
Grand Resort. Great Value. 
Being at the top usually comes with a price to match. Recently named to Travel + Leisure’s “Top 500 Hotels 

in the World,” The Grand Hotel Marriott Resort, Golf Club & Spa was also recognized as a great value, 

proving that elegance and refi ned service doesn’t have to break the bank. This historic resort in Point Clear, 

Alabama, has fascinated guests since 1847. As The Grand continues to get better, the affordable prices stay 

the same, making it a unique addition to the prestigious list that includes hotels from the United States, 

Canada and exotic locations around the globe.

To learn more about our special rates and packages or to make reservations, 

call 800.544.9933 or visit MarriottGrand.com.

GRAND HOTEL MARRIOTT 
RESORT, GOLF CLUB & SPA

One Grand Boulevard
Point Clear, AL 36564
Phone 800.544.9933

MarriottGrand.com

A part of Alabama’s Resort Collection on 
The Robert Trent Jones Golf Trail

© 2011 Marriott International, Inc.
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IRONTON

ot many
small busi-
nesses sur-
vive past
their 80th

birthdays, and even
fewer that have had to
face the same type of
obstacles as Allyn’s
Jewelers.
The business, located at the in-

tersection of  Second and Adams
streets, at the foot of  the Ironton-
Russell Bridge, opened at its origi-
nal location on Center Street in
1930, at the height of the Great De-
pression. It was founded by H.T.
“Ted” Allyn and his wife, Martha.
Ted Allyn had come to Ironton
from Columbus to sell off  the re-
maining stock from a jewelry store
that had gone belly-up, but ended
up buying it himself, said H.T.
“Tom” Allyn, Ted Allyn’s son and
the store’s current owner.
During its first year in business,

the store suffered a major flood,
and was flooded numerous other
times in the ensuing years. During
the 1937 flood, the water was up to
the store’s ceiling, Allyn said.
After 24 years on Center Street,

Allyn’s moved to a building at the
corner of  Third Street and Park
Avenue, Allyn said. The shop has
been in its current location since
1995, he said.
Allyn’s is also unique in that it’s

a 82-year-old family business that’s
only in its second generation of
family ownership. Tom Allyn took
over the business from his father
in 1958 after Ted Allyn decided he

wanted to step aside so he could
devote more time to caring for his
ill wife, Tom Allyn’s stepmother.
Allyn said he moved from Colum-
bus and left his job as a salesman
for the Sinclair Refining Co. in or-
der to run the jewelry store.
Allyn, 78, has been at the store

ever since. And, he said, the idea
of leaving it isn’t something that
has entered his mind.
“What would I do if  I retired?”

he asked. “I don’t play golf.”
Allyn said there’s another reason

he plans to continue to stick around
— he enjoys what he does. He said
there’s a lot of satisfaction in sell-
ing someone the perfect piece of
jewelry for their needs, or for them
to give as a gift to someone else.
He said some of his current cus-

tomers represent the fourth and
fifth generations of their families
who have done business with Al-

lyn’s.
Asked what he considered the se-

cret to Allyn’s longevity, Allyn
replied with a bit of dry wit:
“Stubbornness, probably,” he

said.
Customer service has played a

major role in Allyn’s continued suc-
cess. But, Allyn said increased com-
petition, particularly from chain
jewelry stores, has also forced him
to be “extremely competitive” on
pricing.
“There was a fellow who came in

on Valentine’s Day who was look-
ing at a pair of earrings,” he said.
“When I told him how much they
were, he said ‘Are you sure that’s
right?’ I thought it was because he
thought they were too expensive.”
As it turned out, though, the cus-

tomer was so pleased with the price
Allyn quoted him he bought not
one, but two pairs of earrings. And,

after one of his co-workers learned
about the deal he’d gotten, the co-
worker came in and bought a pair
for his sweetheart, Allyn said.
“Word of mouth is the best kind

of advertising you can have,” he
said.
While jewelry sales are still Al-

lyn’s bread and butter, they’re not
the only aspect of  the business.
The shop also does repairs, jewelry
design and gold-buying. Allyn said
he handles some repairs himself
and sends other pieces out to be
fixed.
Allyn said he has designed a lot

of jewelry for women whose hus-
bands have died. Those designed
have incorporated the women’s
late husbands’ wedding bands and
have enabled the women to wear
them in memory of their spouses,
he said.
In addition to Allyn, Allyn’s Jew-

elers has three full-time employees.
One of them, Georgia Frazier, who
handles all the shop’s window
trims, has been with the business
for 46 years.
Working in the shop five days a

week doesn’t leave Allyn a lot of
spare time. During the time he does
have, Allyn said he enjoys tinkering
with his restored Ford Model A
roadster and boating.
“I like anything with a motor,” he

said.
That includes his personal wa-

tercraft, which Allyn said he en-
joys taking on river excursions. He
said he used to ride motorcycles,
but decided to give them up in fa-
vor of favor of PWCs because “Wa-
ter’s a lot softer than pavement
when you hit it ... plus, you don’t
have to worry about someone in a
Buick running you down when
you’re on the water.”

Allyn’s Jewelers
story is one of survival

Allyn's Jewelers on Adams Street at the foot of the Ironton-Russell Bridge.  KEVIN GOLDY / THE INDEPENDENT


