
“What happens in
Vegas stays in
Vegas” is meant

to comfort those
who commit big
sins at Sin City’s
gambling venues.

But I have a bet-
ter one that’s more
positive to Kentuck-
ians: “What hap-
pens in Kentucky
coal country stays

in Kentucky coal country.” 
Most already know that there

are a lot of miners — and lots of
jobs — that depend on the plenti-
ful supply of black rock found
within the commonwealth’s bor-
ders. But largely unknown — or
unrealized — is how much of the
coal mined here stays right here
in our own state.

Nearly one-third of all coal ex-
tracted from our home turf never
leaves Kentucky. at’s not just
some chest-thumping trivia fact;
it’s the lifeblood of the Bluegrass
State’s economy. 

Kentucky’s most valuable natu-
ral resource not only yields some
of the nation’s cheapest energy
rates, it also helps overcome the
commonwealth’s business-un-
friendly practices to attract a wide
array of industries, including
steel, aluminum and automotive
operations. 

Still, out-of-touch regulators at
the Environmental Protection
Agency have been hedging their
bets against the benefits of Ken-
tucky coal. e EPA’s unilateral
rejections of new mining permits
and ensuing shutdown of dozens
of mines — accompanied by a
multitude of layoffs — are de-
signed to deal the Appalachian
coal-mining industry a losing
hand. 

Unfortunately, when Kentucky
mines are shut down and permits
for local operations are denied,
the impact of that, too, is felt
largely here in Kentucky. 

at’s why it’s time to take a
constitutional stand by forcing
the EPA to abide by those pesky
clauses in the Ninth and 10th

amendments that reserve to the
states and their people all rights
not specifically granted to the
federal government elsewhere in
the Constitution. 

e small-minded, power-
hungry regulators at the EPA try
to justify their attacks on our en-
ergy and industry by playing fast
and loose with the infamous
Commerce Clause in the U.S.
Constitution. ey claim that coal
mined, sold and used completely
within the borders of the com-
monwealth still affects interstate
commerce, because, um — well,
what was the excuse last time? Oh
right, because a mine’s discharge
could potentially have adverse ef-
fects on local wildlife. 

at requires a stretch as far as

Las Vegas is from Lexington. 
How is it that bureaucrats in

Washington, D.C., are better able
to judge the costs and benefits to
Kentucky families of a new en-
ergy plant than those local citi-
zens directly affected by such
endeavors? is is all especially
baffling considering that only re-
cently the EPA itself awarded the
Kentucky state government its
2012 Energy Star Partner Award
for Gov. Steve Beshear’s efforts to
promote renewable energy
sources. 

Which is it? 
Are we in Kentucky true “en-

ergy star partners” — competent
enough to decide the costs and
benefits of new energy plants —
or does the Bluegrass State need

the EPA’s encroaching fist to
choke the economic vitality out of
our most prized natural resource
in the name of extreme environ-
mentalism? e EPA’s audacity is
almost too much.

What Kentucky needs — and
what I hope is coming — is legis-
lation that champions local gov-
ernment, states’ power, and yes,
the Constitution. What’s needed
is a policy that boldly declares
that any coal mined, sold and
used exclusively within the com-
monwealth’s borders remains out
of the EPA’s reach.

Instead, the coal would be reg-
ulated under the watchful eye of
the state’s Department for Energy
Development and Independence.
is would allow voters to hold
the state’s politicians responsible
for implementing and enforcing
reasonable environmental poli-
cies instead of unelected bureau-
crats in Washington.  

It would also grow the number
of mining jobs — jobs that indi-
rectly result in the creation of
three additional industry posi-
tions. ese jobs would be cre-
ated in Kentucky — and guess
where they’d stay? 

Jim Waters is president of the Blue-
grass Institute, Kentucky’s free-market
think tank. Reach him at jwaters@free-
domkentucky.com. 
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CHICAGO — Everyone’s talking about the Republi-
can “war on women.” But while women’s organiza-
tions across the country are steaming mad about

powerful men trying to, as many feminists have
referred to it, “put them in their place,” few
women seem to be interested in talking about
the war on women that’s being perpetrated by
women themselves. 

Not sure what the heck I’m talking about?
e crux of my complaint can be neatly summa-
rized by the following comment made by Lee
Aronsohn, the co-creator of the CBS show “Two
and a Half Men,” to e Hollywood Reporter last

week at the Toronto Screenwriting Conference. He was refer-
ring to the explosion of female-centric entertainment aspir-
ing to be every bit as raunchy as manly-man programming. 

“Enough, ladies. I get it. You have periods,” Aronsohn said,
even as he applauded comedians such as Whitney Cum-
mings and Chelsea Handler for making it socially acceptable
to talk about taboo lady subjects on TV. “But we’re approach-
ing peak vagina on television, the point of labia saturation.” 

I couldn’t agree more. I’m all for portraying women in a
realistic light and for ushering in an era where women’s pri-
vate parts and processes can be referred to by their anatomi-
cal names instead of infantile euphemisms or vulgar words,
but that utopia is not what I’m referring to. 

Countless books, magazine articles, movies and TV shows
are presenting women as one of “the boys,” happy to talk
about their body parts, raging libidos and empty desires in
the basest way possible. 

e people who create, portray or otherwise exploit this
new female archetype for financial gain — and, of course, the
women who buy into the grossly distorted images — are
complicit in projecting a new feminine ideal of women who
aren’t merely willing to talk dirty, but ready to spout bath-
room humor and look hot while they’re at it. 

OK, some male readers might quibble with me about how
sexy the cast of “Bridesmaids” looked while experiencing an
explosive bout of food poisoning in lavish gowns, but you get
my point. By the way, that movie is a perfect example of the
young, loose and crude variation of sailor-swearing sexy —
both women and men loved it so much that it made $300
million at the box office. 

Washington Post movie critic Ann Hornaday recently
vented about the newly widespread preponderance of fe-
male genital jokes in reference to the new film “Friends With
Kids,” which falls into a category comprised of supposedly
more mature women behaving lewdly. She wondered if the
“V-bomb” is becoming the new “F-bomb,” and decried as
“lamentable” this odious trend that “has made women’s
most private part a favorite go-to gag.” 

e New York Times, describing the phenomenon, said:
“these quips have become de rigueur in a certain kind of en-
tertainment directed primarily at women, badges of progres-
siveness that often serve only to veil the retrograde themes
lurking behind them.” 

e sexually liberated she-wolf in scanty sheep’s clothing
seems to be everywhere in varying degrees of comedy and
dead seriousness. You can blame men — as everyone always
does — for demanding such images, but women are in the
driver’s seat an increasing amount of the time. 

For example, “Girls,” the soon-to-debut HBO series cre-
ated by a young woman, has been widely described as a
post-college version of “Sex and the City.” It isn’t going to be
a magnet for guys — no more, anyway, than the endless
stream of “reality” TV shows that feast the eyes of mostly fe-
male viewers on dysfunctional relationships, material excess
and distorted body images. 

Sure, women can choose to get angry anytime a promi-
nent man implies that their reproductive rights are somehow
contingent on their personal sexual choices. But not without
admitting that women condone a certain societal view by
giving their money, time and attention to countless enter-
tainments that feed into men’s degrading views of them. 

Women can choose to simply avoid the steady stream of
female-demeaning media as much as possible — though it’s
tough considering there will always be a grocery checkout
line filled with vulgar magazine come-ons for learning
“naughty” sex moves packaged as “fashion.” 

Such sacrifice might be less satisfying to some than just
bashing Republicans for their political views about reproduc-
tive rights. But, ladies, if this is what coming a long way looks
like, we’re in big trouble. 

Esther Cepeda’s email address is estherjcepeda@washpost.com. 
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WASHINGTON — Just be-
fore his speech Wednes-
day to the American

Society of News Edi-
tors, word emerged
that the Republican
presidential front-run-
ner would not allow
photographers to get
closer than 150 feet
while he spoke. 

e journalists
protested, noting that

President Obama, speaking to the
same group Tuesday in the same
ballroom at the Marriott Wardman
Park, allowed photographers to shoot
just a few feet from him — but the
Romney campaign rejected the ap-
peal. 

“I shot the Springsteen concert
and I was closer than this,” grumbled
one veteran photographer, looking
through his 600mm lens, a type more
commonly used at football games. 

e juxtaposition — up-close
Obama and stand-back Mitt Romney
— was an apt beginning to the presi-
dential campaign. By all accounts
(except, perhaps, Rick Santorum’s),
Romney’s primary wins on Tuesday
made his nomination virtually cer-
tain, which made last week the unof-
ficial beginning of the
general-election race. Obama’s and
Romney’s speeches to the editors’
gathering on successive days gave a
preview of their divergent campaign
styles. 

Obama spoke to the group for ex-
actly an hour and was relatively
loose, making jokes about the Rom-
ney campaign’s Etch a Sketch
episode and the moment his own
private exchange with Russian Presi-
dent Dmitry Medvedev was caught
by an open microphone. Romney
spoke for half that time, reading a
slashing assault on the president

from a teleprompter. When he went
off script, during the Q&A session
after the speech, he kept returning to
the needs of corporate America. 

Asked to critique Obama’s speech,
Romney uttered the phrase “I saw an
article in e Wall Street Journal just
a couple days ago ... .” Asked why he
is polling 18 points behind Obama
among women, Romney went on a
screed about business reaction to
Obamacare, financial regulations,
cap-and-trade proposals and labor
decisions. “e economy is simply
the addition of all the businesses in
America,” Romney told the editors —
an echo of his earlier claim that “cor-
porations are people.” 

e performance, though stiff, was
certainly not Romney’s worst. For the
first time, he could safely turn his at-
tention away from his Republican ri-
vals, allowing him to tear into the
president for the bulk of his speech. 

Obama will “state his true position
only after the election is over,” Rom-
ney alleged, and he is “setting up a
straw man to distract us from his
record.” Obama “delayed the recov-
ery and he made it anemic,” enacted
“the mother of all earmarks,” is “apol-
ogizing for America abroad” and
gave money to “his friends and cam-
paign contributors at companies like
Solyndra.” 

e barrage was extensive: “tril-
lion-dollar deficit. ... largest tax in-
crease in history ... end Medicare as
we know it ... inaction on entitle-
ments ... hide-and-seek campaign.”
Taunted Romney: “It almost makes
one long for the days when the presi-
dent simply led from behind.” 

It’s potentially a strong line of at-
tack, and some of the accusations
have the virtue of being true. But it’s
not clear whether voters will notice
that substance through Romney’s
unsettling style. 

Romney took the stage to a Sousa
march and immediately tried out a
few standard-issue jokes. He said he
and his campaign press corps have
“aired our dirty laundry together,
sometimes literally as well as figura-
tively.” He made light of his eligibility
for Medicare. He recalled LBJ’s line
that if he were to walk on water, the
headline would be “President Can’t
Swim.” He even trotted out Yogi
Berra: “Forecasting is very difficult,
especially when it involves the fu-
ture.” All met with weak laughter. 

He further warmed up his audi-
ence by complaining about the use of
anonymous sources. When asked
about a “shield law” for confidential
sources, Romney demurred: “I’d
want to hear from — from people in
the industry.” 

Deferring to industry is a Romney
trademark. Even his thoughts on his
gender gap in the polls came straight
from the boardroom. 

“Almost every measure that the
president has taken made it harder
for small business to decide to grow
in America or big business to stay
here,” he said, vowing to create “the
best environment for business in the
world — small business, big busi-
ness, entrepreneurs, innovators, job
creators of all kinds.” He continued
his answer on the gender gap by
quoting the Coca-Cola chief’s views
on China. 

e candidate is clearly aware of
his style deficit, because he closed
with a wish for November that “our
choice will not be one of party or per-
sonality.” 

And if the campaign is about per-
sonality? To paraphrase Yogi Berra,
Romney will be an overwhelming
underdog. 

Dana Milbank’s email address is
danamilbank@washpost.com. 
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