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Affordable/Deluxe
Chalet and Cabin 

Rentals 
Pigeon Forge in the Smokies

Free Brochure

Vacation Specials

www.fi residechalets.com

Toll Free: 1-800-876-2589

PANAMA CITY 
BEACH

Sandpiper-Beacon Beach Resort. 

From $39 (1-2p or arrive Sun./

Mon. - FREE night. Restrictions).

Pools, river ride, Jacuzzi, tiki bar.

800-488-8828
www.sandpiperbeacon.com

MOTOR HOME RENTALS
TRAVEL TRAILERS

Available for your next vacation! 
Northside RV’s

1630 North Broadway, Lexington, 
Ky.Call to Reserve Yours Today

(859) 299-8386

Cruise Line Direct Pricing PLUS 
Personal Service

Sue Buckman
Independent Cruise Specialist

Frankfort, KY
502-352-1351 / 877-422-7893

www.cruiseone.com/sbuckman
Open 7 Days & Evenings

Lake Cumberland
Reduced Fall Rates

Woodson Bend Private 
Resort

$60-$125
Private Cottages w/hot 

tubs $95-$175
On selected units.
Restrictions apply.

www.lakecumberlandrealty.com
Sales 800-688-5737 Rentals

Certifi ed Cruise Specialists
with ALL cruise lines!

Specializing in Groups, Incentives, 
Family Reunions,

On Board Meetings, Weddings
Individually Owned and Operated -
Open evenings to accommodate 

YOU!
Call Rebecca at
(859) 792-1434

GATLINBURG
OVERNIGHT

CHALET &  LOG CABINS 
W/JACUZZIS, HOT TUBS & POOL 

TABLES.
(1-10 Bedrooms)

FREE BROCHURE
800-223-6264

www.gatlinburgvillas.com

KENTUCKY

RV RENTALS HOT SPOT

TENNESSEE

To advertise 
on this 

guide, please 
contact:

Ashley Slusher
859-231-3460

or  Ashley 
Kessinger

859-231-3435

Give a Gift they will never forget!
Gift Certifi cates Available

Sue Buckman
Independent Cruise Specialist, Frankfort, Ky

502.352.1351 • 877.422.7893 • cruiseone.com/sbuckman

FLORIDA

Gatlinburg-Winter
Package $149 + tax
2 People, 2 Nights, Sm. 

Whirlpool Tub, Wood Burning 
FP, Pvt. Streamside Balcony, 
2 Aquarium Tickets or 3rd 

Night Free! Adv. Res. Req. No 
Holidays, Exp. 3-31-07

1-800-251-9897
www.brooksideresort.com

Indoor mountain tests your fortitude

Built of wood, nails and concrete, this Milwaukee bike park involves some risk

ChiCago Tribune/Jose M. osorio

ray’s, which first opened in 2004 in Cleveland, targeted aggrestive riders and includes hard courses like this rhythm section.

ChiCago Tribune/Jose M. osorio

There’s a “sport” section at ray’s indoor Mountain bike Park.

ChiCago Tribune/Jose M. osorio

a bicyclist maneuvers the green trail at ray’s indoor Mountain bike Park in Milwaukee, Wisc.

By Julie DearDorff
ChiCago Tribune

M
ILWAUKEE – If 
you can ride a 
two-wheeler, 
you’re quali-

fied to hit the timber and 
rock “trails” at Ray’s Indoor 
Mountain Bike Park in Mil-
waukee. But don’t be fooled: 
Ray’s isn’t your average fam-
ily entertainment venue.

Located inside a shut-
tered 110,000-square-foot 
Menard’s home-improve-
ment store, Ray’s does not 
feature inflatable slides, kid-
friendly padded walls, video 
games or ball pits. Instead, 
as the company stresses, the 
indoor mountain bike play-
ground is built of wood, nails 
and concrete, and it involves 
some risk. And that’s exactly 
why this plywood-scented 
bike park is so much fun.

Though I haven’t yet hit 
the outdoor mountain bike 
trails, I showed up at Ray’s 
on a recent weekend with 
three other newbies: My two 
boys, ages 7 and 5, and my 
14-year-old niece. The park 
is designed primarily for 
adult mountain biking (and, 
secondarily, BMX) enthu-
siasts, but there’s plenty for 
adventurous children. Just 
make sure that they aren’t 
on training wheels or strid-
ers and that those younger 
than 8 are accompanied by 
an adult at all times.

The original Ray’s, which 
opened in Cleveland in 
2004, targeted the aggres-
sive mountain bike rider; 
the unique concept gained 
so much momentum among 
snowbound Midwestern 
trail riders that owner Ray 
Petro opened a second loca-

tion, in Milwaukee, in 2010. 
Each summer, the parks 
close for remodeling and up-
grades. When Ray’s in Mil-
waukee reopened last fall, 
it sported a vastly improved 
novice section to accommo-
date increased demand from 
beginners.

After checking in – sign-
ing serious-sounding waiv-
ers, renting single-speed 
bikes, knee and elbow pads 
and donning our required 
helmets – we hit the easiest 
path in the building: the yel-
low floor level XC loop, suit-
able for anyone who can ride 
on a sidewalk. The yellow 
trail led us to the new be-
ginner section: a quiet and 
secluded room that allows 
first-timers to practice rid-
ing on treacherous wooden 
planks, rocks, logs, curved 
banks (berms) and small 
mounds (rollers) without 
having to share the trails 
with more experienced rid-
ers.

Eventually my 7-year-old 
wanted more; he pedaled up 
a ramp to the green XC trail 
on the second floor. This 
trail had such steep roller-
coasterlike descents that 
he initially walked his bike 
down the more terrifying 
stretches. He also bypassed 
the more difficult spurs. 
Soon, though, he mustered 
his courage (meaning I had 
to as well) and could ride the 
entire third-of-a-mile loop.

Back at the beginners 
sport section, my teen niece 
tried her hand at riding over 
obstacles – logs, rocks, two-
by-fours and teeter-totters. 
The 5-year-old wanted to 
go home, but the 7-year-old 
made a friend, and together 
the two young boys tried the 
new micro-rhythm track. 
This introduction to a “jump 
line” featured an out and 
back course of rollers, boxes 
and beginner jumps and 
turned out to be my son’s 
favorite part of the park. “It 
feels like you’re flying!” he 
said. Eventually he took a 
break – but only because he 
“hurt his tentacles.” Ahem.

Lunch is “bring your 
own” (vending machine 
snacks and drinks are avail-

able), though people often 
have food delivered, and we 
ate at one of the many pic-
nic tables in the lounge area 
near the fireplace on the 
main level. Then we wan-
dered to the expert areas, 
where we watched the ex-
pert riders fly through the 
air, executing daring flips 
and 180s and practicing “no 
handers,” landing on their 
bikes or in foam pits.

This is what most people 
assume Ray’s is like, espe-
cially if they’ve watched 
YouTube videos, said Mil-
waukee manager Eric 
Schutt, who also does Ray’s 
marketing. No one bothers 
taking pictures of older peo-
ple riding on the less dra-
matic yellow trail, he said. 
“We benefit from the viral, 
customer-based content, 
but it also creates a visually 
aggressive image,” Schutt 
said.

In reality, Ray’s offers 
something for every level 
and age. And though moun-

tain bikers and BMXers ped-
al in different circles, Schutt 
said, there is no culture 
clash. Mean looks, growling 
and “throwing the malar-
key” are all no-nos at Ray’s. 
(Mustaches are allowed but 
not encouraged.) And once 
when the 7-year-old crashed 
and I was busy chatting on 
my cellphone and not pay-
ing attention, someone 
quickly came and alerted 
me.

Still, the kids lasted less 
than two hours on the first 
day. Instead of driving back 
to Chicago, we checked in at 
the immaculate Four Points 
by Sheraton, which offers 
a discounted rate of $74 if 
you bike at Ray’s. We went 
swimming; an hour later, 
the 7-year old was begging 
to go back to Ray’s.

My own trip led ulti-
mately to the pump track, 
an endless loop of rolling 
bumps and banked corners. 
Ideally you ride without 
pedaling, using your body 

weight and the small in-
clines to propel you forward. 
I was eager to try what many 
people called the best work-
out in the park, but I quickly 
learned that slowing down 
(chickening out) when you 
get to the berms is a sure 
way to topple over.

As with every part of 
the park, confidence and 

momentum are keys to 
staying upright. After a se-
ries of graceless wipeouts, 
my cocky 7-year-old of-
fered some advice. “Just go, 
Mom!” he said.

I went. With my heart in 
my throat. And the thrill of 
finally getting it is why we’ll 
head back to Ray’s.


