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MORE FUND-RAISERS
NEEDED TO CATCH UP *Campaign

By Dan Balz
The Washington Post

The best that can be said
about how Mitt Romney fared
in July is that he survived.
That has only raised the stakes
for what the presumptive Re-
publican presidential nominee
needs to do in August.

Overall, the head-to-head
polls have moved little since
the end of June. Obama holds
a small but hardly comfort-
able lead. But the evidence
that Romney has been hurt
nonetheless came late last
week in a poll by the Pew
Research Center. Pew found
that voters have a more nega-
tive impression of the GOP
presidential candidate than
they did a month earlier.
Romney's image has long

been a problem, dating back
to the nomination contest.
As he fought off one after
another of his rivals, and as
they went after him, the pub-
lic saw him in increasingly
negative terms, despite the
fact that he was winning.
That can happen in a

tough primary campaign.

CANDIDATE'S IMAGE WITH VOTERS SUFFERED IN JULY
ANALYSIS

VISITOUR
SHOWROOM

AND REGISTER
TO WIN THIS
SMART CAR

Romney has a heavy August workload

But Romney's negatives
were surprisingly high for a
presumptive nominee. Then,
from March to early summer,
Romney was on the upswing.
In the Pew Center's research,
the percentage of voters who
rated him favorably rose from
29 percent to 41 percent.
In July he went backward.

Negative impressions now
outweigh positive impres-
sions by 15 percentage points
- 52 to 37 percent. A month
ago, the difference was six
points. The poll was complet-
ed just as Romney's recent
trip abroad was starting.
The newest numbers put

Romney among the worst-
rated presidential nominees
in the past seven elections.
His low numbers were in the
same range as 1996 GOP
nominee Bob Dole and those
of then-President George
H.W. Bush in 1992. Both lost
their races those years.
Romney is above 50

percent positive in the Pew
findings with only two
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President Barack Obama saluted as he left Andrews Air Force
Base, Md., for Camp David. Obama celebrated his 51st birthday
Saturday with a round of golf and plans for a quiet weekend.

Record spending
by Obama's camp
shrivels coffers

IE)
By Nicholas Confessore
and Jo Craven McGinty

The New York Times
President Barack Obama

has spent more campaign cash
more quickly than any incum-
bent in recent history, betting
that heavy early investments
in personnel, field offices and
a high-tech campaign infra-
structure will propel him to
victory in November.
Since the beginning of last

year, Obama and the Demo-
crats have burned through
millions of dollars to find
and register voters. They
have spent almost $50 mil-
lion subsidizing Democratic
state parties to hire workers,
buy cellphones and update
voter lists. They have spent
tens of millions of dollars on
polling, online advertising
and software development to
turn Obama's fallow volun-
teers corps into a grass-roots
army.
The price tag: about $400

million from the beginning r;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;~
of last year to June 30 this I

year, according to a New York
Times analysis of Federal
Election Commission records,
including $86 million on ad-
vertising.
But Obama's big-dollar

bet is being tested with less
than a month to go before the
national party conventions
begin. The president's once
commanding cash advantage
had evaporated, leaving Mitt
Romney and the Republican
National Committee with
more cash on hand than the
Democrats at the beginning
of July.
Despite Obama's multimil-

lion-dollar advertising barrage
against Romney, he is now
being outspent on the air-
waves with Romney benefit-
ing from a deluge of spending
by conservative super PACs
and outside groups. While
Romney has depleted much of
his funds from the nominat-
ing contest, he is weeks away
from being able to tap into
tens of millions of dollars in
general election money. And
many polls show the race to
be close.

Obama's cash needs - he
spent $70.8 million in June
alone, more than half on ad-
vertising and far more than
he raised - has brought new

urgency to his campaign's
fund-raising efforts. His advis-
ers have had to schedule more
fund-raising trips than origi-
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states like New York. I
Mindful that the recession

has displaced many people
who voted for Obama in
2008, especially those with
low incomes, the campaign
has also invested heavily in
voter registration

"You can pay for direct
mail or TV ads at the last
minute, but you can't shortcut
long-term volunteer training
programs," said an Obama
campaign official, who was
granted anonymity to dis-
cuss the campaign's spending
strategy. "The relationships
we've built, the depth of what
people know about their com-
munities, our data systems,
the training and organization
- good luck doing that in
less than 100 days."

groups: Republicans and
white evangelical Protestants.
He is at 32 percent favorable
among women; 38 percent
with college graduates; and
just 40 percent among those
with incomes above $75,000.
Among independents, he is at
41 percent positive.
Romney advisers say

the deterioration between
June and July is mostly with
people who were not going
to vote for Romney anyway.
They argue that the Obama
campaign threw tens of mil-
lions of dollars worth of ads
at Romney on Bain Capital,
outsourcing and tax returns
and that it didn't dramatically
change the race.
That still leaves Romney

with historically low person-
al-image numbers. Maybe
that matters less than it once
did, but it's hardly an ideal
situation for the challenger.
It's worth noting that

Obama's ratings are far below
their 2008 levels. In October
2008, his positive ratings were
40 points higher than his
negative ratings. In the latest
Pew survey, he is still in posi-
tive territory but by only five

points - 50 percent to 45
percent. But Romney is in far
worse shape after the pound-
ing he's taken over Bain, his
tax returns and other issues.
The head-to-head polls

have largely remained static
in that time. But in looking
at the numbers nationally and
in the battleground states,
the consistency of Obama's
lead is striking. More than
two dozen national polls have
been conducted since the
beginning of June. Obama
has led in the overwhelming
number of them.
Friday's jobless report was

a reminder of the president's
vulnerabilities and the stiff
head winds he faces. With un-
employment above 8 percent
for 42 consecutive months, the
president has to explain more
effectively why things have not
gotten better faster. Romney
advisers see that as a key
weakness in Obama's message.
But Romney must do

more than count on the weak
economy to assure his victory
in November. August will
begin to show whether he
is up to the challenges that
await him.

~ver.zon

Shareable Data means your whole
family can share all the data they need.

SHAREEverythingSM

Plan

GIVE THEM THE DATA
THEY NEED TO TACKLE
THESCHOOLYEAR

WITH A VERIZON SMARTPHONE.

2011-2012 HYUNDAI ELANTRAS

VISIT US
ONLINE FOR

OFFICIAL RULES

Unlimited TALK
Unlimited TEXT

Shareable DATA on up to 10 devices

--.-
--

Activation/upgrade fee/line: Upto $35. .. .
IMPORTANT CONSUMER INFORMATION: Subject to Cust. Agmt, Calling Plan, rebate form & credit approval. Up to $350 early termination
fee/line. Unlimited calling for directly dialed, live calls between individuals. Offers & coverage, varying by svc, not available everywhere; see
vzw.com. Limited-time offer. Restocking fee may apply. Rebate debit card takes up to 6 wks & expires in 12 months. LTEis a trademark of ETSI.
4G LTEis available in more than 300 markets in the U.S. DROID is a trademark of Lucasfilm Ltd. and its related companies. Used under license.
© 2012 Verizon Wireless. MJENF

GET MORE 4G LTE COVERAGE THAN ALL OTHER NETWORKS COMBINED.

1.800.256.4646 • VERIZONWIRELESS.COMjSALE • VZW.COMjSTORELOCATOR

IN COLLABORATION WITH

Alcatel.LUcent.


