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PROJECT GRADUATION’S
COW PASTURECOW PASTURE

BINGO!!BINGO!!

SATURDAY, April 28, 2012
1 TICKET FOR A

DONATION OF $5.00

See a senior from
CCHS, HCA, HHS or UHA

for donation/ticket.

$1,000
Cash Prize

You don’t have to be present to win!!
Cash and merchandise donations

are welcome as well!
For more info, call Diane Pyle,

Project Graduation Coordinator 887-7053
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MADISON, Wis. (AP) — About the
only thing Kevin Flynn enjoys more
than drinking his home-brewed beer is
sharing it with fellow beer club mem-
bers at festivals and tasting competi-
tions. So Flynn and his buddies were
shocked to discover that Wisconsin law
prohibits sharing homemade suds any-
where outside the brewer’s home.

The law could “pretty much be the end
of  competitions in Wisconsin,” he
lamented. “At least legal ones.”

An explosion of  interest in home
brewing is forcing lawmakers across the
country to review long-forgotten alcohol
laws, some of  which date back to Prohi-
bition. Although the old rules have
rarely been enforced, beer enthusiasts
fear they could criminalize the rapidly
growing hobby and kill scores of  annual
tasting events that bring tourists to
small towns and cities.

In Wisconsin, Flynn and other home
brewers may soon be off  the hook. The
state Legislature last week passed a bill
to allow them to transport homemade
beer and wine and to share it with other
adults. Brewers will still not be permit-
ted to sell anything they make, and they
will remain exempt from permit re-
quirements and taxes.

The proposal now heads to Gov. Scott
Walker, who plans to sign it into law.

At least 17 states have ambiguous laws
on whether home brewers can transport
beer or wine outside the home, accord-
ing to the American Homebrewers As-
sociation in Boulder, Colo.

The patchwork of  rules can be frus-
trating for hobbyists who would prefer
to spend their time exchanging recipes
for pale ale or rhapsodizing about dif-
ferent varieties of  hops, barley and
yeast.

Some states — including Georgia and
South Carolina — have restrictions sim-
ilar to Wisconsin’s. In Kansas and Min-
nesota, home brewers can only make
beverages for themselves or family
members. Other states permit home-
made beer and wine to be consumed by
guests, too, as in Arizona, Hawaii, Idaho
and Illinois.

A few states have been slow to accom-

modate the trend. Utah just legalized
home brewing in 2009, and Oklahoma
followed in 2010. Mississippi and Ala-
bama are the only states that still forbid
it.

Dan Grady of  the Wisconsin Home-
brewers Alliance, who led the legislative
effort to revise Wisconsin’s law, said
beer-makers need to be watchful in case
states try to use the issue to generate
money for their tight budgets.

“States are under enormous pressure.
It’s a revenue issue,” he said. “Every-
thing is on the table these days.”

Gary Glass, director of  the home
brewers association, said it’s a balanc-
ing act when considering whether to
pursue a change in the law.

“The question becomes, at what point
does a home brewing community want
to take on having the law changed if  it’s
not really having an impact to what

they’re doing?”
Glass, who organizes the group’s pop-

ular national conference, said he’s had
trouble securing a venue in states with
vague home brewing laws. The confer-
ence, which changes its location annu-
ally, brings in $500,000 to local
economies.

A grassroots reform effort succeeded
last year in Oregon, where the law had
been similar to Wisconsin’s. Glass, who
helped draft Wisconsin’s bill, said the
legislation’s demise would have set a bad
precedent for home brewing.

“In this economy, you’re stifling an in-
dustry that’s growing,” he said. “It
sounds like a bad move.”

More than ever, people with little or no
experience brewing beer or other fer-
mented beverages are investing in kits
and ingredients to make their own. The
hobby has expanded into a vibrant beer
culture, with brewers freely sharing
their concoctions among neighbors and
friends and in clubs and competitions.

Last year, there were 411 beer compe-
titions sanctioned by the home brewers
association and the Beer Judge Certifi-
cation Program. That’s up from fewer
than 100 in the early 1990s.

“Back in the day, everybody thought
home brewing would just be what your
grandfather would do,” said Jason Hein-
del, president of  the Beer Barons of  Mil-
waukee Cooperative.

Home brewing has also helped invig-
orate the booming craft brewing indus-
try. And it’s generated a cottage industry
of  its own. An annual survey of  brewing
supply shops around the country
showed an increase in sales for beginner
brewing kits, according to the home
brewing association.

Home brewing was illegal in the
United States until 1978, when the fed-
eral government lifted Prohibition-era
restrictions on making alcohol in the
home. The revised law allowed home-
made beer and wine to be offered at tast-
ing competitions but also left most
alcohol regulations up to individual
states. So many states have their own
home-brewing rules that supersede fed-
eral policies.

Home beer brewers seek changes to alcohol laws
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In this September 2011 photo, Amber Hill (left) and her father, Howard Hill, wait to sample another beer
at the annual Great Lakes Brew Fest at the Racine Zoo in Racine, Wis. An explosion of interest in home beer
brewing is forcing lawmakers across the country to review long-forgotten alcohol laws, some of which
date back to Prohibition.

MIAMI (AP) — Alaska is
a hot destination again and
river voyages are enjoying
a boost in popularity this
year as the cruise industry
works on luring back po-
tential first-time passen-
gers put off  by the Costa
Concordia tragedy.

The Concordia accident,
in which 32 people died
when the ship ran aground
off  the Italian coast in Jan-
uary, has been an overarch-
ing story in the cruise
world so far this year. The
Costa line is owned by Car-
nival Corp., the largest
cruise operator in the
world, which was forced to
cut its 2012 profit forecasts
nearly in half  after the ac-
cident. It’s also churned up
an industry-wide wave of
despair.

“What’s new is the impact
of  the Costa Concordia
tragedy on absolutely every
corner of  cruising I can
think of  for the time being,”
said CruiseCritic.com edi-
tor-in-chief Carolyn
Spencer Brown. “That’s not
something we certainly
want to write about or
cover or hear about — but
the trend as a result of  that
is the emphasis on safety
and security.”

Cruise industry officials
and travel agents say peo-
ple who have cruised be-
fore and understand how
safe it is won’t be affected
as much by Concordia as
potential first-time passen-
gers scared away by pic-
tures of  the hulking vessel
lying on its side in the
water. Still, that’s likely to
slow growth in a year in
which the industry was ex-
pected to further recover
from the recession amid
the debut of  innovative

ships designed to snag
first-timers and families.

“There’s no magic bul-
let,” said Christine Duffy,
president of  the Cruise
Lines International Asso-
ciation, an industry group
that represents 26 major
lines. “We have to make
sure people have the right
information, have access to
data on our safety record ...
and all the questions that
have been raised as a result
of  the Concordia. That al-
lows for the travel agents
and our brands to do the
marketing that they do and
bring people on board their
ships.”

Here are some details on
what’s new in bookings,
launchings and other
cruise trends for the com-
ing year:

BOOKING TRENDS:
Even with the loss of  po-
tential first-time cruisers,
around 17.2 million passen-
gers are expected to take a
cruise this year — up 5 per-
cent from 2011, according
to the Cruise Lines Inter-
national Association. In-
ternational business is up:
Two years ago about a
third of  the passengers
came from North America,
now it’s about 68 percent.
There is definite room for
growth, as the trade indus-
try’s surveys show that
about only about 3 percent
of  people in the United
States have ever been on a
cruise. That’s why getting
first-timers on board is so
important. The Caribbean
is again expected to be the
leading destination.

RIVER CRUISING:
River cruises in Europe
and the United States are
expected to gain passen-
gers in 2012. Avalon Water-

ways is adding three new
ships (carrying 166, 128 and
32 passengers) for Euro-
pean river cruises, and
closer to home two ships
will traverse the mighty
Mississippi. The 436-pas-
senger American Queen,
the largest steamboat in
the world, was bought by
the Great American Steam-
boat Co. and got a $6 mil-
lion retrofitting. It will be
relaunched next month,
featuring a new interior
and two top-deck dining
venues. In August comes
the launching of  the brand
new 150-passenger Queen
of  the Mississippi by
American Cruise Lines.
Spencer Brown said it’s the
first new build for Big
Muddy cruises in 15 years.

“It’s been moving this
way, but all of  sudden,
river cruising is hotter
than hot,” she said. “And
people like it because they
feel like ‘we’re still on a
ship but we’re within sight
of  land and it’s easy to get
on and off.’ And they’re
smaller. Europe and the
Midwest are really hot
right now.”

ALASKA: The 49th state
is expected to be bigger
than ever as cruise desti-
nation this year. The state
“head tax” for cruise pas-
sengers led some lines to
reduce their Alaska itiner-
aries in recent years, but
since it was rolled back in
2010 the ships have re-
turned. Plus, higher air-
fares to Europe this year
have more people looking
at an Alaska cruise as an
alternative vacation. The
Disney Wonder sailing to
Alaska from Seattle this
year helps put it on the
radar for more families.
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This 2011 image provided by Disney Cruise Line shows the Disney Wonder ship in Tracy Arm, Alaska. Disney
Wonder returns to Alaska for its second season this year, part of a trend in the cruise industry of more cruises
heading to the 49th state.

Alaska, river cruising top 2012 cruise trends

LOS ANGELES (AP) — Hilary Duff
is a new mom.

The 24-year-old actress announced
the birth of  her son on her website and
Twitter feed Thursday.

Duff  writes that she and husband
Mike Comrie welcomed son Luca Cruz
Comrie on Tuesday night. He weighed
in at 7 pounds, 6 ounces and is the first
child for the couple, who married in
2010.

Duff  says she and Comrie “feel like
the luckiest parents in the world.”

Duff  gained fame as the star of  Dis-
ney’s “Lizzie McGuire” and more re-
cently had a recurring role on “Gossip
Girl.”

Comrie retired as a professional
hockey player earlier this year. The 31-
year-old most recently played with the
Pittsburgh Penguins.
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In this 2011 photo, actress Hilary Duff (right) and
her husband, Mike Comrie, arrive at an Evening of
“Southern Style” presented by The St. Bernard
Project and the Spears Family in Beverly Hills, Calif. 

It’s a boy for Hilary Duff and Mike Comrie


