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WASHINGTON — Friday 
capped a weeklong stretch of 
campaign character attacks 
masked in so-called television 
advertisements that sparked a 
series of claims that the other 
guy is fabricating the facts.

“What does it say about a 
president’s character when his 
campaign tries to use the trag-
edy of a woman’s death for po-
litical gain?” screams a new ad 
from Mitt Romney’s campaign 
that seeks to link President 
Barack Obama to an outside 
group’s commercial.

Hitting back, White House 
press secretary Jay Carney 
took Romney’s campaign to 
task for a Republican group’s 
ad suggesting that Obama 
isn’t an American citizen.

The outrage must mean 
the ads at issue are blanketing 
the airwaves in battleground 
states, right?

Nope. Most of the ads ban-
died about by the campaigns 
and their backers last week 
were only being seen on the 
Internet or the occasional 
news show, according to 
Democrats and Republicans 
who track what ads are on the 
air and where. Instead, many 
of these big announcements 
of scathing ads are little more 
than tactical maneuvers aimed 
at proving a point, generating 
news coverage or sending up 
a trial balloon to see if any of 
the attacks stick.

In some cases, they’re not 
intended for swing-voting 
viewers who tend to tell poll-
sters that negative advertising 
turns them off. Few people 
were paying attention anyway 
in the Olympics-filled summer 
lull before the conventions 
kick off the fall homestretch.

On one hand, none of this 
is really all that new.

Who can forget the explo-

sive Swift Boat Veterans for 
Truth ad in 2004 that ques-
tioned Democrat John Kerry’s 
military service? It barely ran 
on the TV airwaves. Yet, it cre-
ated huge controversy. The me-
dia coverage of it — including 
the free airtime it got on news 
programs — was immense and 
it so sullied the Massachusetts 
senator that summer that he 
could never recover.

Eight years later, the same 
game is being played but on a 
changed technological playing 
field.

Today, campaigns can 
more swiftly create hard-
hitting campaign videos and, 
with a couple of keystrokes, 
blast them across the Internet 
by posting them on YouTube 
and emailing them to count-
less people in hopes that they 
go viral. For free. And with-
out ever having to pay pricey 
rates to get them on TV.

No one is guiltless of play-
ing this game. To varying de-
grees, Obama, Romney and 
their allies are all stretching 
the truth, taking comments 
out of context or simply call-
ing each other names.

The president called his 
Republican challenger’s tax 
plans “Romney Hood.” Rom-
ney called the president’s 
campaign attacks “Obama-
loney,” rhyming his new catch 
phrase with “baloney.”

Carney, the Obama spokes-
man, called a Romney cam-
paign ad on welfare — one that 
actually is on the air — “cat-
egorically false and blatantly 
dishonest.” Eric Fehrnstrom, 
a senior Romney adviser, said 
the Obama campaign had sunk 
“lower than a world-champion 
limbo dancer.”

This comes from cam-
paigns that often declare they 
wish the other side would 
focus on substance in an elec-
tion both call the most impor-

tant of our lifetime.
To be sure, Obama and 

Romney do talk about issues 
like jobs, the deficit and the 
Afghanistan war as they travel 
across the country and meet 
with voters. But any semblance 
of a substantive campaign is at 
risk of being drowned out by 
the increasing vitriol.

A NEW LINE OF 
ATTACK
CAMPAIGNS UTILIZE WEB FOR 
QUICK TRIAL OF ACCUSATIONS 
AND ADS TO SEE WHAT STICKS

By Julie Pace
Associated Press
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Last week’s flurry of ads brought 
unusually heated responses from 
the campaigns.

First, the Romney campaign re-
leased an ad attacking Obama for 
dismantling welfare reform. Unlike 
most of last week’s new ads, this 
one is airing on TV, in nine states.

Independent fact-checkers said 
the Romney ad misconstrued the 
facts. Obama’s spokesman said the 
ad showed that “hypocrisy knows 
no bounds” and the campaign 
enlisted Bill Clinton, the architect 
of welfare reform, to discredit the 
attack.

Then Priorities USA Action, 
a super PAC supporting Obama, 
sought to link Romney to the 
death of a woman whose husband 
lost his job and health insurance 
when his company was shut down 
by Romney’s private equity firm.

Again, fact-checkers said the ad 
shaded the truth. The Romney team 
said the ad was “despicable” and 
called on Obama to repudiate it.

Obama aides said that 
because they are legally prohib-
ited from coordinating with super 
PACs, they had no control over 
the ad and didn’t know the facts 
about the man featured. But the 
man appeared earlier this year 
in an official Obama campaign 
commercial and on a confer-
ence call, so Obama’s team tried 
another approach: If Republicans 
want Obama to disavow the ad, 
then Romney should repudiate an 
ad from a GOP-leaning group that 
questions whether the president 
was born in the United States.

Had enough? Only three more 
months until Election Day.

ASSOCIATED PRESS

A week of trading blows

If you have space in your
home and your life, you
could become a foster
parent with Key Assets
caring for children aged 10+

Room
for a new
challenge?

kentucky

Alternatively to find out more about fostering, contact us on the details below:

(859) 497-3800 www.keyassetskentucky.com

� Support from social workers,
therapists, education specialists
and support workers

We provide all our foster parents with:
� A competitive fee and paid respite
� 24/7 support and ongoing training

Interested?

Come along to our coffee evening on
Thursday 16th August from 6pm - 8pm
at: 560 East Third Street
The Plantory, Lexington

We want to know what’s on your mind. Give us your opinions and ideas 
about issues affecting Lexington, Central Kentucky or the nation.

“Like” us on Facebook and add your voice to the conversation!

Go to: www.facebook.com/HLopinions

12
07

25
-0

1-
K

B

Tell us
what you
really think.
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NEW 2012 VOLVO XC60
LEASE FOR

$399
Per Month For

36 Months

OR GET

2.49%*%%APR
72 Month Financing

NEW 2012 VOLVO S60 T5
30 MPG

Highway Estimate
LEASE FOR

$299
Per Month For

36 Months

OR GET

2.49%*%%APR
72 Month Financing

Owners Of 1999 Or Newer Volvos Receive $1,000 Owner Loyalty!

*2.49% APR financing is with no money due at signing with approved credit, plus tax and license. Payments are $14.95 per month $1,000
financed. Payments are for closed end leases for 36 months with approved credit, plus tax and license security deposit waived, 10,000 miles
per year. S60 lease is with $3,853 total due at signing. XC60 lease is with $4,280 total due at signing. Offers end August 31, 2012. Due to ad
deadlines, some vehicles may be sold. Photos for illustration purposes only. This promotion is facilitated by a waiver of the customer’s four (4)
initial payments - up to a maximum of $450/month for a total customer benefit of $1,800 (whichever is less) per eligible contract on all MY12
vehicles between today and August 31st 2012. US Bank will administer the entire customer benefit by waiving the affected payment amounts
directly from the customer’s lease or loan account. Customer Eligibility. The waiver of the customer’s initial four (4) payments is only applicable
on US Bank Lease contracts and Retail Finance contracts utilizing the published Volvo market plan of 2.49% APR. Please note that any vehicle
sale not contracted by U.S. Bank is not eligible for this promotion. Additionally any U.S. Bank finance contract utilizing their local standard rate is
not eligible for this promotion.

Get complete details at quantrellvolvo.com

1490 New Circle Road
859-266-2161
800-888-2161

VOLVO MAKES YOUR PAYMENTS FOR 4 MONTHS...
ANDGIVES YOU 5 YEARSOF COMPLIMENTARY SCHEDULEDMAINTENANCEANDWEARAND TEARCOVERAGE

*New 2012 SRX & CTS Leases are 36 month closed end leases with approved credit, CTS is with $1,999 total due at signing, SRX is with $2,999 total due at signing,
10,000 miles per year, security deposit waived, plus tax and license. 0% APR financing is for 60 months, with approved credit, no money down, payments are $16.67

per $1,000 financed. Photos are for illustration purposes. All incentives applied. Due to ad deadlines some vehicles may be sold. Offers end August 31, 2012.

1490 New Circle Road • 859-266-2161 • 800-888-2161
quantrellforlife.com

60 MONTH
FINANCING
ON NEW 2012 CTS,
SRX & ESCALADES

GET

0%
APR

NOW IN STOCK!

LEASE OR PURCHASE A NEW 2012 CADILLAC AND RECEIVE PREMIUM CARE MAINTENANCE 4YEARS OR 50,000 MILES.
Includes: Oil Changes,Tire Rotations, Multi-Point Vehicle Inspections, Engine and Passenger Air Filter Replacement

New 2012 Cadillac SRX
The Cadillac
Of Crossovers!

GREAT SELECTION!
Compare SRX to BMW X5

OR Lexus RX 350.

All New 2013
Cadillac XTS

GREAT
SELECTION!

$399*

— OR —

— OR —

— OR —

— OR —

1490 New Circle Road
859-266-2161
800-888-2161

quantrellsubaru.com

Prices net of all incentives and plus tax and license, 2012 Outback 2.5i
CVT CDB 11, MSRP is $26,065, 2012 Forester 2.5X 4AT CFB 21, MSRP
is $23,329. Offers end August 31, 2012. See dealer for complete details.
Photos are for illustration purposes. +APR offers are on select models.

New 2012 SUBARU

OUTBACK
•EPA Estimated
29 mpg hwy

New 2012 SUBARU

FORESTER
•EPA Estimated
27 mpg hwy

Photos above are for illustration purposes and are not related to the offers.

New 2012
Subaru OUTBACK

2.5i CVT, CDB 11, Stock #22404

Starting At

New 2012
Subaru FORESTER

2.5X 4AT, CFB 21, Stock #22270

Starting At

Get Big Model Year Savings On All Remaining New 2012 Subaru Outbacks And Foresters

AND GET 1.9% APR 72 Month Financing.+
If you buy a new car without first investigating a new Subaru,

how could you know with certainty that you’ve made the right decision?
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MILWAUKEE — Is a gun 
like a virus, a car, tobacco or 
alcohol? Yes say public health 
experts, who in the wake of 
recent mass shootings are 
calling for a fresh look at gun 
violence as a social disease.

What we need, they say, is 
a public health approach to the 
problem, like the highway safe-
ty measures, product changes 
and driving laws that slashed 
deaths from car crashes de-
cades ago, even as the number 
of vehicles on the road rose.

One example: Guardrails 
are now curved to the ground 
instead of having sharp metal 
ends that stick out and pose a 
hazard in a crash.

“People used to spear 
themselves and we blamed the 
drivers for that,” said Dr. Gar-
en Wintemute, an emergency 
medicine professor who di-
rects the Violence Prevention 
Research Program at the Uni-
versity of California, Davis.

It wasn’t enough back then 
to curb deaths just by trying to 
make people better drivers, and 
it isn’t enough now to tackle 
gun violence by focusing solely 
on the people doing the shoot-
ing, he and other doctors say.

They want a science-based, 
pragmatic approach based on 
the reality that we live in a so-
ciety saturated with guns and 
need better ways of prevent-
ing harm from them.

The need for a new ap-
proach crystallized last Sun-
day for one of the nation’s 
leading gun violence experts, 
Dr. Stephen Hargarten. He 
found himself treating victims 
of the Sikh temple shooting at 
the emergency department he 
heads in Milwaukee. 

It happened two weeks 
after the shooting at a movie 
theater in Colorado, and two 
days before a man pleaded 
guilty to killing six people 
and wounding 13, including 
then-Rep. Gabrielle Giffords, 
in Tucson, Ariz., last year.

“What I’m struggling with 
is, is this the new social 
norm? This is what we’re go-

ing to have to live with if we 
have more personal access 
to firearms,” said Hargarten, 
emergency medicine chief at 
Froedtert Hospital and direc-
tor of the Injury Research 
Center at the Medical College 
of Wisconsin. “We have a pub-
lic health issue to discuss. Do 
we wait for the next outbreak 
or is there something we can 
do to prevent it?”

About 260 million to 300 
million firearms are owned by 
civilians in the United States; 
about one-third of American 
homes have one. Guns are 
used in two-thirds of homi-
cides, according to the FBI. 
About 9 percent of all violent 
crimes involve a gun — rough-
ly 338,000 cases each year.

More than 73,000 emergen-
cy room visits in 2010 were 
for firearm-related injuries, the 
Centers for Disease Control 
and Prevention estimates.

Dr. David Satcher tried to 
make gun violence a public 
health issue when he became 
CDC director in 1993. Four 
years later, laws that allow 
the carrying of concealed 
weapons drew attention when 
two women were shot at an 
Indianapolis restaurant after 
a patron’s gun fell out of his 
pocket and accidentally fired. 

That same year, Hargarten 
won a federal grant to estab-
lish the nation’s first Firearm 
Injury Center at the Medical 
College of Wisconsin.

“Unlike almost all other con-
sumer products, there is no na-
tional product safety oversight 
of firearms,” he wrote in the 
Wisconsin Medical Journal.

That’s just one aspect of a 
public health approach. Other 
elements:
■ “Host” factors: What 

makes someone more likely to 
shoot, or someone more likely 
to be a victim. One recent 

study found firearm owners 
were more likely than those 
with no firearms at home to 
binge drink or to drink and 
drive, and other research has 
tied alcohol and gun violence. 
That suggests that people 
with driving under the influ-
ence convictions should be 
barred from buying a gun, 
Wintemute said.
■ Product features: Which 

firearms are most dangerous 
and why. Manufacturers could 
be pressured to fix design de-
fects that let guns go off acci-
dentally, and to add technolo-
gy that allows only the owner 
of the gun to fire it (many 
police officers and others are 
shot with their own weapons). 
Bans on assault weapons and 
multiple magazines that al-
low rapid and repeat firing are 
other possible steps.
■ “Environmental” risk 

factors: What conditions al-
low or contribute to shoot-
ings. Gun shops must do back-
ground checks and refuse to 
sell firearms to people convict-
ed of felonies or domestic vio-
lence misdemeanors, but those 
convicted of other violent 
misdemeanors can buy what-
ever they want. The rules also 
don’t apply to private sales, 
which one study estimates as 
40 percent of the market.
■ Disease patterns, observ-

ing how a problem spreads. 
Gun ownership — a precursor 
to gun violence — can spread 
“much like an infectious dis-
ease circulates,” said Daniel 
Webster, a health policy expert 
and co-director of the Johns 
Hopkins Center for Gun Pol-
icy and Research in Baltimore.

“There’s sort of a conta-
gion phenomenon” after a 
shooting, where people feel 
they need to have a gun for 
protection or retaliation, he 
said.

Doctors want to target gun 
violence as a social disease

By Marilynn Marchione
Associated Press

“We have a public health issue to discuss. 
Do we wait for the next outbreak or is 

there something we can do to prevent it?”
Dr. Stephen Hargarten, 

Froedtert Hospital emergency medicine chief and director of 
Injury Research Center at the Medical College of Wisconsin
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Our Top Of The Line
CustomMade

Plantation Shutters

*Discount offered off retail prices. May not be combined with any other offer.
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OFF
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Why Buy Custom Shutters From A Big Box Store?hy Buy Custom Shutters From A Big Box Store
Buy Factory Direct & Save

Also offering Blinds & Shades


