
“I got no response
from my ad!”

In 90 minutes, learn the secrets to 
getting a dramatic response from your 

print ad the very next time it runs.

Absolutely free.
Wednesday, March 7th, 2012 • 2:30 pm - 4:00 pm

at Central Bank,
301 N. Main Street, Nicholasville, KY

A $250 value absolutely free, without any sales pitch.
In fact, refreshments are on us!

If you’re running a business and looking for ways 
to improve the response of your advertising, come 

join us on Wednesday morning, March 7th 
when internationally acclaimed ad strategist 
Bob McInnis will share his 
powerful approach to getting a 
stronger response.

This 90-minute seminar, 
sponsored by The Jessamine 
Journal, will teach you a logical 
step-by-step process to maximize 
the number of target customers 
seeing, reading, and responding 
to your ad. Each technique is 
illustrated by a number of real-
life “before and after” case 
studies.

McInnis’s down-to-earth and 
entertaining seminar has helped tens of thousands 
of businesses dramatically increase their sales. 

And many top newspapers turn to McInnis to help 
their own advertisers get a better response, including 

the Washing Business Journal, The Boston Herald, 
the Cincinnati Enquirer, the Hartford Courant, 

The Oregonian, and the Toronto 
Globe and Mail.

His web-site, DesignYourAd.
com, is the world’s largest advice 
site teaching print advertising 
effectiveness.

We know how elusive getting a 
strong response in any medium 
can be, and we realize we’re all in 
this together. That’s why the The 
Jessamine Journal is providing 
this as a service to its business 
community, without any newspaper 
sales pitch. So come join us and 

learn a new way to make your advertising 
profi table.

I received such a strong                   
response from my ad after 
trying the new techniques 
that now I have another 
problem - a waiting list a 
mile long. If you get the 

opportunity, you will owe 
it to your business to learn 

this approach.”

– Patricia Licori
Wee Times

Scarsdale, New York

Some of the topics covered in the DesignYourAd print ad effectiveness seminars

• The three key elements that should be in every ad but 
rarely are
• Why the most important question of all has nothing to do 
with your business
• What graphics and words grab the most attention and why
• Which headlines pull best
• Other critical elements that drive response
• An easy way to determine the most profi table ad size

• Why most businesses are budgeting backwards
• Where to position your logo for best retention
• Why your ad should work the very fi rst time
• How often you should be running and when to change it
• Valuable things you can learn by looking at your
   competitor’s advertising
• How to troubleshoot a failing ad or make a good one
   better

Reserve Now - Seating is Limited!
What: Free no-obligation seminar ($250 value)

When: Wednesday, March 7th, 2:30 pm - 4:00 pm
Where: Central Bank, 301 N. Main Street, Nicholasville, KY

How: Call to reserve your space!

For Reservations Call 859-885-5381
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