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NASDAQ: 
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S&P 500: 
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0.32
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SILVER: $28.07
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KENTUCKY MARKETS

Get enhanced market news and tools online at                             including:
■ Real-time market indexes throughout the day.    ■ A-to-Z lists of stocks and mutual funds.    ■ Create a portfolio of stocks and funds you follow.

MARKET DAY
Cash grain

 Corn Soybeans Wheat
Central Ky. 8.06-8.42 15.40-16.17 8.24-8.54
Louisville 8.07 16.16 8.74
Cumberland ---- ---- ----
Ohio Valley 8.12-8.16 16.31 8.74-8.79

Cattle markets
All reports are yesterday’s markets. Information 
is provided by Federal-State Market News 
 Service. Price trends are compared with last 
sale.
 Mt. Sterling Russell Co.
Receipts 633 910
SLAUGHTER COWS
Price trend steady 2-3 up
Breakers 73-77 70-76
Boners 73-76 70-75
High Yield 78-86 78-84
Lean 67-72 64-72
SLAUGHTER BULLS
Price trend steady 2 up
Yield grade 1-2 86-105 93-103
FEEDER STEERS
(Medium No. 1)
Price trend steady steady
300-400 lbs. 169-173 148-161
400-500 lbs. 144-150 139-154

500-600 lbs. 134-141 136-147
600-700 lbs. 128-138 132-140
700-800 lbs. 124-133 125-138
800-900 lbs. 123-126 128
900-1000 lbs. 110 ----
HOLSTEINS
(Large Frame No. 3)
Price trend no test no trend
300-400 lbs. ---- 116
400-500 lbs. ---- 117
500-600 lbs. ---- 107-108
600-700 lbs. ---- ----
700-800 lbs. ---- 90
800-900 lbs. ---- ----
FEEDER HEIFERS
(Medium No. 1)
Price trend 2-5 up 2-3 up
300-400 lbs. 146-152 129-145
400-500 lbs. 130-138 131-143
500-600 lbs. 129-136 130-143
600-700 lbs. 124-136 115-128
700-800 lbs. 121-129 113
800-900 lbs. ---- 106
PER HEAD
STOCK COWS 900-1,060 800-1,100
COWS W/CALVES 850 ----
STOCK BULLS ---- ----
CALVES 120 ----

KENTUCKY

Turfway to cut  
Kentucky Cup Day again

Florence: Turfway Park in Florence is cutting its 
Kentucky Cup Day of Champions for the second time 
in three years. When the track opens for its fall meet, 
Sept. 6, Turfway will offer no stakes races on its 16-
day schedule. 

According to a statement by Turfway, WinStar 
Farm in Versailles offered to remain as sponsor, but 
the track elected to shift funding to the daily purses, 
which are expected to average $110,000. 

Last year, WinStar offered to co-sponsor 
 Kentucky Cup Day, which featured five Breeders’ 
Cup prep races. 

Turfway also is seeking approval from the 
 Kentucky Horse Racing Commission to move the post 
time on Thursday and Friday to 6 p.m. 

Kentucky Downs will lower 
takeout, add wagers

Franklin: Kentucky Downs in Franklin said 
Wednesday that it would offer expanded exotic 
wagering options and is lowering the takeout rate on 
wagers for the meet that begins Sept. 8. Kentucky 
Downs, the only racetrack in the state to offer instant 
racing, previously announced that its total purse 
structure would increase by 242 percent this fall, 
with average daily purses of $409,000. The track is 
 adding five new stakes races in 2012, bringing the 
total to seven. The Grade 3 Kentucky Turf Cup on 
Sept. 15 will feature a purse of $200,000. In July, 
betting on instant racing machines slipped 3 percent, 
or $499,000, to $15.9 million but still contributed 
more than $145,000 to purses. 

Beshear returns from  
trade mission to Europe

Frankfort: Gov. Steve Beshear has returned 
to Kentucky after traveling to Europe on a trade 
mission aimed at creating more jobs for the state. 
Beshear met with business and political leaders 
in Germany and France during the past two weeks 
to promote Kentucky products and to strengthen 
ties with  European companies already doing 
 business in Kentucky. Kentucky opened an office 
last summer in Germany, one of the state’s leading 
trade partners. Direct foreign investment coming 
into Kentucky totaled more than $28.2 billion in 
2007, the most recent data available. Germany 
ranked second in  foreign investment, behind Japan. 
France ranked fourth. Kentucky has more than 400 
foreign-owned facilities employing nearly 76,000 
workers.

STAFF, WIRE REPORTS

SEATTLE — Some businesses 
say the consumer-review site Yelp 
isn’t exactly what it claims to be: 
“Real People. Real Reviews.” In-
stead, they say, Yelp manipulates 
how reviews appear to coerce busi-
nesses to advertise. 

“If you buy ad space with them 
($300 to $800 per month), this will 
help ‘control’ or eliminate negative 
reviews by reviewers of your busi-
ness.” That’s the proposition Marcia 
Evans, owner of Jewel Hospitality, a 
Seattle catering company, described 
in a 2009 complaint to the Washing-
ton state attorney General’s Office. 
Asked recently about Yelp, Evans 
said, “I hate them.” 

Stacy Oltman, general manager 
of Hill’s Neighborhood Restaurant in 
Shoreline, Wash., said she got a call 
in June from a Yelp salesperson who 
said, “You have gotten a terrible re-

view online. We would love to help 
you remove it.” The number the 
salesperson gave her led Oltman to a 
Yelp call center where she got a pitch 
to advertise. 

Stewart Patey, owner of Mattress 
City in Everett, Wash., and Kim 
Nguyen, owner of Hoa Nails and 
Spa in Redmond, Wash., have simi-
lar complaints: They say legitimate 
positive reviews on their Yelp pages 
disappeared recently because they 
did not agree to advertise with Yelp. 

San Francisco-based Yelp says it 
doesn’t do business that way. Regard-
ing the offer to remove or downplay a 
negative review, Yelp’s manager of lo-
cal business outreach, Darnell Hollo-
way, said, “Generally speaking, that is 
not a sales tactic from our company.” 

He insisted the company’s ap-
proach is straightforward: “Business-
es can’t pay for favorable reviews, 
and our automated filter doesn’t pe-
nalize non-advertisers.” 

Yelp hosts about 30 million re-
views — anyone may write what 
they think about a company and rate 
it from a low of one star to a high of 
five stars. But the company uses an 
undisclosed algorithm to filter out 
about 20 percent of the reviews — 
with the goal, it says, of enforcing 
guidelines such as no hate speech 
and eliminating fake reviews. 

The workings of that filter system 
were part of a class-action lawsuit, 
filed in federal court in San Francisco, 
that was dismissed in October and is 
now on appeal. The four companies 
that sued contended Yelp “unlawfully 
manipulated the content of their busi-
ness review pages in order to induce 
them to pay for advertising.” 

Reviews that are filtered out can 
be seen only by clicking the light 
gray word “filtered” at the bottom of 
the Yelp page. The filtered reviews 
are not calculated in businesses’ 
overall ratings. 

Holloway said the filter is needed 
to prevent people from gaming the 

system and to enforce the site’s rules. 
Those include no threats or harass-
ment, no negative reviews of competi-
tors, and no reviews without firsthand 
experience. 

Lawrence Murray, an attorney 
for San Francisco-based Lawrence D 
Murray & Associates, which is han-
dling the class-action lawsuit, said 
about eight other individual lawsuits 
have been filed as well. 

Federal Judge Edward Chen in 
San Francisco dismissed the suit in 
October after ruling the plaintiffs 
had failed to demonstrate that Yelp 
was trying to extort advertising rev-
enue from businesses, according to 
court documents. 

The judge also said that Yelp 
was not liable for what third parties 
posted on its Web site and was not 
liable for how it organized its con-
tent because it’s allowed to exercise 
“traditional editorial functions.” 

Holloway said, “We are confident 
that the appeals court will affirm 
the district court’s decision that the 
claims lack merit.” 

But the judge’s ruling said it 
could be argued that businesses and 
the public are being harmed if Yelp 
is misrepresenting its posting crite-
ria. If Yelp is manipulating ratings in 
favor of those who advertise and not 
disclosing this, Yelp would not be 
immune from claims of false adver-
tising, the ruling said. 

Yelp, which has 990 employees, 
has 78 million unique visitors a 
month. Last week, it reported record 
quarterly revenue of $32.7 million in 
the second quarter, up 67 percent 
from a year ago, but it continues to 
lose money, with a quarterly net loss 
of $2 million.

LAWSUIT, ON APPEAL, CLAIMS COERCION TO ADVERTISE

Businesses say Yelp manipulates reviews
By Johanna Somers

The Seattle Times

© 2012 MCT
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High-turnout Democrat voters High-turnout Republican voters 

Low-turnout Democrat voters Low-turnout Republican voters

The politics of eating out   
Each bubble in this chart represents an American chain restaurant (or in one case, a store). The relative bubble sizes are based on the percentage of American 
adults surveyed by Scarborough Research who reported patronizing a particular outlet in the previous 30 days (except the Whole Foods bubble, which is based on 
reporting of the previous seven days’ consumption). About 42 percent of respondents, for example, reported going to McDonald’s, while just 2 percent reported 
going to Hooters. About 11 percent said they’d eaten at Chick-fil-A. The bubbles were placed on the chart according to what those surveyed reported to be their 
political leanings and their likelihood of voting. Thus, a chain with a clientele that is heavily Republican and likely to vote would be placed in the upper right, whereas 
a chain whose clientele skewed Democratic and unlikely to vote would end up on the lower left. So what can we glean?

Chick-fil-A’s customers are among the most Republican in the country, but they’re less likely to vote than Cracker Barrel diners. Well-to-do urban Democrats are 
buying takeout and groceries at Whole Foods, and they vote. Socioeconomic status, urbanism and regional geography shape the partisanship and voting behavior of 
restaurant customers. High-turnout voters of both parties are more likely to be found at sit-down chains, where they can afford the higher tabs. 

Source: Scarborough Research, Times reporting, data analysis by Tracey Robinson, National Media          Graphic: Los Angeles Times

Chick-fil-A

“We are confident  
that the appeals court will affirm 

the district court’s decision  
that the claims lack merit.”

Darnell Holloway, 
Yelp’s manager of local business outreach

AK Steel AKS 5.75 +.33 -30.4
AT&T Inc T 37.43 -.01 +23.8
AlmostFam AFAM 21.90 -.52 +32.1
Amazon AMZN 234.38 -2.18 +35.4
AEP AEP 42.35 +.72 +2.5
Ashland ASH 71.30 +.66 +24.7
BB&T Cp BBT 31.59 -.08 +25.5
Beam Inc BEAM 60.94 -.15 +19.0
BrownFB BF/B 92.21 -.98 +14.5
CSX CSX 22.81 -.03 +8.3
ChrchllD CHDN 57.84 +.35 +11.0
CocaCola KO 79.56 -.21 +13.7
CmtyTrBc CTBI 34.67 -.21 +17.8
DeltaNG s DGAS 22.33 -1.29 +30.0
Dillards DDS 70.31 +.90 +56.7
Disney DIS 50.49 +.68 +34.6
DukeEn rs DUK 68.04 -.01 ...
ExxonMbl XOM 88.28 +.36 +4.2
FarmCB FFKT 8.25 +.15 +83.7
FifthThird FITB 14.30 +.07 +12.4
FFinSvc FFKY 2.87 +.12 +87.6
FordM F 9.35 +.04 -13.1
GnCable BGC 27.54 +.20 +10.1
GenElec GE 21.01 -.11 +17.3
Humana HUM 67.64 +2.97 -22.8
IngerRd IR 44.21 +.54 +45.1
IBM IBM 199.03 -.05 +8.2
JPMorgCh JPM 37.16 +.15 +11.8
KY FstFd KFFB 7.74 ... -15.7
KindredHlt KND 10.79 +.15 -8.3

Kroger KR 22.71 +.23 -6.2
L-3 Com LLL 69.76 +.38 +4.6
Lexmark LXK 19.35 +.25 -41.5
Macys M 38.01 +1.01 +18.1
McClatchy MNI 1.65 +.04 -31.0
McDnlds MCD 87.53 -1.48 -12.8
NorflkSo NSC 74.81 -.16 +2.7
Omncre OCR 32.00 +.16 -7.1
PNC PNC 61.04 +.27 +5.8
PPL Corp PPL 29.13 +.64 -1.0
PapaJohns PZZA 52.00 -.38 +38.0
PepsiCo PEP 72.57 +.28 +9.4
ProctGam PG 66.72 +.50 ...
RepBncp RBCAA 23.63 -.18 +3.2
Sherwin SHW 140.80 +2.02 +57.7
Smucker SJM 76.83 +.55 -1.7
Sypris SYPR 6.41 -.54 +63.5
TempurP TPX 31.40 -.41 -40.2
TexInst TXN 29.36 +.13 +.9
3M Co MMM 91.63 -.07 +12.1
TW Cable TWC 89.35 +.25 +40.6
Toyota TM 80.94 -.75 +22.4
UPS B UPS 75.78 -.31 +3.5
US Bancrp USB 33.02 -.07 +22.1
Ventas VTR 63.98 -1.50 +16.1
VerizonCm VZ 44.18 -.29 +10.1
WalMart WMT 74.31 +.72 +24.3
WausauPap WPP 8.06 -.02 -2.4
Xerox XRX 7.13 +.03 -10.4
YumBrnds YUM 66.58 -.53 +12.8

Name Tkr Last Chg %YTD Name Tkr Last Chg %YTD
CORN

 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Sep 12 795 812 787.75 810.75 +14.75

Dec 12 799.75 817.25 792.50 816.50 +16

Mar 13 803.25 815.25 796.50 813.50 +9.25

May 13 799.50 809 791 808.25 +8.75

Jul 13 792.50 802 785.50 801.75 +7.50

Sep 13 677.75 688 677 686.50 +4.75

Dec 13 639.75 647 635.50 646.50 +5.75

SOYBEANS
 Open High Low Settle Chg 
5,000 bu minimum- cents per bushel

Aug 12 1607.25 1630.25 1602 1630 +24.75

Sep 12 1581.25 1601.75 1570.25 1600 +23.50

Nov 12 1568 1583 1555.25 1581.25 +15.50

Jan 13 1564 1575 1550 1574 +12.75

Mar 13 1500 1511 1487.50 1500 +2.25

May 13 1430 1445 1422.75 1431.50 +2.25

Jul 13 1420 1431.75 1412.25 1421.25 +2.75

CATTLE
 Open High Low Settle Chg 
40,000 lbs.- cents per lb.

Aug 12 120.30 121.90 120.27 121.85 +1.85

Oct 12 124.35 125.85 124.25 125.67 +1.50

Dec 12 127.20 128.25 127.20 128.15 +.98

Feb 13 130.55 131.42 130.55 131.40 +.95

Apr 13 134.30 134.90 134.20 134.90 +.93

Jun 13 131.62 132.40 131.62 132.32 +.82

Aug 13 132.00 132.80 132.00 132.80 +1.05

FEEDER CATTLE
 Open High Low Settle Chg 
50,000 lbs.- cents per lb.

Aug 12 138.70 140.95 138.70 139.77 +1.12

Sep 12 139.60 141.65 139.27 140.30 +1.30

Oct 12 140.20 142.62 140.12 141.45 +1.33

Nov 12 143.40 144.77 143.25 143.57 +1.07

Jan 13 147.00 148.10 147.00 147.07 +.75

Mar 13 149.75 150.65 149.75 150.10 +1.15

Apr 13 151.35 152.30 151.35 151.90 +1.05

CHICAGO MERCANTILE EXCHANGE

STOCKS OF REGIONAL INTEREST CHICAGO BOARD OF TRADE


