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NEW YORK — Oh, you
pretty things. Just look at the
mama giraffe nuzzling a
baby giraffe, that lovely idea
for an indoor planter made
of mason jars and those per-
fectly cooked bacon strips
cooling on a plate. This is
what people are circulating
on Pinterest, the latest web-
site-of-the-moment for shar-
ing things you love.

Clean and simple to use,
Pinterest attracts people
who need to organize the
chaos of Internet-age infor-
mation overload. It serves as
an online scrapbook of im-
ages they find on the Web, a
place to post fashion inspira-
tions, decorating aspirations
and more. It’s a digital dream
collage, a recipe box and a
corkboard full of magazine
clippings all at once.

The site’s popularity has
exploded in recent months,
making it one of the fastest-
growing websites in history.
Its ascent to 10 million
monthly visitors happened
faster than Facebook, Twit-
ter or any other site tracked
by comScore.

What makes Pinterest’s
surge unusual is that it’s
driven not by the usual geek
crowd of young men from
New York and San Francisco,
but by women, many of
whom live in the Midwest
and the central U.S. They use
the sleek, photo-heavy web-
site for fashion ideas, wed-
ding planning and home
design, or just to share pho-
tos of puppies.

Angela Bitz, a secretary at
a hospital in Davenport,
Iowa, says she was drawn by
the site’s layout and ease of
use. She uses Pinterest to
collect decorating ideas for
her home and for general
crafting and cooking inspira-
tion. She also turns to Pinter-
est for ideas on making
jewelry from objects she
finds.

“It has well-organized in-
formation that is easy to save
and share with others, as
well as the ability to keep up
on what my friends like and
are doing,” she says.

Pinterest’s co-founder
Ben Silbermann is one of the
most-anticipated speakers
this week at the South by
Southwest Interactive festi-
val in Austin, Texas. As part
of a question-and-answer
session today, he’ll explain
Pinterest’s rapid growth out-
side of Silicon Valley and dis-
cuss the company’s
long-term goals. People will
be watching closely, espe-
cially because Pinterest has
been media-shy in recent
weeks amid its meteoric rise.

Much of Pinterest’s ap-
peal is about displaying your
plans and hopes. The trend
is hardly new. Oprah Win-
frey fans might recall the “O
Dream Board” the talk-show
host touted as a place to “en-
vision your best life.”

Steve Jones, professor of
communication at the Uni-
versity of Illinois in Chicago,
likened Pinterest to a bul-
letin board in a bedroom or
dorm room.

“It reminds me of my girl-
friends in high school who’d
cut stuff out of magazines
and pin it up on a wall,” he
says. “This is the Web-based,
digital equivalent of that be-

havior.”
Access to Pinterest is cur-

rently by invitation only, so
those looking to join need to
request one from the com-
pany or ask a friend already
on it.

Once you’re in, you can
create a board and name it
“recipes,” “weddings” or
anything else. As you find
images you like on the Web,
you “pin” them to your
boards to share with others.

“Because it’s images only,
it takes the clutter of text and
Web pages away,” says Jen-
nifer Levy, an interior de-
signer in Brooklyn who uses
Pinterest to share images
with clients and to get inspi-
ration for designs.

You can follow other users
on Pinterest, see the most
popular pins or find gift
ideas by price range. You can
browse categories such as
architecture, fitness and
weddings. You can “like”
anything that catches your
fancy, re-pin it to your own
board or add a comment.

The cascade of images
shared on any given day
ranges from quirky nail art to
a shirtless Ryan Gosling to
ephemeral nature scenes.
Clicking on an image can
take you to a recipe or a blog
post, or at times, an empty
page.

Cissy Proctor, an attorney
in Tallahassee, Fla., uses it to
curate inspiration for home
design, entertaining, food,
wine and gardening. Before
Pinterest, she’d bookmark
pages in the print magazines
she subscribes to, but that
meant “that I have to re-
member that dining room I
loved,” she says. “Which
issue was that in my stack of
magazines?”

Librarians are using the
site to “pin” reading sugges-
tions. Nathan Swartzendru-
ber, who works for a library
consortium in southwest
Ohio, says that because the
site is entirely public, unlike
Facebook, pins could draw
comments from people
you’ve never met.

Pinterest, like game
maker Zynga and many oth-

ers before it, likely wouldn’t
have grown as popular with-
out the help of Facebook, the
world’s largest online social
network. Facebook said last
month that the number of its
users visiting Pinterest every
day grew by 60 percent after
it was integrated into the site
in January.

Investors include promi-
nent venture capital firm An-
dreessen Horowitz and
Jeremy Stoppelman, the
CEO of reviews site Yelp Inc.
Pinterest, which is based in
Palo Alto, Calif., is privately
held and does not disclose
how much money it is mak-
ing.

The site doesn’t have ad-
vertisements or a clear path
to profitability, but that’s
common with Internet com-
panies just starting out.
Facebook and Twitter didn’t
have ways of making money
either when they started.
Pinterest says on its website
that making money is a long-
term goal but not the imme-
diate priority. The company
and Silbermann did not re-
spond to multiple requests
for interviews.

Unlike other startups,
whose early users tend to be
men under 35, Internet
tracking firm comScore esti-
mates that 68 percent of Pin-
terest users are women, and
these women drive 85 per-
cent of the traffic on the site.
In other words, not only are
there more women on Pin-
terest but they are much
more active than men. More
than half the women on the
site are 35 or older.

Rebecca Lieb, an analyst
with the Altimeter Group,
believes part of the reason
that Pinterest’s early
adopters are less geeky than
usual is that there is, literally,
“nothing to adopt.” There’s
nothing to download and no
complex controls to master.
You simply log in and pin.

Then again, Pinterest may
just be a sign that technology
is not just for geeky guys any
more. After all, women
tweet, use smartphones,
blog and write code for web-
sites.
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It’s all about the Water!
The City of Danville and HDR will be sponsoring a public meeting to 
discuss the new water treatment plant and how it will affect every 
water customer. 

The meeting will address the need for updating the facility, the costs 
associated with the new construction and long-term planning for 
water production and sales by the City of Danville. There will also 
be a computer presentation of the conceptual design of the new 
plant.

If you live in, or you buy water from, the City of Danville, this is your 
opportunity to ask questions and to voice opinions and concerns 
about the project. 

When:  Tuesday, March 13. 2012
Where:  Danville City Hall

Time:  6:30 p.m.

For more information, please visit our website at 
www.danvilleky.org or visit HDRs website danvillewtp.com to 

see current progress on the water plant expansion.
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During Monday’s confi-
dential hearing, which
lasted more than an hour,
Peckler heard from Dr. Greg
Perri of the Kentucky Cor-
rectional Psychiatric Center
in LaGrange and Dr. Ed
Conner of Lexington, who
was brought in by McCol-
lough. Both men have eval-
uated Kelley. 

Peckler ruled six months
after the shootings that Kel-
ley was incompetent to
stand trial but ordered him
to be revaluated at a later
date to see if his injuries
were healing. A second

competency hearing was
held in December but not
completed because McCol-
lough asked Peckler for
more time, apparently be-
cause Perri testified that he
believed Kelley could stand
trial and the defense wanted
to have its own expert eval-
uate him.

Bottoms and McCollough
both said they could not dis-
cuss Monday’s hearing be-
cause competency hearings
are confidential by law. Both
said they expect Peckler to
issue his ruling before Kel-
ley’s next scheduled court
appearance on April 10.

Kelley walked into Mon-

day’s hearing under his own
power; in December, he was
in a wheelchair. McCollough
said her client is improving
physically but was unsure if
his mental faculties are get-
ting any stronger.

“He did remember my
last name this time,” she
said.

Kelley claims to have no
memory of events leading
up to the shootings, his al-
leged rampage at the Dacci
home  — Maryann Dacci
was shot several times and
Tazed but survived to call
911 — or shooting himself
outside Pattie A. Clay Hospi-
tal in Richmond. 

KELLEY, from A1

mittee was a very congenial
group.”

Hamlin asked commis-
sioners to keep the citizens
committee involved in the
city manager hiring process.
She said the members
would like to serve as hosts
to any city manager appli-
cants brought to Danville for
interviews.

“I like the idea of keeping
them involved in the
process,” Mayor Bernie
Hunstad said in response.

City commissioners, with
the exception of Kevin
Caudill who was absent due
to illness, went into an exec-

utive session and invited
Hamlin to join them for part
of that meeting.

e city manager position
became open in May, when
commissioners fired Paul
Stansbury in a 3-2 vote. 

Commissioners alleged
he failed to provide strong
and proactive leadership,
did not adequately man-
age the city’s cemeteries,
failed to instruct and
guide the commission in a
timely manner about the
expansion of the water
plant, and he did not fol-
low the city’s procurement
policy on at least two oc-
casions.

After a period of legal dis-

putes involving Stansbury,
Ron Scott became the in-
terim city manager in Au-
gust.

e city settled with
Stansbury for $116,000 and
agreed not to contest any
unemployment insurance
claims and also to give him
a letter of recommendation
for future jobs. A later city
audit conducted for the pe-
riod during which Stansbury
served showed no irregular-
ities.

e final hiring decision
is up to city commissioners.
Representatives of the Mer-
cer Group could not be
reached for comment as of
deadline today.

MANAGER, from A1
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Danville Mayor Bernie Hunstad, left, and City Commissioner J.H. Atkins listen during Monday’s commission
meeting. 

on each side street. In addi-
tion to potentially burying
some electrical lines, the
work would mean new
street lights, traffic lights,
pedestrian signals, outlets
for municipal service and
replacement of old ground
lights which have become a
safety concern. 

Interim City Manager
Ron Scott said the changes
could improve safety in the
area, a major selling point
regardless of the circum-
stances, but especially with

the town expecting thou-
sands of visitors and lots of
vehicle and pedestrian traf-
fic for the debate.

Scott said he and Coffey
made their appeal directly
to state officials, who ap-
peared to understand the
importance of timing for the
project.

“We are still hopeful we
could get word this week,”
Scott said.

e current streetscape
plan outlines downtown
projects that would be com-
pleted in segments, includ-
ing the ird Street project.

However, the additional
money could allow the city
to move forward with many
of the projects at the same
time. 

e work would be done
by a design-build process,
meaning the design phase
will be going on while parts
of the project are under con-
struction. Coffey said the re-
quest for proposals is
already drawn up and ready
to go.

“Once we find out, we
could probably proceed as
quickly as the commission
wants to,” Coffey said.

Clay Jackson/cjackson@amnews.com

Lighting on Main Street and side streets is one of the things that would be updated under a grant the city
of Danville has applied for.

MAIN STREET, from A1

Interest spikes in Pinterest,
notably from women

“It reminds me of my girlfriends 
in high school who’d cut stuff out 

of magazines and pin it up on a wall.
This is the Web-based, digital 
equivalent of that behavior.”

Steve Jones, 
University of Illinois professor
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A screen shot from Pinterest shows a page of women’s products. The
site’s popularity has exploded in recent weeks. Many women use the
sleek, photo-heavy Pinterest for fashion inspiration, wedding planning
and home design, or just to post photos of puppies. 


