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In 1797, Mammoth Cave’s main 
section was discovered by Robert 
Houchins.
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Shoe drive 
ends April 30

T he C ent r a l  Ba p -
tist Church shoe drive for 
Soles4Souls ends April 30. 
So far, more than 2,000 pairs 
have been collected.

A drop box is available at 
the church 24 hours a day, 
or you may call for free pick 
up of shoes. The numbers 
to call are 502-319-0903 or 
502-829-5013. Shoes for all 
ages, and shoes of all types 
are accepted, new and used. 
Soles4Souls is a nonprofi t or-
ganization that donates mil-
lions of pairs of shoes, new 
and used, annually to peo-
ple with needs all over the 
world. To learn more, go to 
Soles4Souls.org. 

The church is at 1958 
Highway 127, at the Frank-
lin County/Anderson Coun-
ty line.

Gospel 
extravaganza 
6 p.m. Sunday 
at KSU

The Kentucky State Uni-
versity Gospel Ensemble 2012 
spring gospel extravaganza, 
“Quest for Life,” begins at 6 
p.m. Sunday in Bradford Hall 
on the KSU campus. Admis-
sion is free. For more infor-
mation, call 597-6600.

The event features Speak 
Life Cincinnati, Total Grace 
Unity Choir Lexington and 
more special guests.

Health 
Department 
meets Monday

The Franklin County 
Health Department Board  is 
meeting in special session at 
6 p.m. in FCHD’s board con-
ference room, 100 Glenn’s 
Creek Road, Monday. 

The purpose of the meet-
ing is to provide an update of 
FCHD’s fi nancial status, in-
cluding a new funding for-
mula now used by the Ken-
tucky Department for Public 
Health.  There will also be a 
closed session to discuss per-
sonnel issues.

Final 
Wildfl ower 
Walk Sunday

The fi nal Wildfl ower Walk 
at Cove Spring Park for Spring 
2012 is Sunday at 2  p.m.  

The leisurely hike will 
be guided by a knowledge-
able, local naturalist and last 
around an hour. The pro-
gram is free and open to ev-
eryone.  Participants should 
dress for the weather. Sturdy 
shoes are a must and a water 
bottle is suggested.  Trails are 
of medium to moderate diffi -
culty with one hill. 

Participants should meet 
at the shelter at Cove Spring’s 
main park. For further infor-
mation, call Andrew at 502-
803-0764.

Hospice 
speaker at 
Senior Center 

Shellie Brown of Hospice 
of the Bluegrass will present 
a program on the services 
and opportunities available 
through Hospice April 27 at 
11 a.m. at the Senior Activity 
Center. Hospice of the Blue-
grass is a non-profi t organi-
zation that provides quality 
care to terminally ill patients 
and their families using a 
comprehensive spectrum 
of care, from palliative out-
patient services to in-home 
medical services to family 
and community support. 

BY KEVIN WHEATLEY
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Frankfort Plant Board 
cable customers will see 
a new $3.26 surcharge 
on their monthly bills af-
ter the Board of Directors 
approved a revised rate 
schedule for cable and 
broadband services.

But customers will also 
get three new channels in 
FPB’s classic cable lineup 
starting May 1: FX, MLB 
Network and MeTV.

FPB’s board voted 4-1 
Tuesday on the new rate 
schedule, which will take 
effect May 1. Director Pat 
Lynch was the lone dis-
senting vote, saying she 
had some questions about 
the process left unan-
swered.

Rates for most cable 
packages will increase, and 
the plant board will offer 
faster broadband packages 
that will increase rates for 
some and decrease them 
for others. 

The $3.26 surcharge 
represents the cost of re-
transmission consent 
agreements between FPB 
and major network affi li-
ates. FPB must renegotia-
tion those agreements ev-
ery three years, and this 
round produced cost in-
creases between 3 percent 
for WHAS, the ABC affi li-
ate in Louisville, and 4,500 
percent for WDKY, the Fox 
affi liate in Lexington.

Classic cable will in-
crease $2 to $41 per month. 
That bump covers rising 
programming costs and 
the two new channels, Ca-
ble Superintendent John 
Higginbotham said Thurs-
day. MeTV was packaged 
in the plant board’s agree-
ment with WLKY, the CBS 
affiliate in Louisville, he 
said.

“It’s built in to the rate 
increase that comes out 
on May 1,” Higginbotham 
said. “That’s why we are 
working really hard to im-
plement the new channels 
and put them out there the 
same day that the rate in-
crease takes effect.”

FPB will slightly reshuf-
fle its cable lineup with 
the new channels, he said. 
Customers should get a 
new lineup around May 1.

The plant board has not 
raised cable rates since 
2010. Though retransmis-
sion agreements, which 
cost about $2.3 million 
over the next three years, 
took effect at the begin-
ning of the year, FPB will 
not retroactively charge 
customers the $3.26 over 
the past four months, Hig-
ginbotham said.

Other changes in FPB 
cable rates include a $3.26 

decrease in limited cable 
customers, a $1 increase for 
preferred cable, $2.50 more 
for HBO, $1 more for other 
premium movie channels, 
and a $3 decrease for the 
high definition plus pack-
age.

FPB saw cable program-
ming costs jump 12 percent 
overall, and the rate increas-
es amount to a 5.1 percent 
hike overall, Higginbotham 
said. For broadband Inter-
net, FPB will offer speeds of 
1 MB, 5 MB, 15 MB and 25 
MB for residential and busi-
ness services. 

Shifting residential cus-

tomers from current speeds 
will produce a $2 increase 
for those on the plant board’s 
2 MB plan, but those with 
4 MB Internet will see a $3 
break in their monthly bill. 
Customers with 8 MB and 20 
MB will also see their broad-
band bills stay the same 
when speeds increase to 15 
MB and 25 MB.

FPB will also improve up-
load speeds for broadband 
customers, Higginbotham 
said.

The plant board will also 
rent DOCSIS 3.0 modems 
for $3 per month and wire-
less routers for an additional 

$2 monthly starting in late 
spring, early summer, simi-
lar to leasing a set-top cable 
box, he said.

DOCSIS 3.0 modems can 
handle speeds up to 100 
MB, according to Higginbo-
tham.

“We’ll put the latest and 
greatest device we can get in 
the house,” he said.

While increasing cable 
rates is never popular, only 
a few residents attended a 
public hearing on the mat-
ter earlier this month. Their 
questions focused more on 
the retransmission con-
sent agreement process it-

self and options to mitigate 
costly fees rather than the 
proposed rate schedule.

Higginbotham said FPB 
has better educated the pub-
lic on the retransmission 
process. As a result, custom-
ers likely understand that 
the plant board must keep 
up with rising programming 
costs while trying to main-
tain low rates, Public Infor-
mation Coordinator Glenn 
Waldrop said.

“We’ve really done a lot to 
try and educate our custom-
ers on the process and the 
cause and effect,” Higginbo-
tham said.

3 new channels, $3 surcharge for FPB customers

COURTESY FRANKFORT PLANT BOARD

This Frankfort Plant Board plans to send out this updated cable channel list by May 1.

BY BRUCE SCHREINER
ASSOCIATED PRESS

LOUISVILLE, Ky. — Taco 
Bell’s new take on the taco, 
featuring orange Doritos 
dust, has helped put the siz-
zle back in its U.S. sales af-
ter a nearly yearlong slump 
stemming from a short-
lived lawsuit that caused the 
chain some queasiness.

Sales at Taco Bell stores 
open at least a year — an 
indicator of a restaurant 
chain’s health — rose 6 per-
cent for the first quarter. 
Its parent company, Yum 
Brands Inc., on Thursday 
predicted even more robust 
sales gains for the Mexican-
style chain in the current 
quarter.

Yum Chief Financial Of-
fi cer Rick Carucci predict-
ed sales growth in the high 
single digits or low double 

digits.
Taco Bell’s introduc-

tion of Doritos Locos Ta-
cos in early March has been 
“enormously successful,” 
Carucci told industry ana-
lysts Thursday, one day after 
Yum reported sharply high-
er fi rst-quarter earnings on 
the strength of robust over-
seas sales and a rebound in 
the overall company’s U.S. 
performance.

Rollout of tacos that 
use shells made of Nacho 
Cheese Doritos came late 
in the fi rst quarter, so their 
full impact will be felt in the 
current quarter. Taco Bell 
expects to introduce Cool 
Ranch fl avored shells later 
in the year.

Louisville-based Yum al-
so owns KFC and Pizza Hut, 
which also had sales gains 
at established stores in the 
first quarter. Yum’s first-

quarter operating profi t in 
the U.S. jumped by 27 per-
cent.

Taco Bell accounts for 
about 60 percent of U.S. 
profi t for Yum, so its slump 
had put a dent in the com-
pany’s performance. It was 
knocked on its heels by the 
bad publicity generated 
by a lawsuit early last year 
that alleged the meat fill-
ing served at its restaurants 
didn’t have enough beef to 
be called that. Taco Bell de-
nounced the claim as false 
and spent millions to de-
fend its fi lling and shore up 
its image.

The suit was dropped 
about three months after it 
was fi led by an Alabama law 
fi rm. But the chain’s sales 
faltered for months after-
ward.

Now, the California-
based chain known for its 

hip advertising and late-
night snacking aimed at 
young men seems to have 
its mojo back.

It’s expanding its menu 
and entering the highly 
competitive breakfast busi-
ness.

Taco Bell introduced its 
breakfast menu early this 
year at about 800 restau-
rants, mostly in the west-
ern U.S. It plans to expand 
breakfast to 200 more stores 
in the second half of 2012, 
Yum Chairman and CEO 
David C. Novak said Thurs-
day. 

The chain has said pre-
viously that if the launch 
goes well, it hopes to begin 
selling breakfast burritos 
and hash browns at its more 
than 5,600 locations nation-
wide by 2014.

The chain also is testing 
a Cantina Bell line of more 

upscale foods created by ce-
lebrity chef Lorena Garcia.

“We’re looking to broad-
en the appeal of the brand,” 
Novak said. “We think this is 
going to extend the breadth 
of the appeal of the brand, 
make us more mainstream 
with both male and female 
target audiences.”

The long-term strategy, 
he said, is to expand Taco 
Bell’s reach in the U.S. and 
raise the number of U.S. res-
taurants to 8,000, he said.

“We think we can be a 
signifi cant new unit devel-
oper in the United States as 
we improve our unit eco-
nomics,” he said.

Meanwhile, Yum contin-
ued its fast-paced interna-
tional expansion in the fi rst 
quarter, adding 297 new res-
taurants. It opened 168 in its 
key China market, a record 
for the quarter.

Doritos tacos put sizzle in Taco Bell’s U.S. sales


