cars. 

Alternatively, the code name
could refer to the track-and-field
event and evoke the Olympics,
which Romney famously guided
from red to black ink. e javelin
otherwise is no wimp’s weapon,
if one were inclined to embrace
its utilitarian value, and dates
back to Paleolithic times.
Whichever the case, Romney’s
self-image is clearly tied to a suc-
cessful business model, with a
hint of Olympian physicality and
a symbolic representation of
strength, speed and purpose. 

Ironically, Romney, though
not an athlete, does look as
though he stepped down from
Mount Olympus. 

Santorum is of an entirely dif-
ferent order. To those who know
him, his selection of Petrus is
perfect, again tinged with irony.
In Latin, petrus means rock and
also is associated with Saint
Peter, the first pope of the
Catholic Church. 

Jesus said to Peter, “Upon this
rock I will build my church,” and

so Peter did. St. Peter’s Basilica,
the centerpiece of e Vatican, is
built upon the bones of St. Peter. 

To behold the famous piazza
is to consider Peter’s life and
how a man like Santorum might
identify with it. In the middle of
the “square,” which really isn’t a
square, is an enormous obelisk
that was brought to Rome by
Emperor Caligula in 37 A.D.
Originally placed south of the
basilica in what is known as the
Circus of Nero, it was conceiv-
ably the last thing Peter saw as
he died — crucified upside
down, as was his wish. Peter said
he wasn’t worthy to be crucified
in the same way as the Son of
God. 

All of this and more are con-
tained in the name Petrus — and
in the self-image of one Rick
Santorum. Grandiose? Or self-
sacrificing, humble and willing
to submit to public humiliation
and agony? 

e truth may be somewhere
in between. When it comes to his
principles, Santorum is a rock.
Or rather, a boulder: solid,
sturdy, unmovable. 

Whether you agree with those
principles, one can’t help admir-
ing his courage in the face of un-
yieldingly cruel contempt from
some quarters. 

In defense of human life from

conception, Santorum is willing
to step into the lion’s den.
Whether his inflexibility on cer-
tain core beliefs is religious fa-
naticism or mere stubbornness
— or represents a steely spine
many find lacking in today’s
arena — is a matter for voters to
discern. 

Ironically, the man who per-
haps sees himself in the image of
the first pope of the Catholic
Church has performed poorly
among Catholics. His biggest
supporters are evangelicals,
while Catholics prefer Romney. 

A name may be a name may
be a name, but the differences
between a fast car and a sharp
spear — and a brave, martyred
pope — are not small. And
though it would be silly to place
too much emphasis on what a
man calls himself, the subtleties
therein aren’t entirely trivial.
Consider that Herman Cain
called himself “Cornbread,” sug-
gesting both his sense of humor
and his lack of seriousness. 

Republicans considering their
nominee to wage battle against
President Obama would do well
to choose their candidate wisely.
Will it be fast, sleek and sharp?
Or pious, brave and steadfast? 

Kathleen Parker’s email address is
kathleenparker@washpost.com. 
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