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the Pendleton Arts Center became
a reality and the downtown area
was declared the city’s art district.
“Then we had a bona fide art

walk on both sides of  the street
and it was fun,” Craig recalled, ex-
plaining the monthly  event even-
tually expanded with streets
blocked to allow for live musical
performances.
“It was nice. The bands were

good, but nobody was coming. 100
people looks like 10 people out on
the street,” said Craig, who will of-
ficially step away from his Ash-
land Main Street duties at the end
of the year.
“So, it dawned on me to call Den-

ver Jobe,” Craig said, explaining
Jobe contacted area car clubs and
antique automotive enthusiasts
and invited them to have a cruise-in
type event as part of First Friday in
Ashland. “It was instantly a suc-
cess. The cars just draw people. We
moved the stage, added the inflata-
bles for the kids and added the song-
writers’ events ... and added our first
5k race, which was a huge success.
“And, we’re adding motorcycles

this year,” he said, noting Curt
Yates has agreed to coordinate the
two-wheeled participation.
Craig said he is already looking

forward to First Friday events for
2012 and hopes to kick off the out-
door phase of the party with a big
blues jam on the street at Judd
Plaza  for the First Friday of April.
Craig said he has already booked
high-energy rock band Split Nixon
to perform for First Friday in Au-
gust. Craig said he also hopes to
expand the entertainment and ac-
tivities to side streets for this
year’s First Friday, noting he has
already talked to Ashland Youth
Ballet for a featured performance
by that group along 15th Street.
“It is growing. We’ll have several

thousand people here this year just

like last year, and we will have some
surprises,” Craig said, later adding
he personally enjoys the friendly at-
mosphere generated during the
city’s First Friday gatherings.
“It is exciting because we have

six months out of  the year with a
recurring festival in our down-
town and it’s free. People just like
to catch up and talk. I’ve seen it
hundreds of  times. It’s a great
place for the region to come to-

gether, and it gives people a chance
to pick activities they enjoy from
art to cars to music and food,” he
said.
Craig also made a point to ac-

knowledge the volunteer aspect of
First Friday in Ashland, explaining
Ashland Main Street has a small
budget, and local people including
artists and musicians have been
quick to respond when asked to
participate or perform. 

Friday
From Page C1

ABOVE: A Chinese Lion Dance is performed by Robby Hunt and Wade Butler during a First Friday. BELOW LEFT: Nancy Compton plays a traditional
drum, keeping the beat for the dance. BELOW RIGHT: A group representing the Ashland Boyd County Health Department performs a flash mob-
style dance.  PHOTOS BY KEVIN GOLDY / THE INDEPENDENT

“We’ll have several
thousand people
here this year just
like last year, and
we will have some

surprises.”
Danny Craig, Ashland Main Street

executive director

for a cherry Coke.”
Despite his appreciation

for a good cherry Coke, Grif-
fith’s father eventually re-
moved the fountain because
it didn’t make any money.
Feeling nostalgic for the

days of  soda jerks, Griffith,
against his father’s advice,
sought to put a fountain
back. He said a few years of
planning went into in-

stalling the soda shop and
then a few more years went
into finding and purchasing
all the equipment he need-
ed. 
“My wife, Sandy, and I had

some pieces in storage, but
not everything,” he said,
adding they traveled to Vir-
ginia and the Carolinas look-
ing in antique stores for the
actual fountain and couldn’t
find one. He finally found one
in Huntington that he pur-
chased from a friend who
had so many antiques stored
in one room he’d forgotten
he had the fountain. The
restaurant opened in 2004
and has been a hit since, in-
cluding drawing praise from
the elder Griffith.
“Dad came down here and

sat down and said, ‘Make me
a Coke,’” Griffith recalled. “I
thought I was going to hear ‘I
told you so’ but he loved it.
He was thrilled and proud.”
Griffith credits his wife’s

culinary skills with creating
a unique menu that also re-
flects old times and the tastes
of the area: There is a salad
with blue cheese and al-
monds in a vinaigrette dress-
ing, hulking burgers and
fries, chicken dinners and a

fried bologna sandwich.
Heidi Romero, Griffith’s

oldest daughter and pharma-
cist at the family store, said
she loves the Philly steak
sandwiches, but said she be-
lieves the Monte Cristo is the
most popular sandwich.
Not to be missed are those

fountain drinks.
“We do it the old-fashioned

way,” Griffith said. “We add
carbonated water to syrup.”
You can get a cherry Coke,

a vanilla Coke or a flavor
you’d never think of.
Ice cream is available in

the form of floats, sodas,
milk shakes, malteds, ba-
nana splits and an array of
sundaes.
Although the look hear-

kens back many years, the
drug store is moving forward
with a new generation of the
Griffith family.
Romero joined the staff as

a pharmacist in 2008, a big ca-
reer change from her previ-
ous work in graphic design.
“I grew up here,” she said.

“Sometimes my mom had er-
rands and she’d bring us
here to play while she did
what she had to do.”
She said she loves the

work and the area.
“I was the only one, on the

last day of pharmacy school,
who was able to say I was the
third-generation pharmacist
in my family store,” she said.
“There’s something unique
about working in a family
pharmacy.”
Griffith said the pharma-

cy’s goals include providing
individual service and infor-
mation about medications.
They also are willing to call
insurance companies and
work out substitutes in med-
icines for patients whose in-
surance companies don’t

cover medications their doc-
tors prescribe.
“In some of those cases,

the customer might get frus-
trated and just not take a
medicine they need,” he said.
“That is a net cost to society
if that person gets sick and
ends up needing more care.
It’s truly a web that extends
in many directions.”
Griffith wears yet another

hat: He’s mayor of Kenova.
In his capacity as mayor,

he’s trying to find ways to
stimulate the town’s econo-
my and his latest projects in-

volve main street.
He is leading the move-

ment to get Kenova accepted
into the Main Street pro-
gram, which provides advice
and resources to help towns
promote themselves, or into
the precursor program called
ON TRAC.
The town also is in the

middle of its streetscape pro-
gram, which includes instal-
lation of antique street
lights, refurbishing of curbs
and some work on sidewalks
in conjunction with the de-
velopment of a county bike
trail.
The health of the town is

important to Griffith, not
just because of his business
and not just because of his
position in the local govern-
ment. As always, it’s impor-
tant to him because it’s best
for everyone.
“We’re not just a pharmacy.

We’re a part of the communi-
ty. We support youth organi-
zations here and go to church
here,” he said. “I don’t know
if it makes a difference. We
hope we win favor and im-
prove business, but we do
what’s right because it’s
what’s right and we’re going
to live and die by it.”
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“I was the only one, on the last day 
of pharmacy school, who was able to

say I was the third-generation
pharmacist in my family store. 
There’s something unique about
working in a family pharmacy.”

Heidi Romero


