
Bruce Willis
offers to donate
Idaho ski resort

KETCHUM, Idaho (AP) —
Bruce Willis says he’s willing to
give away his central Idaho ski
resort to a nonprofit.

The action star has already put
his lavish home in nearby Hailey
on the market – it’s listed at $15
million – along with his local bar
and nightclub, The Mint – listed at
about $4 million.

Now the Idaho Mountain
Express reports Willis may be
severing another real-estate tie to
Idaho. The actor told Camas
County leaders he is willing to
give the Soldier Mountain ski area
in Fairfield to the right nonprofit.

Willis has owned the ski area
since the 1990s. It boasts 1,150
acres of in-bounds terrain, and its
three lifts give access to a vertical
rise of 1,425 feet.

Soldier Mountain is popular
with families, serving as a laid-
back alternative to the swanky
Sun Valley ski resort about 65
miles away.

Willis’Soldier Mountain Devel-
opment owns and operates the ski
hill on public land under a U.S.
Forest Service special-use permit.

At least one nonprofit has
expressed interest in his offer.

John Palan of the local Soldier
Mountain Recreation Association
says his group is hoping to get
enough help from donors to take
over the ski area’s operations.

“If we can get our ducks in a
row, seek sponsors and new mem-
bers, we would like to transfer the
Forest Service permit and contin-
ue operations,” Palan said.

privacy debate.
Today, eye-tracking isn’t quite

ready for mass-market adoption.
The computations required tax
even the advanced computer chips
found in many current-generation
consumer devices. In addition, not
all of these devices have “front-
facing” cameras that can capture
images of a user’s eyes. But these
obstacles are vanishing as mobile
phones and other devices become
increasingly powerful. While
today’s laptops and tablets might
have trouble performing eye-
tracking computations, those of
2015 will be able to do so with
ease.

And, they will almost all have
front-facing cameras.

Once the technology for eye-
tracking is in place, it will glean
information conveying not only
what we read online, but also how
we read it. Did our eyes linger for
a few seconds on an advertise-
ment that, in the end, we decided
not to click on? How do our eyes
move as they take in the contents
of a page? Are there certain
words, phrases or topics that we
appear to prefer or avoid? In the
future, will we be served online
ads based not only on what we’ve
shopped for, but also on the
thoughts reflected in our eye
movements?

This information will be col-
lected, analyzed and resold to
hundreds of companies – advertis-
ers, data analytics providers and
others – across the digital ecosys-
tem in what the industry calls the
“mobile marketing value chain.”
In theory, they will be anony-
mous, “nonpersonal” data. But in
practice, the anonymity will be
easy to penetrate. For example,
eye-tracking data collected from
tablets and smartphones will be
tied to a “unique device identifier”
associated with one specific
device. These data will also be
correlated to accurate location-
tracking information, often to the
precision of a specific home or
commercial building.

If we have learned anything
from the steady drumbeat of reve-
lations about data collected with-
out our consent – think Carrier IQ

in November, Android in Decem-
ber and Google, Twitter, Apple,
and Android last month – it is that
these stories tend to follow a pre-
dictable pattern: After a few days
of headlines, calls for congression-
al or FTC investigations and dam-
age-control statements from com-
pany representatives, attention
shifts elsewhere. For each data
collection leak that gets identified
and plugged, there are probably
dozens more waiting to be discov-
ered. It is an environment in which
asking forgiveness, not permis-
sion, has proven to be a highly
successful business strategy.

The overwhelming majority of
the time, no one will be interested
in putting all of this information
together. But if someone does
want to identify us by name, study
our eye movements and try to
gauge what we, as individuals,
were thinking as we viewed digi-
tal content, all of the necessary
data will be readily available.

We also have to recognize the
law enforcement and security
applications for eye-tracking.
Researchers in the United States
and the United Kingdom have
mapped the correlation between
blink rates, pupil dilation and
deception. The Department of
Homeland Security has been
developing a “pre-crime” pro-
gram aimed at identifying crimi-
nals before they act. The DHS
program, known as Future
Attribute Screening Technology,
is designed to analyze images
acquired at airport security check-
points to measure eye movement,
position and gaze (as well as heart
rate, respiration, and facial
expression) to identify behavior
deemed suspicious.

Of course, it’s tempting to think
that there’s a very low-tech solu-
tion to unwanted eye-tracking per-
formed by our personal electron-
ics devices: put a piece of mask-
ing tape over the camera. For
today’s devices, that would do the
trick. But that may not be an
option in the future. As evidenced
by an Apple patent application,
future display screens could
include thousands of tiny imaging
sensors built into the screen itself.
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him in the conference room, where two uniformed guests were
waiting. The minute it took to get there felt like forever.

“It was the longest walk of my life,” she said.
On foreign soil, Nikki learned that the American soldier she

loved so dearly was killed by enemy small arms fire in
Afghanistan’s Kunar province. Amid numbness and confusion,
her first instinct was sympathy for her husband’s parents, who live
in Marshfield, Wis.

“I looked at my watch, and I said, ‘Please, don’t call them just
yet,’ ” Nikki told the military messengers who gave her the news.
“It’s still Christmas there.”

After the soldiers gently explained the notification process,
Nikki realized the holiday would never be the same.

“This is a possibility you talk about before a deployment, but
you pray it never actually happens because there is nothing you
can do to prepare yourself,” the native Texan said.

Along with Joe’s love of the outdoors and prowess for cooking
great meals during the precious evenings they spent together,
Nikki won’t forget the way supporters rallied around her family.
Still, with the war in Afghanistan fading from the national spot-
light, she is preparing for a long road ahead.

“Six months from now, people won’t be calling to see how I’m
doing,” she said with striking candor.

Nikki is sharing her husband’s story with the hope that more
Americans will recognize the sacrifices of men and women who
risk everything for something bigger than themselves. “That is the
man I loved,” she said. “I am very proud of him.”

Her pride in being Joe’s wife comes with an acceptance that
grief will always be a part of her life. “Every day is a constant
reminder of what I had, what I was going to have, and what is no
more,” she said.

As the clock ticks toward eternity, Nikki has decided how she’ll
approach the many days before she is ultimately reunited with her
husband. “I take it one minute at a time,” she said.

— Tom Sileo is director of story development at USO. The
Unknown Soldiers seeks to keep America’s post-9/11 conflicts in
our daily national consciousness. His column appears weekly.
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Joe and Nikki Altmann were married Feb. 15, 2011.
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