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Glamour camping a great way to go
Campsites add amenities to attract traveling families including playgrounds, ziplines

AP/Jose Luis MAgAnA

The Thomas Jefferson Memorial is seen through cherry tree 
branches during the Cherry Blossom festival at the Tidal Basin 
in Washington D.C. in 2011. This year’s blooms will be at their 
height March 24-31.

By Hugo Martin
Los AngeLes Times

LOS ANGELES – At a 
wooded campsite in Santa 
Paula, north of Los Angeles, 
vacationers, stray deer and 
even peacocks must share 
the tree-shaded property 
with tractors, backhoes and 
stacks of lumber.

Work is in full swing to 
transform the 76-acre Ven-
tura Ranch Kampgrounds 
of America site into one of a 
fast-growing breed of afford-
able outdoor destinations or 
resort campgrounds.

Workers have already 
added new lodges and up-
scale tepees and installed 
two 800-foot-long zip lines. 
Construction has begun on a 
pool and water slides to open 
by this summer. A backhoe is 
moving dirt for a new play-
ground area, and the park 
owner has plans for four tree-
houses near the banks of the 
Santa Paula Creek.

“It’s kind of a new ver-
sion of camping,” Kamp-
grounds of America camp-
site guest Desiree Dennis 
said as her four children 
took turns strapping on har-
nesses, hooking themselves 
to pulleys and flying down-
hill along zip-line cables 
stretched between two el-
evated platforms. “It brings 
families together.”

Zip lines, swimming pools 
and other campground ex-
tras typify changes under-
way across the nation at 
Kampgrounds of America, 
or KOA, the nation’s largest 
private network of camp-
grounds, which is celebrat-
ing its 50th anniversary this 
year. Instead of offering rest 
stops on the way to vacation 
destinations, KOA wants to 
add enough activities to con-
vert its modest overnight 
campgrounds into final des-
tinations for traveling fami-
lies.

“Campgrounds are in-
deed a resort destination,” 
said KOA’s chief executive, 
James Rogers.

KOA’s 488 independently 
owned campgrounds in the 
U.S. and Canada are increas-
ingly offering such amenities 
as wireless Internet access, 
cable television hookups and 
prefabricated cabins, most 
equipped with refrigerators, 
microwave ovens and flat-
screen televisions. Many al-
so have swimming pools, bi-
cycle rental stations, arcades 
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A “glamour tent” is part of the “glamping” experience at ventura ranch, a KoA campground in santa Paula, Calif.
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Mike and Casey venning of napa, Calif., relax in front of their 
Monaco motor coach at ventura ranch in February.
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WASHINGTON – Wash-
ington, D.C.’s 100-year-old 
tradition of arboreal glory 
will hit peak bloom between 
March 24 and March 31.

That’s the date the Na-
tional Park Service has giv-
en for the annual cherry 
blossom display to be at its 
height.

This is a centennial year 
for the trees. The first set ar-
rived in 1910 but had to be 

destroyed because of pests. 
The second set, 3,020 trees of 
various varieties, are plant-
ed around the White House 
and the Tidal Basin.

On March 27, 1912, two 
Yoshino trees were planted 
in a small ceremony by first 
lady Helen Taft and the Japa-
nese Ambassador’s wife, Vis-
countess Chinda. According 
to the Park Service, these 
original trees still stand.

For the centennial year, 
the National Cherry Blossom 
Festival has produced a spe-
cial poster by renowned art-
ist Peter Max, a silver blos-
som necklace, black long-
sleeved tee shirts decorated 
with the five different sorts 

of blossoms, and “Cher-
ry Blossoms: The Official 
Book of the National Cherry 
Blossom Festival.” Both Ja-
pan and the U.S. have cre-
ated commemorative postal 
stamps.

Events include the Na-
tional Cherry Blossom Pa-
rade on April 14.

The opening ceremonies 
of the festival are March 25, 
but it runs five weeks, from 
March 20 to April 27, Nation-
al Arbor Day.

Among the events be-
ing planned in Washington 
celebrating the “sakura,” or 
cherry blossom, are:

The Arthur M. Sack-
ler Gallery, one of the two 

D.C.’s cherry blossom tree tradition turns 100
Smithsonian museums of 
Asian art, has a rare exhibit of 
the complete set of “Hokusai: 
Thirty-six Views of Mount 
Fuji” wood block prints. The 
46 prints – 10 were added to 
the initial set – has been bor-
rowed from seven museums 
and two private collections. 
It opens March 24 and ends 
June 17.

The National Gallery 
of Art will have “Colorful 
Realm: Japanese Bird-and-
Flower Paintings” by Ito 
Jakuchu. For the first time all 
30 scrolls will be on exhibit 
for only a month, March 30 
to April 29. They are being 
lent by the Japanese Imperial 
Household.

There are two exhibits 
at the National Geograph-
ic Society. One is the Japa-
nese “Samurai: The Warrior 
Transformed” and the other 
focuses on Eliza R. Scidmore, 
who helped raise money to 
buy the trees and have them 
brought to America.

The Japanese Information 
Society has “Serenity in Silk,” 
a display of 30 works of Jap-
anese embroidery including 
cherry blossoms.

The Library of Congress 
has “Sakura: Cherry Blos-
soms as Living Symbols of 
Friendship.” The show ex-
hibits photographs, wood 
block prints and even politi-

cal cartoons from their col-

lections.

The “Blossom Kite Festi-

val” will be on the National 

Mall on March 31.

and miniature golf courses.
“The world wants to get 

outdoors,” Rogers said. “At 
the end of the day, they al-
so want a hot shower and a 
clean bed and a cold beer.”

These upgrades are most 
prominent in California, 
a state with 36 KOA camp-
grounds, the most in the na-
tion.

It makes good business 
sense. Although KOA’s over-
all guest bookings dropped 
2 percent to 14.4 million in 
2011 compared with the pre-
vious year, KOA officials say 
reservations for the camp-
grounds’ furnished cabins 

jumped nearly 20 percent in 
the same period.

KOA is a private company 
and would not disclose its 
annual revenue, but a Dunn 
& Bradstreet report estimat-
ed that the company, based 
in Billings, Mont., generated 
nearly $40 million in sales in 
2011.

The move to install more 
cabins, tepees and treehous-
es, said Rogers, helps KOA 
serve those guests who don’t 
want to sleep in a cold tent 
but can’t afford a $50,000 
recreational vehicle. RV sales 
dropped dramatically na-
tionwide during the reces-

mini-fridges, queen beds 
and sofa futons. Near the du-
al zip lines, he also installed 
a rock wall for climbing and a 
30-foot-by-60-foot inflatable 
jumping pillow, similar to a 
trampoline.

Tent sites rent for about 
$36 per night, but furnished 
tepees that can sleep up 
to six go for $79 per night. 
Small cabins that sleep up 
to four people rent for $149 
per night. But more luxuri-
ous lodges that sleep up to 
six people and are equipped 
with refrigerators, micro-
waves, stoves and flat-screen 
televisions cost $179 a night.

Cory hopes to build four 
treehouses on stilts near the 
banks of the creek this year, 
with 10 more treehouses to 
follow.

“I think the people want 
the comforts of home,” he 
said.

Each year, the amenities 
offered at KOA campsites be-
come more contemporary.

Cavco Industries, a Phoe-
nix manufacturer of facto-
ry-built homes that builds 
and installs cabins for KOA 
camps and other camp-
grounds, has been adding 
amenities such as showers 
and cooktops to the cabins. 
This year, Cavco plans to 
add USB ports in the cabins 
to let guests recharge smart-
phones and other portable 
devices.

“The USB ports are a big 
item,” said Tim Gage, a vice 
president at Cavco.

Julie McClurge, a KOA 
campsite regular from Del 
Mar, Calif., appreciates such 
extras.

McClurge grew up camp-
ing in tents, but now that 
she’s a grandmother she said 
she prefers the comforts of a 
KOA cabin.

During the New Year’s 
weekend, McClurge stayed 
with her husband, five chil-
dren and two grandchildren 
at adjoining cabins at the 
Santa Paula KOA.

“We love those lodges,” 
she said. “It still feels like 
you’re camping but you have 
all the amenities of home.”

During the trip, the chil-
dren played on the zip lines, 
the rock climbing wall and 
the jumping pillow while she 
and her husband barbecued 
outdoors and took hikes 
along the creek, she said. 
“It’s stunningly gorgeous out 
there.”

sion but began to rebound in 
2010 and 2011, according to 
industry reports.

KOA is not the only camp-
ground franchise to pursue 
this market. KOA’s top com-
petitor, Leisure Systems Inc. 
of Milford, Ohio, the fran-
chiser of Yogi Bear’s Jelly-
stone Parks, has been in-
stalling furnished cabins at a 
rapid pace at its 78 franchise 
campgrounds.

“The lodges are very pop-
ular,” said Michele Wisher, 
a spokeswoman for Leisure 
Systems. “That is what books 
up.”

A nationwide survey co-
sponsored by KOA last year 
found that 42.3 million peo-
ple over age 6, or 15 percent 
of Americans, regularly go 
camping, either in tents or 
recreational vehicles.

“That’s a big universe of 
people who are not going 
camping,” said Jeff Crider, a 
spokesman for the National 
Assn. of RV Parks and Camp-
grounds. “That is why KOA 
and Jellystone are investing 
in cabins, yurts and tepees. 
It’s to get them into their 
campsites.”

KOA was launched in 
1962 when its founder, Da-
vid Drum, noticed a caravan 
of cars driving past his cot-

tonwood-shaded property 
in Billings headed for the Se-
attle World’s Fair. He quickly 
converted his property into a 
campground with showers, 
restrooms and a small store 
and charged guests $1.75 a 
night.

In the company’s early 
years, KOA opened camp-
grounds along busy high-
ways, giving travelers a con-
venient place to rest on the 
way to popular tourist at-
tractions such as theme 
parks or national monu-
ments. But now KOA has 
shifted its focus to make 
campgrounds an inexpen-
sive vacation destination for 
families.

Scott Cory, the owner 
of the Ventura Ranch KOA 
camp in Santa Paula, shares 
that vision.

He has already invested 
nearly $1.4 million in the 
76-acre RV campground he 
bought two years ago on the 
shores of Santa Paula Creek 
and plans to invest an addi-
tional $500,000 this year.

Besides offering 90 RV 
parking sites, Cory has 
added eight “comfort cab-
ins” that can sleep up to six 
people, eight furnished te-
pees and two glamour tents, 
equipped with microwaves, 
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Affordable/Deluxe
Chalet and Cabin 

Rentals 
Pigeon Forge in the Smokies

Free Brochure

Vacation Specials

www.fi residechalets.com

Toll Free: 1-800-876-2589

PANAMA CITY 
BEACH

Sandpiper-Beacon Beach Resort. 

From $39 (1-2p or arrive Sun./

Mon. - FREE night. Restrictions).

Pools, river ride, Jacuzzi, tiki bar.

800-488-8828
www.sandpiperbeacon.com

MOTOR HOME RENTALS
TRAVEL TRAILERS

Available for your next vacation! 
Northside RV’s

1630 North Broadway, Lexington, 
Ky.Call to Reserve Yours Today

(859) 299-8386

Cruise Line Direct Pricing PLUS 
Personal Service

Sue Buckman
Independent Cruise Specialist

Frankfort, KY
502-352-1351 / 877-422-7893

www.cruiseone.com/sbuckman
Open 7 Days & Evenings

Lake Cumberland
Reduced Fall Rates

Woodson Bend Private 
Resort

$60-$125
Private Cottages w/hot 

tubs $95-$175
On selected units.
Restrictions apply.

www.lakecumberlandrealty.com
Sales 800-688-5737 Rentals

Certifi ed Cruise Specialists
with ALL cruise lines!

Specializing in Groups, Incentives, 
Family Reunions,

On Board Meetings, Weddings
Individually Owned and Operated -
Open evenings to accommodate 

YOU!
Call Rebecca at
(859) 792-1434

GATLINBURG
OVERNIGHT

CHALET &  LOG CABINS 
W/JACUZZIS, HOT TUBS & POOL 

TABLES.
(1-10 Bedrooms)

FREE BROCHURE
800-223-6264

www.gatlinburgvillas.com

KENTUCKY

RV RENTALS HOT SPOT

TENNESSEE

To advertise 
on this 

guide, please 
contact:

Ashley Slusher
859-231-3460

or  Ashley 
Kessinger

859-231-3435

Give a Gift they will never forget!
Gift Certifi cates Available

Sue Buckman
Independent Cruise Specialist, Frankfort, Ky

502.352.1351 • 877.422.7893 • cruiseone.com/sbuckman

FLORIDA

Gatlinburg-Winter
Package $149 + tax
2 People, 2 Nights, Sm. 

Whirlpool Tub, Wood Burning 
FP, Pvt. Streamside Balcony, 
2 Aquarium Tickets or 3rd 

Night Free! Adv. Res. Req. No 
Holidays, Exp. 3-31-07

1-800-251-9897
www.brooksideresort.com


