
NEW YORK (AP) — Amanda
Knox’s former boyfriend will be
the first to tell about the Italian
murder case that made them
famous worldwide.

Raffaele Sollecito, 27, has a
deal with Simon & Schuster’s
Gallery Books for a book sched-
uled to come out this fall. Knox’s
memoir is due next year.

The publisher said Thursday
that “Presumed Guilty: My Jour-
ney to Hell and Back with Aman-
da Knox” would cover his rela-
tionship with the American
exchange student, their arrests and
imprisonment in Italy over the
death of Knox’s roommate, and
their eventual release last fall after
the convictions were overturned.

“Sollecito was an unwilling
participant in a case that riveted
the world. The Italian media con-
victed the young couple before
any evidence had even been
heard,” Gallery said. “Over and
over, Sollecito came under pres-
sure to change his testimony and
get himself off the hook, but he
refused to betray Amanda and he
refused to lie.

“In ‘Presumed Guilty,’ Sol-
lecito will finally tell his side of
the story – from his first meeting
with Amanda Knox, to his arrest,
prison time, subsequent release,
and current relationship with the

woman he stood by through the
worst ordeal of both their lives.”

Financial terms weren’t dis-
closed. Last month, Knox agreed
to terms with HarperCollins on a
$4 million deal.

Knox and Sollecito were origi-
nally found guilty for the 2007
murder of Meredith Kercher, a
British student who shared an
apartment with Knox in Perugia.
They were sentenced to 26 years
and 25 years in prison, respective-
ly. But an appeals court ruled in
2011 that the evidence didn’t hold
up. Knox returned home to Seat-
tle; Sollecito lives in Italy.

By SCOTT MAYEROWITZ
The Associated Press

BETHESDA, Md. – Bill Mar-
riott has revolutionized the hotel
business in the past four decades.

As CEO of the company that
bears his family’s name, Marriott
led the industry in opening hotels
next door to highway exits and
suburban office parks.

He was also a pioneer in cater-
ing to niche markets. In 1983, he
launched Courtyard, a chain for
cost-conscious business travelers.
Today, Marriott has 18 brands,
including Fairfield Inn for budget
travelers and Ritz-Carlton for the
luxury set.

But perhaps
Marriott’s biggest
innovation was his
decision to trans-
form the company
into one that man-
ages – but does not
own – its proper-
ties. That left the
company a steady
stream of revenue
but little exposure
to fluctuating real
estate values and
vacancy rates.

Marriott turns 80
on March 25 and
plans to step down as CEO at the
end of the month. But this is no
ordinary retirement.

He’ll remain chairman of Mar-
riott’s board of directors and will
have considerable power over the
company through his 10 percent
equity stake, which is worth $1.2
billion.

Marriott will spend more time
on vacation, yet he plans to work
45 to 50 hours a week when home
in Maryland, where the company
is based. “My wife said she mar-
ried me for better or worse, but
not for lunch,” he said.

Marriott International traces its
roots to 1927, when John Willard
Marriott and Alice Sheets Marriott
opened a nine-stool root beer stand
in Washington, D.C. It grew into a
popular restaurant chain called
Hot Shoppes. Over time, the com-
pany expanded. It got into airline
catering, the cruise ship business
and took over the Big Boy and
Roy Rogers restaurant chains.

In 1957, the couple opened
their first hotel – the Twin Bridges
Motor Hotel in Arlington, Va. But
it was their son, Bill, who trans-
formed the company into a global
hotel giant. Today there are 3,718
Marriott hotels in 73 countries.
The company’s other businesses
have been sold.

Marriott visits more than 250 of
the company’s hotels annually,
inspecting rooms, kitchens and
banquet halls. He also takes note
of how employees interact: do
managers need to look at employ-
ee name tags to tell who they are?

There is often evidence during
these visits of last-minute touch
ups to impress the boss. That is
why Marriott always carries some
paint remover.

“They know I’m coming,” he
says. “They paint everything they
can get their hands on.”

Marriott sat down with The
Associated Press in his office and
discussed the need for more light
in hotel bathrooms, what Mitt
Romney needs to do to win the
presidency and why it is time to
remove pornography from hotel

rooms. Below are excerpts, edited
for length and clarity.

Q:  Your first job was at one of
your family’s Hot Shoppes while
a student at the University of
Utah. What was that like?

A: That was my first real expo-
sure to the business. I worked the
grill, cooking hamburgers. I
worked the deep-fat fryer, cook-
ing French fries. I learned that I
liked the pace of the business. I
was excited about the fact that we
were always busy.

Q:  You then spent two years in
the Navy. You had a disagreement
with some longtime Navy chefs

you were supervis-
ing regarding meat-
loaf. What did that
teach you?

A: I gave them a
recipe and said,
‘You’re making
lousy meatloaf.
Make some good
meatloaf.’ They
wouldn’t do it. If I
had gone to them
and said, ‘How can
we make better
meatloaf?’ I would
have been more
successful.

Q: Your father
didn’t want to expand the hotel
business. But you convinced him
to build other hotels and let you
run the operation. How did you do
that?

A: We started out with one
hotel and it wasn’t doing well, so
I asked my dad if he’d let me take
over the supervision. He liked
hotels. He did not like debt and it
was very hard to convince him
that if we wanted to have a hotel
chain, we couldn’t do it without
somebody else’s money.

Q: Do you ever regret the deci-
sion to take the company public?

A: No. I’ve thought about that a
lot. We would not have been able
to grow the company if we had
kept it private. The family just
couldn’t have tolerated the
amount of debt that would take.

Q: Today, the company has
$2.2 billion in debt. Does that ever
worry you?

A: No, because we get over $1
billion a year in cash. If the econ-
omy tanked, (the) cash flow is
pretty stable. Most of it’s coming
from management fees and that
comes off the top.

Q: Republican presidential can-
didate Willard Mitt Romney was
named after your father, J. Willard
Marriott. He sat twice on the Mar-
riott board and your family has
made significant contributions to
his campaign. What’s his biggest
obstacle to becoming president?

A: His message is too compli-
cated. He says: I have a 59-point
economic policy. My response:
People aren’t going to listen to 59
points. They want 9-9-9. And he
says: Well, I don’t want 9-9-9. I
said: I know but you really need to
simplify your message and repeat
it, repeat it, repeat it and don’t
wander off.

Q: How important should a
candidate’s religion be?

A: It’s important that the candi-
date be a person of strong moral
character. They should be true to
their beliefs, whether it’s Protes-
tant, born-again, Mormon, Jew-
ish. There should be separation
from church and state. When John

F. Kennedy was running, they did-
n’t want the pope to tell Kennedy
what to do. We don’t want the
president of the Mormon church
telling Romney what to do. If he’s
president, he won’t. The church is
totally hands-off, politically. We
want the country to understand
that a Mormon in the White
House is going to be just as effec-
tive as anybody else.

Q: You are a very active mem-
ber of The Church of Jesus Christ
of Latter-day Saints. How do you
balance your religious beliefs with
some of the desires of your guests?

A: I’ve always been concerned
about (pornographic) movies in
rooms. In the next three or four
years, we won’t have any more of
those. That’s something we’ve
had a real problem with because
the church is very, very opposed
to pornography, as it should be,
and we are for families. But the
owners of our hotels were making
a lot of money. In fact, the only
movies that make any money are
pornography.

Q: What led to that decision?
A: It was the right thing to do.

The other side of it is if they want
that stuff, they can get on the com-
puter. So, the demand for them
has gone way down. It was a good
time to exit.

Q: What do you look for when
touring a Marriott hotel?

A: Happy employees. I look to
make sure that the hotel’s proper-
ly maintained, that it’s clean.
Every now and then I’ll taste the
food.

Q: What’s your biggest com-
plaint while staying at a hotel?

A: I want a quiet room.
Q: What are hotels going to

look like in five years?
A: Bathrooms are going to

open more into the rooms because
people want light. We’re thinking
of a glass wall. You could flip a
switch and the glass becomes
opaque; flip the switch it goes
clear. We’re going to full floor-to-
ceiling windows wherever we can
so when you pull the curtains
back, you just don’t look through
a small window. You’ll see the
whole world.

Q: Did Marriott miss out on
catering to younger, affluent travel-
ers seeking boutique-style hotels?

A: Oh, yeah, we definitely did.
That’s why we’ve got $800 mil-
lion to launch the Edition brand.
That’s the next great opportunity.
We didn’t miss the window. We’re
just slow getting there.

Q: Arne Sorenson will be the
third CEO in the company’s 85-
year-history and the first one not
named Marriott. How does it feel
to turn over the reins to somebody
outside your family?

A: He came to work here 15
years ago and he’s done every-
thing. He’s a very good person, a
great family guy and very capa-
ble. He understands the culture,
accepts it and buys into it.

Q: What is that culture?
A: It’s very important that our

employees feel good about the
job, feel good about the boss and
feel good about the company.

Q: Do you think there’ll ever be
a day where one of your children
or grandchildren takes over as
CEO?

A: We’ll let Arne run the thing
for a while before I go down that
road, but I would hope some time,
maybe, they would be.
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 Announcement policies
 Engagement, wedding and 

 anniversary information 
 submitted to the Daily News 
 must be accompanied by the 
 signature, address and telephone 
 number of a family member, 
 and will be edited to conform to 
 the newspaper’s format and 
 style. 

 Forms for engagement, 
 wedding and anniversary 
 announcements are available at 
 the Daily News office and must 
 be used. Announcements are 
 not accepted by telephone; mail 
 to Announcements, Daily 
 News, P.O. Box 90012, 
 Bowling Green, KY 42102-
 9012; e-mail 
 dnews@bgdailynews.com or 
 submit them to the newsroom at 
 813 College St.

 Deadline is noon Wednesday 
 for publications in the following 
 Sunday’s paper.

 There is a $5 photo 
 processing fee with all 
 announcements. Otherwise, 
 there is no charge. All 
 photographs must be accurately 
 identified on the back with the 
 name of the person and return 
 address. Professional photos 
 with plain backgrounds re-
 produce best. Snapshots are also 
 accepted, although the Daily 
 News reserves the right to 
 refuse any photograph based on 
 quality and suitability. 
 Photographs may be picked up 

 at the front desk the Monday 
 after they appear; the newspaper 
 cannot guarantee their return.
 Engagements

 Engagement announcements 
 may be submitted any time prior 
 to the wedding as long as a 
 general wedding date has been 
 set. Announcements will be run 
 only once.
 Weddings

 Wedding announcements 
 should be submitted shortly 
 before or after the day of the 
 ceremony. 
 Anniversaries

 Pictures with 25th and 50th 
 and over wedding anniversaries 
 will be printed without charge.
 Neighbors

 Most honors, awards, out-of-
 town births, scholarships and 
 other similar items of interest are 
 published in appropriate sections 
 as space permits. Items of 
 special interest may be published 
 as separate articles with pictures. 
 Submit items by mail to 
 Neighbors, Daily News, P.O. 
 Box 90012, Bowling Green,  KY 
 42102-9012
 Around Town

 Entertainment events, 
 programs and meeting times for 
 area organizations will be listed 
 in the Around Town section in 
 the Thursday Daily News. 
 Deadline to submit an item for 
 the Thursday edition is 4 p.m. 
 Tuesday.

Marriott reflects on career at hotel giant

AP photos
Top: A photo provided by Marriott International Inc. shows the swim-
ming pool at the Twin Bridges Marriott in Arlington Va. In 1957, John
Willard Marriott and Alice Sheets Marriott opened their first hotel – the
Twin Bridges Motor Hotel in Arlington. But it was their son, Bill Mar-
riott, who transformed the company into a global hotel giant. Above:
Bill Marriott poses for a photo.
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spend more time

on vacation,
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Amanda Knox’s former boyfriend scores book deal


